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You have to drive it to believe it ...a new era of silence, 
velvet smoothness and unexcelled performance begins 
behind the wheel of the 1960 Lone Star Cadillac. From 
the elegant beauty in silver, color and fabric to the true 
practicality, this incomparable automobile holds a new 
enthusiasm for motoring. Test-drive your model choice 
today. Always ample parking. . 


2301-53 ROSS AVENUE 


DALLAS, TEXAS 


Caller COMPANY 


RIVERSIDE 2-7222 








another sign of service! 


FLY 


BRANIFF 


Operations and 

Maintenance Building 
Braniff International Airways 
Love Field, Dallas 










BRANIFF International AIRWAYS is. another famous name among the 


many national and local firms using “Signs Built for Service’? by McAx! 


Huge letters of McAx Porcelain Enamel, featuring red and blue plastic 
faces brilliantly illuminated with indirect fluorescent lighting for long-range 
readability, not only identify Braniff’s beautiful, new Love Field installation 


but provide a spectacular sales message as well. 
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ENGINEERS, DESIGNERS & MANUFACTURERS of PORCELAIN ENAMEL and SIGNS OF ALL KINDS 
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SERVING OUR CUSTOMER'S CUSTOMER ia COLD STORAGE OR DRY STORAGE... 
... THAT'S AN ALFORD SPECIALTY! ~~ ALFORD'S HAVE PLENTY OF BOTH 








We provide any amount of space needed—along == With 10,000,000 cubic feet of refrigeration, Alford’s 
with all the facilities and personnel required—to ae offer any temperature or humidity desired whether 
receive, to store and to distribute your merchandise ™ its cool, cold or freezing. Patented jest-blast freeze 
SUlimarberltinimontersiee n is a specialty. 
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REFRIGERATED WAREHOUSES 
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1023 WORLD'S LARGEST 
‘PANTRY’ 


More foods of all kinds, perishable and 
non-perishable, are stored at Alford’s 
than at any other warehouse, and there’s 


a reason: Be it a mountain of canned 
limas or a shipload of frozen shrimp, 
it’s “‘comfortable” here. And that’s be- 
cause humidity is constantly controlled 
— and temperatures ranging from pro- 
tective air-conditioning to below-zero 
cold are always available, as needed. 
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BROKERS USE ALFORD OFFICE SPACE _ (CENTRAL LOCATION ENABLES ALFORD'S 
FOR SPEEDY SERVICE TO CUSTOMERS -*: TO PROVIDE CUSTOMERS MANY EXTRAS 
Alford’s W’ : Beker: : ee 
whither We have made office space available for the conven- Ai Reciprocal switching, complete routing and transit 
st freak ience of the food industry. Storage — distribution == service, research, processing, drayage, offices, audi- 


and offices at the same location add up to better torium. All roads lead to Alford’s — just one mile 


oy 
operation at lower cost. Re from Commerce and Akard. 
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October 7, 1959 


Mr. Lamar Griffin 

Texas Distributors, Inc. 
3914 Live Oak Street 
Dallas, Texas 

Dear Mr. Griffin: 


Your installation of heating and air conditioning equipment in our new 
store vas completed on time in a most efficient manner. 


We are well pleased with the General Electric equipment modern, 
quiet and economical. 


You can well be proud of your installation and service crews, being 
courteous, prompt and efficient. 


You may definitely list us among your satisfied customers. 


Sincerely yours, 


200K 'S MODERN HOME 


Alte A A. CryK 


bert M. Cook 


By 
Hul 


Cook's Modern Home, with 50,000 square feet of showroom and warehouse space, offers one of the widest collections of con- 
temporary furniture in the nation at large savings to the customer. This progressive firm chose for its new quarters the finest 
in air conditioning ... GENERAL ELECTRIC, and he finest in engineering, installation and service... TEXAS DISTRIBUTORS. 


Member of the Air Conditioning and Refrigeration 


TEXAS ee ate 
DISTRIBUTORS, INC. 


3914 LIVE OAK STREET DALLAS, TEXAS TAylor 33-2194 
PALLAS’ © TVLER © WACO @ WACHITA FALLS © LORSVIEW 
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FASTEST, CLEANEST 
COPIES EVER MADE... 


in just four seconds 
with the all-electric 
‘“Thermo-Fax” 


Copying Machine 














Only “Thermo- Fax” Copying Machines do 
so many jobs... so quickly, so easily, for such low cost! 


Here’s the one copying machine that operates entirely by electricity— making it the cleanest, the simplest to use. 
No fussing with spilly chemicals. No time wasted making negatives before getting a copy. 


In just 4 seconds your ““Thermo-Fax’’ Copying Machine delivers a completely dry copy ready for immediate use. 
To learn how this fastest, simplest and cleanest of all copying methods can speed your work systems— including 
billing, accounting, labeling and addressing—call your local dealer. 
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Phone NOW for a 


demonstration in your office 


THERMO-FAX SALES, Incorporated 


Gibraltar Life Building, 2008 Bryan St., Telephone Riverside 1-9511 
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Established 


“TSE 


Real Estate Investments 


1869 The Schoellkopf 


Company 
Manufacturers and 
Wholesale Distributors 


1969 Padgitt Bros. 


Company 
Leather Goods — 
Wholesale and Retail 


Dallas Transit 
Company 


o7e 


City Bus Transportation 


187 4 Bolanz & 
W. C. (Dub) Miller 
Real Estate and Insurance 
197 4 Binyon-0'Keefe 
Warehouse Co. 
“Moving, Household Goods, and 
Commercial Warehousing” 
187 National Bank 
of Commerce 
Banking 
| 60 | The Dorsey 
Company 
Printers — Lithographers 
Stationers — Office Furniture 
1985 Mosher Steel 
Company 
Structural Reinforcing 
Steel and Machinery Repairs 
1989 Austin Brothers 
Steel Co. 
Steel for Structures of Every Kind 
| 800) William S. 
Henson, Inc. 
Advertising Prinitng 
1993 Fleming & 
Sons, Inc. 
Manufacturers — Paper 
and Paper Products 


HE roots of Dallas Distribution go back to the Old West of almost 

a century ago and the pioneer name of Schoellkopf on harness and 
saddlery. Founded in 1869, Schoellkopf & Co. helped make Dallas the 
nation’s major harness center at the turn of the century. The second 
Schoellkopf location, probably in the eighties, near the present site of 
the T. & P. Building on Elm Street, is shown in the above photograph. 
Keeping pace with changes through the years, the Schoellkopf Co. 
expanded into automotive lines and now is one of the major re-dis- 
tributors of automotive products to jobbers throughout the Southwest. 
The firm also branched into sporting goods with a full marine line and 
also into wholesale hardware and housewares. Saddlery lines are still 
an important business of the firm although the ranks of trained saddle 
makers are thinning out. The firm also markets Jumbo Gun Cases 
nationally. This grew out of their original lines of saddle scabbards. 
Now in its ninth decade of operation, the Schoellkopf Co. operates 
under the direction of Hugo Schoellkopf, son of the founder, as Board 
Chairman and George Norsworthy, a grandson, as President. The firm 
has bridged the gap from the days before Dallas had railroads to the 
present jet service at Love Field and is constantly adding new lines to 
serve the future needs of the Southwest. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as "old friends" 
by thousands of satisfied customers in the Dallas Southwest. 
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1993 Sparkman-Brand 
Inc. Morticians 
Originally, Loudermilk, 
Broussard and Miller 
1896 Briggs-Weaver 
Machinery Co. 


Industrial Machinery 


and Supplies 


Cullum & 
Boren 
Red Fox Athletic Uniforms 
Wholesale and Retail Sporting Goo 
Praetorian M 


189 Life Ins. Co. 


(Formerly The Praetorians) 


1903 Smith’s Detecti 


Agency 
Burglar Alarm, Fire Alarm 
Radio Patrol Service 


190 | T. A. Manning 


& Sons 


Insurance Managers 
Fire — Casualty 


1907 A. C. Horn & 


Company 


Commercial and Structural 


Sheet Metal | 
1908 sre 
Cold Storage 
191] W. W. Overton 
& Co. 
1912 sp cn 
1914 tot eo 
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Consulting Engineers — 
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HARVEY HINES... 
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A Matter of Precision... 


Precision is more than a word at ETMF 
it's reflected in many ways...in the deft, 
sure hands of Harvey Hines, gauging a cylinder 
islelm cee tale ialcie-) Siil-leMa ce a olelal-saletsremt-toualcreleliiale me) ms 2ol0 las om Go 
shipments...At ETMF, precision is a state of mind. Harvey Hines 
has a decade of experience in the Texarkana maintenance shops 
Drom RM elalem ee a: taalollcmiel Mi lslcmice a: letiiitlelc mmm dalcme dalelgeltlel alates t- Mae dalemmers lore leliils | 
that make up East Texas Motor Freight...people working together...for you. 
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“ taside DALLAS 


Dallas as a great wholesale-distribution 

center is presented in this issue of 

' DALLAS. Still the regional center of the 

' Southwest, Dallas has grown to even more 

| national importance. A series of stories 
in this issue highlights this growth. 
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OPEL ESTEE ABI LEELA BELA f 


The importance of Dallas in national 
business is made clear by a study of “The 
' Fortune Directory” made by the Dallas 

Chamber of Commerce. This study of the 
500 largest industrial firms in the United 
States shows Dallas both as a prominent 
headquarters city and as the location for 
many sub-headquarters. The results of this 
study were both surprising and pleasing. 


GOLD LOLI RL LEE DED LALLA DERE LIB RPA EAS 


SCALE OES ELINA LODO IIE LER IEEE SSB SIR EEN AOR ABE SEL 


as 


First national advertisements of Dallas’ 


dependable business climate in the current re 

Industrial Dallas campaign were published Old hb 

in September. A story on the campaign ne1g or 
is included in this issue. 


* .. mew address: 


A number of articles carry out the is- 
sue’s theme of distribution, including 


stories on Dallas warehousing operations, 2911 CEDAR SPRINGS ROAD...LA 6-7651 


industrial service and supply, moving and 
storage and several others. DALLAS 19, TEXAS 
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This month’s cover, designed by Bud We at IBM are proud of our association with 
Biggs, features an adaptation of an aerial 
photograph by Tom Dillard. With the Dallas. We’re happy to announce the opening of a 
warehouse district in the foreground, this 
vividly presents Dallas as a great distri- new modern center designed to serve your business 


bution center. 
better. 


N “Ser THE SOUTH $ . eine pads 
So ee ee You are cordially invited to visit us at our new 


office. Drop in and see IBM systems at work doing 
the daily chores of business more easily, faster 


and at less cost. 


INTERNATIONAL 
BUSINESS MACHINES 
CORPORATION 
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PART OF THE ESCO FLEET—your 
assurance of fast, dependabie delivery. 
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For Industrial, Geophysical, Safety, Electronic, and Power Transmission Supplies, Southwestern Industry Knows... 


ESCO HAS IT... when you need rt! 


Here’s how you benefit when you depend on 
Engineering Supply Company: 
One-stop Source —ESCO stocks more than 25,000 
items and has more than 500 dependable sources, your 
assurance of getting the supplies you need. You save time 
and reduce costs with one source, one order, one invoice. 
Complete Service — Included in ESCO’s dependable 
delivery and service policy are: 
e Emergency delivery ¢ Personal engineering service 
e Expediting rush jobs ¢ Locating hard-to-find items 
e Information on latest products and techniques in your 
field 
Call on ESCO, your one-stop source for all your needs... 
with “next door” delivery service. 


ENGINEERING SUPPLY COMPANY 


A CORPORATE DIVISION OF TEXAS INSTRUMENTS INCORPORATED 


DALLAS: 6000 DENTON DRIVE, FL 7-6121 ra FORT WORTH: ED 2-9361 / TULSA: 1124 EAST FOURTH ST., DI 3-8123 


call ENTERPRISE 1313 in 


e Austin e Longview e San Antonio e Fredericksburg 
e Temple e Marshall e Texarkana e Wichita Falls 
DALLAS 
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It could happen only in Dallas — and it did! 2 h 
For 25 consecutive days a new building was dedicated every day by a ribbon cutting, groundbreaking 

or cornerstone laying in the Windsor Properties Developments of Empire Central and Brook Hollow. 
In 5 years, nearly 200 of the Nation’s and the Southwest's finest names in business and industry have 


selected the developments of Windsor Properties. Tour for yourself the spaciousness of Brook Hollow and 


Empire Central which have created a new concept for business living in America. 





1 Allstate Insurance Company @ Humble Refining Company SB Insurance Company of America Core Leboratories, inc. 





10 Holiday Cleaners 


& American Viscose Corporation 





41 The Coleman Company, Inc. = BRB United Hobby Distributors 43 World Git $4 AD inc. Loundry Equipment 185 Snap-On Tools Corporation 





1G Dan River Mills, Inc. 17 Strauss, Golman & Goldman, Inc. 1G Weatherford Insurance Agency 19 Micro-Lube ZO L.A. Pettersen, Building Contractor 





BB brook Hollow Service Center Barber Shop BE} Trinity Ceramic Supply Company QE A. Eort Cullum, Consulting Redio Enginwers 





@ 5 
indsor properties, inc. 


2 AS A AE A YY ras iiaiethie ieee ee oe ee a ee ee] 
CONTACT YOUR REALTOR OR CALL Riverside 8-8131 
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“Why don't you give the First in Dallas 
an opportunity to say YES” 


FIRST NATIONAL BANK IN DALLAS 


Member Federal Deposit Insurance Corporation 
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DALE MILLER’S 


WASHINGTON 


The President and Public 


Of the bills enacted by Congress each 
year perhaps none is more widely or per- 
sistently misunderstood than the measure 
appropriating funds for public works, the 
bill characterized so conveniently by its 
detractors as the “pork barrel.” It was 
this bill, twice vetoed in the recent session, 
which produced the President’s first re- 
pudiation on Capitol Hill during nearly 
seven years in office, as Congress over- 
rode an Eisenhower veto for the first time, 
by the overwhelming margins of 280 to 
121 in the House and 72 to 23 in the 
Senate. 

A combination of circumstances evolv- 
ing from this public works controversy 
created some misconceptions in the public 
mind which ought to be dispellzd. In the 
first place, because the President has been 
engaged relentlessly in a struggle with 
Congress on the spending issue, and be- 
cause this particular bill was by its very 
nature a spending bill, the impression be- 
came general that the veto and the over- 
tide represented some conflict between the 
savers and the spenders, with the savers 
losing and the spenders winning. Any such 
impression is misleading and inaccurate. 

In the second place, because the Presi- 
dent based his objections on the fact that 
Congress had included in the bill 67 
projects which had not been recommended 
by the Bureau of the Budget, the impres- 
sion was immediately created that since 
those projects had not been endorsed by 
the Bureau they were somehow deficient 
and thus unworthy of being incorporated 
in a national public works program. 
Nothing could be further from the truth. 

And finally, because we have a divided 
government consisting of a Republican 
Administration and a Democratic Con- 
gress, the impression was created that the 
controversy was essentially partisan. This 
assumption, too, is basically erroneous. 
The struggle has been going on for years 
during both Republican and Democratic 
Administrations, and represents funda- 
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mentally a conflict not between the two 
parties but rather between contrasting po- 
litical procedures and philosophies as rep- 
resented by the bureaucratic agencies of 
government on the one hand and the 
elected representatives of the people on 
the other. 

To clarify these misconceptions it is 
necessary to explain briefly the principal 
function of the Bureau of the Budget. In 
anticipation of the President’s submission 
of his fiscal estimates and recommenda- 
tions to Congress each January, the Bu- 
reau devotes months to gathering and 
correlating the budget requests of the 
ramified agencies of government, and in 
the process of doing so it imposes certain 
ceilings of expenditures on various agen- 
cies, in order to achieve an over-all bal- 
anced budget. Among those on which an 
expenditure ceiling was imposed was the 
Corps of Engineers, the agency primarily 
responsible for developing and controlling 
the nation’s water resources; and its ceil- 
ing was at a level which permitted only 
the continuation of work on projects al- 
ready underway and not the initiation of 
construction on any new projects, regard- 
less of their merits or degrees of urgency. 

Consequently, when the President’s 
message went to Congress last January it 
recommended against any new construc- 
tion starts in public works. It was this 
policy with which well-informed leaders 
of both parties took issue in Congress, in 
the conviction that a realistic public works 
program in a rapidly growing nation 
should make some provision for the in- 
itiation of new projects each year. After 
devoting months to public hearings and 
to a painstaking examination of the water 
resource needs of the nation the Congress- 
ional committees selected the 67 add- 
itional projects for inclusion in the bill. 

It is essential to understand (particu- 
larly in view of some irresponsible state- 
ments made to the press by those who 
ought to know better) that the merits of 


those additional projects were never in 
dispute, either in the White House or 
on Capitol Hill. They had been fully ap- 
proved by the Corps of Engineers and 
authorized by Congress as those already 
under construction had been. Their merits 
had been established by the same exacting 
standards as those projects recommended 
by the President and the Bureau — and 
that fact would be freely acknowledged 
by the President and the Bureau them- 
selves; in fact, the President stated in his 
veto message to Congress that “the un- 
budgeted projects provided for in this 
bill will, at the proper time, make an im- 
portant contribution to the economic 
development of the areas in which they 
are to be built and to the Nation as a 
whole.” At no time and in no manner 
did he indicate that those particular proj- 
ects were undeserving. 

The phrase in the message, “at the 
proper time,” is the crux of his dispute 
with Congress, and is reminiscent of many 
tugs of war between the executive and 
legislative branches of the government 
over a long period of years. It is perhaps 
natural that an executive branch dealing 





The “pork barrel” myth: Devel- 


opment of our water resources 


is essential to nation’s growth. 





with fiscal management should be more 
restrictive in its thinking with respect to 
public works; and certainly it is true that 
a legislative branch responsible directly 
to the people are more responsive to their 
needs. But the struggle is neither new nor 
partisan; it is an old procedural conflict, 
systematically recurring year after year. 

Whatever may be said for the Admin- 
istration’s efforts to restrict government 
expenditures, Congress is most often right, 
in my considered opinion, in these con- 
troversies over public works. In no area 
of legislation are standards of excellence 
so scrupulously adhered to as in appro- 
priations for the development of the water 
resources of the nation; and where the 
need clearly exists for projects to protect 
life and property or to contribute to the 
national welfare their construction should 
not be deferred. Some nebulous future is 
not “the proper time.” Disasters of nature 
have shown little inclination to accom- 
modate themselves to the complacency 
of man, 
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by Hal Dawson 


In Southwest business affairs, Dallas is 
by far the dominant city, standing well 
above its many rivals. This fact was 
brought sharply into focus by a study of 
“The Fortune Directory” made by the 
Dallas Chamber of Commerce. This 
honor roll of the 500 largest United States 
industrial corporations was compared with 
records on file at the Dallas Chamber, and 
the results pointed out the important role 
played by Dallas in the affairs of a ma- 
jority of these industrial giants. Not only 
does the study show Dallas’ unquestioned 
No. 1 ranking as a vital regional center, 
but it also points up the growing import- 
ance of Dallas as a national headquarters 
city. 

Of these 500 largest U. S. industrial 
corporations, ranked by sales for 1958, 
288 have facilities in Dallas — well over 
50%. This is particularly outstanding since 
a large number of these huge corporations 
are of a type that would preclude any 
branch operation, and many others work 
entirely through franchise operations or 
independent wholesalers. Six of the 288 
have their home offices in Dallas, making 
this city by far the Southwestern leader in 
home offices of the 500. Of the 282 hav- 
ing other operations in Dallas, an amaz- 
ing 104 have chosen the city as a location 
for a regional headquarters facility — one 
that administers operations not only in 
Texas, but in at least one other state also. 
Many of these, of course, are six, eight, or 
even ten-state operations. In addition to 
the 104 corporations with regional head- 
quarters facilities in Dallas, another 71 
have important district or state head- 
quarters here in Dallas. 


In making this study, the Dallas Cham- 
ber of Commerce took the famous “For- 
tune Directory,” firms that account for 
more than half the nation’s mining and 
manufacturing output — the 500 biggest 
U. S. industries — and checked each of 
the companies against the records on file 
with the Dallas Chamber to determine 
what facility was maintained here by each 
corporation. The results were more favor- 
able to Dallas than anyone had foreseen. 

Six of the corporations had home offices 
in Dallas, more home offices among the 
top 500 than could be counted by any 
other Southwestern city. Largest Dallas- 
based corporation was Chance Vought 





-Fortune’s Top **500” Favor Dallas 


Aircraft, which ranked 127th in the na- 
tion in sales in 1958. Others included 
Dresser Industries, 182nd; Campbell-Tag- 
gart Associated Bakeries, 249th; Temco 
Aircraft, 300th; Texas Instruments Incor- 
porated, 366th; and Delhi-Taylor Oil, 
462nd. Largest gain of any of these com- 
panies over the previous years was made 
by Texas Instruments, which rose from 
487th among the nation’s industrial cor- 
porations in sales in 1957 to its 1958 
rank of 366th. 

Only other cities in the Southwest with 
more than one headquarters among the 
top 500 companies were Tulsa and Okla- 
homa City with two each. Each of these 
had headquarters for two petroleum cor- 
porations. Five Southwestern cities had 
headquarters for one petroleum corpora- 
tion each: Bartlesville, Okla.; Houston, 
Big Spring, Ft. Worth and Corpus Christi. 
The diversity of Dallas industry is shown 
by the fact that only one of the Dallas 
home offices is by a petroleum producer, 
and only one other of the six is a firm 
primarily in the petroleum field. 

Of the nation’s largest 500 industrial 
corporations, 288 — from Allied Chemi- 
cal to Whirlpool — have chosen Dallas as 
a city in which to establish one of their 
facilities. Even more important to Dallas’ 
leadership of the Southwest and its grow- 
ing leadership of an even larger section of 
the U. S. is the fact that 104 of these com- 
panies have set up regional headquarters 
here in Dallas, offices that administer ter- 
ritories stretching far out over state lines. 
And these regional headquarters include 
offices of five of the six largest firms of 
America. In addition to the 104 corpora- 
tions with regional headquarters in Dallas, 
71 have selected the city as the site for dis- 
trict or state headquarters, a facility ad- 
ministering more than a local territory but 
one that does not extend beyond the state 
of Texas. The total of 288 is achieved by 
an adidtional 107 of these major national 
firms which have established a sales or 
branch operation in Dallas. Manufac- 
turers representatives, franchises outlets 
or similar operations were not considered 
in the study. Only plants, warehouses, of- 
fices, etc., actually owned or operated by 
the company were counted in compiling 
the impressive Dallas total. 

A separate study of the top 100 firms 
in this list showed the dominant Dallas 
position in these corporations to be 
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equally — if not more — impressive than 
that of the entire list. Of these 100 Amer- 
ican industrial pace-setters, 76 have facil- 
ities in Dallas. These 76 facilities repre- 
sent 34 regional headquarters and 24 
district - state headquarters. Of the 36 
American firms with sales of over $1 bil- 
lion in 1958, 27 are represented in Dallas. 
Even more outstanding is the fact that of 
these 27, 25 have chosen Dallas as the 
site for a district or regional headquarters. 
The only nine of these billion-dollar sel- 
lers without operations in Dallas include 
four petroleum firms which market in 
other areas of the country, and four air- 
craft companies which have few, if any, 
branch operations. Of the 14 most profit- 
able American firms in 1958 — those 
which earned more than $100 million — 
11 were represented in Dallas, an amaz- 
ing 10 by regional or district offices. The 
only three in this group missing from the 
Dallas list were petroleum companies 
which market in other areas of the United 
States. 

Not only the Dallas home offices, but 
the entire study serves to point up the 
diversity of Dallas— one of the city’s 
great strengths — with Dallas serving as 
a sub-headquarters and central distribu- 
tion point for such a multitude of indus- 
tries, the city becomes much stronger 
from a business standpoint. Temporary 
weakness of a single industry or a small 
industry group can be fairly well offset by 
the continuing strength of other types of 
industry. 

Why have so many of these industrial 
giants, the leaders of American industry, 
chosen Dallas? The reasons are probably 
equally as numerous. 

Some of the companies are Dallas pio- 
neers, such as Ford Motor, Socony Mobil 
Oil, Proctor & Gamble. They have grown 
up along with Dallas in the Southwest. 
Others, such as Armour and Dow Chemi- 






cal, have come to Dallas more recently as 
they have expanded or regionalized their 
operations. Much more of this can be ex- 
pected in the future as the continuing 
trend of decentralization is carried out by 
American industry. Many of these major 
companies with only branch offices in Dal- 
las today will have regional headquarters 
here within the next few years. 

The reasons for choosing Dallas for 
these regional headquarters are many. 
Dallas’ dependable business climate is at- 
tractive. The city’s advantages as a com- 
munication, transportation and banking 
center appeal to these huge corporations. 
It is easy to get in and out of Dallas, and 
the city has the facilities required for op- 
erating a huge business. Among these fa- 
cilities from a physical standpoint are the 
many excellent industrial districts of Dal- 
las. A short drive through Brook Hollow 
and Trinity Industrial seems to reveal lit- 
erally hundreds of these major corpora- 
tions. 

Still another reason that more of them 
will choose Dallas as their headquarters 
in the future is the fact that their competi- 
tors have selected Dallas as a sub-head- 
quarters city. In a number of industry 
groups — rubber is one — all the giants 
have chosen Dallas for an important re- 
gional or district headquarters. 

What about the 212 firms on this list 
of 500 without Dallas operations? A large 
number of them will never have com- 
pany-owned operations in Dallas; their 
product or type of business will not per- 
mit such an operation. Some of these are 
operating in Dallas today through fran- 
chises or wholesalers, and still others will 
come to Dallas in the future. Dallas can 
be confident of that. 

Dalles is THE city of the Southwest, 
no matter how you look at it. The Fortune 
Directory is only one measure, but it is 
an impressive one. 
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NATIONAL 
RANK NAME 
1 General Motors* 
3 Ford Motor* 
a General Electric* 
5 U_ S. Steel* 
6 Socony Mobil Oijl* 
7 Gulf Oil* 
8 Swift* 
9 Texas Company* 
10 Western Electric*® 
1 Chrysler* 
12 Bethlehem Steel 
13 Westinghouse Electric 
15 Armour* 
16 DuPont (E.1.) de Nemours* 
18 Shell Oil* 
21 National Dairy Products* 
22 Goodyear Tire & Rubber* 
23. Union Carbide* 
24 Procter & Gamble* 
27 Sinclair Oil* 
28 International Business Machines* 
29 Radio Corp. of America* 
30 International Harvester* 
31 Continental Can* 
33 Firestone Tire & Rubber* 
35 Cities Service 
36 General Foods* 
38 International Paper 
39 Borden* 
40 Republic Steel 
42 U. S$. Rubber* 
43 Armco Steel 
44 Sperry Rand 
45 Eastman Kodak* 
46 Aluminum Co. of America® 
47 Sun Oil* 
48 Goodrich (B. F_}* 
50 Wilson 
51 Inland Steel 
52 Jones & Laughlin Steel* 
53 Burlington Industries 
54 Reynolds (R. J.) Tobacco 
56 Dow Chemical* 
57 Allied Chemical* 
58 Bendix Aviation* 
59 Olin Mathi Chemical* 
60 Continental Oil* 
64 National Steel ° 
, 65 Atlantic Refining* 
57 Colgate-Palmolive 
68 Borg-Warner 
69 Allis-Chalmers* 
70 General Mills* 
71 American Cyanamid* 
72 Anaconda 
73 Standard Brands* 
74 Pittsburgh Plate Glass* 
75 Owens-illinois Glass* 
77 Youngstown Sheet & Tube* 
81 Deere* 
82 Corn Products 
83 American Motors* 
84 General Tire & Rubber* 
85 Crown Zellerbach 
86 National Lead* 
87 Reynolds Metals* 
89 Grace (W. R.) 
90 American Smelting & Refining 
91 Foremost Dairies* 
92 National Biscuit* 
94 Weyerhaeuser Timber® 
95 Kaiser Aluminum & Chem.* 
%6 Union Oil of Calif.* 
97 Whirlpoel* 
9 Kennecott Copper* 





National Cash Register* 








NEW SERVICES—NEW LINES 


Diversification Keynotes Expansion of 
SECTION OF STANCO Co. new indus- 


Dallas’ Service and Supply Industry trial showroom shown below. Middle 
photo shows machinery display on floor 


at Machinery Sales & Supply Co. 


by Tom McHale 


Expanding in diversification and vol- 
ume, Dallas Industrial Service and Sup- 
ply Industry points up the many-sided 
industrial growth of Dallas and the South- 
west. Warehouse stocks of steel, alumi- 
num, plastics, electronic components, 
heavy machine tools and industrial sup- 
plies in thousands of forms and shapes 
continue to increase. Dallas’ heavy ma- 
chine shops, tooling organizations and 
contract manufacturing firms continue to 
expand their plant facilities and area of 
operations. 








MULTIPLE ELECTRONIC Eye Tracer, shown 
below at Earle M. Jorgensen Co. plant, 
makes five cuts simultaneously on 144” 
hot rolled plate. 











SECTION of industrial supply stocks at 
Sabine Supply Co. Warehouse at 9001 
Sovereign Row. This firm is doubling its 
present floor space. 


The new TEMCO Industrial Division 
and expansion of production and engi- 
neering facilities by Verson Manufactur- 
ing Co. each illustrates new diversification 
and broadening of industrial service by 
established Dallas firms. The recent entry 
of Joseph T. Ryerson & Son into Dallas 
via the purchase of Vinson Steel & Alum- 
inum Co., brings one of the oldest names 
in the steel industry into the area distribu- 
tion picture. 

Expansion of Dallas as a center for 
steel distribution also shows up in other 
major steel warehouses such as Earle M. 
Jorgensen Co. and McCormick Steel Com- 
pany. U. S. Steel Supply Co. recently set 
up a new major steel distribution ware- 
house in the Great Southwest Industrial 


CONTINUOUS double heat zone furnace 
at Verson Manufacturing Co., lower left, 
eliminates heat shock and other stresses 
in fusing enamel to steel. 


TYPICAL section on assembly line of 
TEMCO Industrial Division, shown be- 
low, illustrates part of ‘‘instant manu- 
facturing’ capabilities offered by firm. 


SPECIAL EQUIPMENT for cutting and 
levelling, shown above at Ryerson Steel 
Warehouse, cuts metal sheets to cus- 
tomer specifications. 


District. Growth in plastics distribution 
shows up in the expanding Dallas plant 
of Cadillac Plastics Company of Texas, a 
subsidiary of the largest plastics supply 
house in the United States. 

Growth of Engineering Supply Co. and 
other major outlets reflects the expansion 
of the electronics industry in the Dallas 
Area. In Brook Hollow and Trinity In- 
dustrial Districts, industrial supply firms 
continue to increase in number and in vol- 
ume of operations. Typical of these is the 
current doubling of warehouse capacity 
by Sabine Supply Company, the new and 
expanded Snap-On-Tools Plant and the 
expanded Stanco Warehouse. In the mean- 
time, older Dallas firms such as Briggs- 
Weaver Machinery Co., Machinery Sales 
& Supply Co., the Murray Company and 
others continue to broaden their indus- 
trial: service and supply operations. 

Dallas’ warehouses carry the largest 
and most diverse industrial supply stocks 
in the entire South. Dallas is a major cen- 
ter for plant engineering and management 
consultants. Dallas and Tarrant Counties 
have the largest concentration of tool and 


die makers and contract machine shops 
(Continued on page 76) 


New Industrial Service 
Twist by Old Firm 


One of Dallas’ oldest industrial 
service organizations, Industrial 
Towel & Uniform Renting Co. is 
now offering a new deluxe “execu- 
tive service.” This service permits 
any company to have delivered to 
their business address complete sets 
of white dress shirts and fine quality 
dress slacks for office staff, sales- 
men, delivery personnel or other em- 
ployees. 

Howard Boazman, president of 
this firm, calls this rental of business 
clothes: “just the first of a number 
of ‘space age’ rental innovations.” 
This service is currently being used 
by 47 Dallas firms. 


Cost of renting and servicing this 
clothing is only a fraction of the 
cost of ordinary dry cleaning. The 
firm also furnishes these clothes in 
color and use is restricted to the 
receiving employee. Industrial 
Towel & Uniform Company has 
been in business in Dallas since 
1906. 

















allas Warehouses 


Continue to expand 
margin of Southwest Leadership. 


Expansion of Dallas’ public warehouse 
facilities is adding new margin to its dis- 
tribution leadership in the South and 
Southwest. Dallas already has more public 
warehouse space than any other city in 
the South and any city in the nation not 
served by water transportation. Dallas is 
one of the nation’s leading centers for 
storage in transit. Dallas has no rival in 
the Southwest in volume of merchandise 
moving through its warehouses for area 
distribution. 

Dallas’ far flung system of public ware- 
houses already totals more than 3,000,000 
square feet of storage space. Dallas is the 
home of the “world’s largest refrigerator” 
and the “world’s largest pantry” in the 
Alford Refrigerated Warehouses. The new 
Great Southwest Warehouse complex and 
expansion of other plants by established 
Dallas firms promise to widen the city’s 
margin of leadership in warehousing in 
the immediate future. 

Dallas’ strategic location and multiple 
transportation advantages as well as its 
highly mechanized warehouses and cus- 
tomer services offered, are some of the 
reasons for its expanding leadership. 


Warehousing is also one of the most com- 
petitive facets of Dallas business and 
Dallas warehousing firms seem to thrive 
on it. 

Typical of the size and scope of major 
Dallas warehouse operations is the mam- 
moth General Foods Center at Alford 


Fork-lift trucks moving merchandise in 
one of the mammoth bays at Alford Re- 
frigerated Warehouse. 


Special revolving clamp fork-lift, lower 
left, moving goods in yard at Texas 
Delivery Warehouse. 


Mechanized equipment unloading cars 
on one of the main Alford Warehouse 


docks. 
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Diesel Engine spotting 
cars in Great South- 
west Industrial District 
on new Great South- 
west Railroad. 


Air view of Shippers 
Warehouse, below, 
shows truck manuever- 
ing space on 11.5 acre 
tract at Forest Avenue 
and Lamar. 
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First Unit (200,000 square feet) of Great 
Southwest Warehouse, second below, 
now in operation midway between Fort 
Worth and Dallas. 


Truck line-up, below, shows one-third of 
the combined merchandise division fleet 
of Interstate-Trinity Warehouse and 
Dallas Transfer & Terminal Warehouse 
Company. 


Refrigerated Warehouses. Some railmen 
say this is the largest food operation in 
the country. Others of a more conserva- 
tive cast say it is “one of the three or 
four largest.” This takes on added sig- 
nificance when weighed in relation to the 
Dallas market and the Southwest com- 
pared to some of the nation’s largest pop- 
ulation centers. 


In any event, this operation involves the 
movement of thousands of cars each year 
and the problem of moving approximately 
400 items produced in 15 or 16 General 
Foods Plants into wholesale and retail 
channels on the most economical basis. 
Trainloads of General Foods products 
move into the Alford plant. These are 
quickly shuttled into storage space by 
fleets of fork-lift trucks. Later these prod- 
ucts are re-shipped as mixed cars some- 
times carrying as many as 150 different 
General Food items. This gives General 
Foods the benefit of carload rates from 
plant to retail outlet. 

Alford’s considers its particular spe- 
cialty the service it can render its custom- 
er’s customers. More than handling 
shipments and storing it in “correct” 
temperatures for diverse products such 
as shrimp (in 20 below cold) to crackers 
(which require mild low-humidity air), 
the warehouse performs other services for 
manufacturers even to taking orders and 
assuring their delivery. 

A prime example of this is the central- 
ized Youngblood Distribution set up at 


(Continued on page 57) 


Main terminal area, shown below, at 
Texas Express Company plant at 2700 
Gaston Avenue. 
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Resources 





Statement of Condition 








Cash and Due From Banks $27 1,250,407.44 
U. S. Government Obligations, 

Direct and Fully Guaranteed . 104,732,341.31 
State, Municipal and Other Securities . 16,405,224.65 
Stock in Federal Reserve Bank . 3,000,000.00 
Loans and Discounts tar 554,144,568.97 
Bank Building and Equipment . 23,932,735.05 
Acceptances — Customers’ Account 7,341,551.32 
Other Assets . 1,707,911.65 

TOTAL. $982,514,740.39 
Liabilities 
Capital . . $ 37,866,576.00 
ee, 62,133,424.00 
Undivided Profits 2,739,976.14 $102,739,976.14 
Reserve for Contingencies 13,144,744.52 
Reserve for Taxes, et cetera . 7,081,384.39 
Acceptances — Customers’ Account 7,361,551.32 
Deposits: 
Individual . $617,505,027.97 
Banks 194,902,152.51 
U. S. Government 39,779,903.54 852,187,084.02 
TOTAL . $982,514,740.39 
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ANNUAL CHAMBER DINNER 


WILL HONOR PRESIDENTS 


In the 50-year history of the Dallas Chamber of Commerce, 
since its organization in 1909 with the merging of the Dallas 
Commercial Club with several other groups, 23 men have 
served it and the Dallas business community as president. From 
I. O. Daniel to L. T. Potter, these men have represented the 
highest level of Dallas civic leadership. 

As the Dallas Chamber completes its 50th Anniversary year, 
recognition will be given these past Chamber presidents at the 
Annual Dinner of the Chamber. This year’s dinner will be held 
Wednesday, December 9, at the Sheraton-Dallas Hotel. 


Nine past Chamber presidents are living and still active in 
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1909-10 —L. O. Daniel 
1911 — Alex Sanger 
1912-13 — C. W. Hobson 
1914-17 — Louis Lipsitz 
1918-20 —T. E. Jackson* 
1921-22 — Frank M. Smith 
1923-25 —T. M. Cullum 
1926-28 — E. R. Brown 
1929 —George Waverly Briggs 
1930-32 — Arthur L. Kramer 
1933-35 — R. L. Thornton* 
1936 — Edward T. Moore 
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Dallas civic affairs. These men will be paid special recognition 
as the feature of the program. They are T. E. Jackson, who was 
president from 1918 through 1920; R. L. Thornton, Sr., 1933- 
35; Paul Carrington, 1941-42; B. F. McLain, 1943-46; D. A. 
Hulcy, 1947-49; Ben Wooten, 1952-53; Jerome K. Crossman, 
1954-55; W. W. Overton, 1956; and J. Erik Jonsson, 1957-58. 

The program for the dinner will consist of a review of the 
activities of these ten men while they were in office, a history 
of Dallas and the Dallas Chamber of Commerce. 


This promises to be one of the finest of all Annual Dinners 


of the Chamber. It is one no Dallasite should miss. 





1937-38 — L. B. Denning 
1939-40 — J. B. Adove 
1941-42 — Paul Carrington* 
1943-46 — B. F. McLain* 
1947-49 — D. A. Hulcy* 
1950-51 — John W. Carpenter 
1952-53 — Ben Wooten* 
1954-55 — Jerome K. Crossman* 
1956 —W. W. Overton* 
1957-58 — J. Erik Jonsson* 
1959 —L. T. Potter* 
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Serve Growing Dallas 
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PARTIAL VIEW of over-the-road and pick up equipment at new Mayflower Ware- 
house of American Transfer & Storage Company. 


Moving a Dallas family across the street 
or hundreds of offices into Southland Cen- 
ter, storing household goods and other 
equipment is the foundation of a major 
transport and warehouse operation that is 
distinct and apart from Dallas’ commer- 
cial warehousing industry. An average of 
500 families each month move into Dallas 
and the Park Cities. Even that movement 
is only a small part of the business handled 
by Dallas’ major moving organizations. 

A prime example of Dallas’ position as 
the leading Southwest center for moving 
and storage shows up in the recent move 
of the Texas Employment Commission in- 
to its new six-story quarters in Austin. The 
limited time factor in this move and the 


with more than 200,000 square feet, in- 
volved a task of mass military propor- 
tions. Two of Dallas’ oldest and largest 
moving organizations; Dallas Transfer & 
Terminal Warehouse and Interstate-Trin- 
ity Warehouse Co., teamed up to make 
this move on schedule. This is believed to 
be the first time a major Texas in-city 
move was made by an outside organiza- 
tion. 

The names and service of these two 
major Dallas firms also serve to point up 
a factor that is sometimes confusing to 
people outside the industry. Commercial 
warehousing is a distinct and separate in- 
dustry from the transport and storage of 
household goods. The above firms con- 


LLL 


solidated their commercial storage opera- 
tion with the recently organized Great 


magnitude of moving TEC from nine dif- 
ferent scattered locations into a building 
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ANOTHER section of Mayflower Warehouse, shown 
below, illustrates compact storage of household 
goods in individual containers. 


PACKING and listing household goods in STOR- 
VAULT at Mayflower Warehouse, shown below, is 
typical of care in major Dallas warehouses. 
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FRONT VIEW of equipment, offices and warehouse of Ahart Moving & Storage 


Co. on Record Crossing Road. 


Southwest Warehouse. However, Inier- 
state-Trinity and Dallas Transfer & Ter- 
minal Warehouse Co. will continue to 
compete on a friendly basis in their house- 
hold goods moving and storage opera- 
tions. 

That brings up another point that is 
also confusing outside the industry. The 
traditional term “household goods” is de- 
fined by The National Movers Conference 
of America as: “Personal effects and 
property used or to be used in a dwelling 
when a part of the equipment or supply of 
such dwellings; furniture, fixtures, equip- 
ment and the property of stores, offices, 
museums, institutions, hospitals or other 
establishments; and articles including ob- 
jects of art, displays and exhibits which 
because of their unusual nature or value 
require specialized handling and equip- 
ment usually employed in moving house- 
hold goods.” 

Generally speaking, most Dallas mov- 
ing and storage firms specialize in moving 
and storing the articles mentioned above, 
and do not engage in warehousing and 
moving general merchandise and com- 
modities. Dallas is also a regional head- 
quarters center for major national organ- 
izations, franchise and cooperative groups 


INTERSTATE-TRINITY equipment in front of Southland Center 
during mass move of Southland Life Insurance Co. and Sun 
Oil Company, shown below. 


that operate under various names and 
trade marks over the nation. 

Individual success stories rather than 
Statistics point up the outstanding position 
of Dallas’ moving and storage industry. 
American Transfer & Storage Company, 
operating as Mayflower Warehouse has 
recently opened a new $300,000 terminal 
on a 2% acre site at 5216 North West- 
moreland. This 47 year old Dallas firm 
was founded by K. K. Meisenbach. Amer- 
ican-Mayflower now owns and operates 
warehouses in Arlington, Lubbock, Mid- 
land, Odessa and San Angelo. This new 
terminal supplements their main ware- 
house at 2320 Griffin Street which they 
have occupied since the early 20’s. 

Designed especially for modern, effi- 
cient handling of household goods and 
personal effects, and one of the few com- 
pletely palletized warehouses in the South- 
west, it has many new features including 
“STORVAULTS” that can be loaded and 
unloaded directly at the residence. This 
eliminates multiple handling of many 
items to be stored. 

The entire trucking department, gen- 
eral offices and household goods storage 
departments moved into the new terminal. 
With 2% acres of paved area, 25,000 


square feet of sprinklered and “wired for 
music” warehouse, covered docks, and 
private siding for four railroad cars, it 
has dock space for 12 vans to load or un- 
load simultaneously. It is one of the na- 
tion’s newest and finest household goods 
operations. 

A huge packing and crating depart- 
ment for large and small domestic and 
export crating is under one roof. May- 
flower is truly a “world-wide” moving or- 
ganization with direct air, water and van 
service to most of the free nations of the 
world. Within the past month, the May- 
flower Terminal has handled military and 
commercial shipments to Germany, 
Libya, England, Canada, Alaska, Hawaii 
and Okinawa as well as a large volume of 
domestic shipments. 


Not all of Mayfiower’s business is long- 
distance, however. Local moving of homes 
and offices is a specialty of the firm. A few 
of their recent large office moves in Dal- 
las, requiring multiple manpower, vans 
and special planning, include: Union 
Bankers Life Insurance Co., Mutual of 
Omaha, British American Oil Producing 
Company, Continental-Emsco and Geo- 
technical Corporation. 

(Continued on page 64) 


TYPICAL tractor and van unit in Modern Dallas:Transfer & 
Terminal Warehouse Co. over-the-road fleet, shown below, 


in front of Dallas Memorial Auditorium. 











Sets Goal 


November 10 is the kickoff date for the 
annual SMU Sustentation fund drive in 
Dallas, the campaign which each year pro- 
vides a vital part of the 15% of SMU’s 
operating budget which must be obtained 
in the form of gifts from business and 
individual friends. 

Dr. Willis M. Tate, president of SMU, 
will preside at the Nov. 10 Kickoff Lunch- 
eon, where more than 400 leaders of 
Dallas and industry who work in the six 
divisions of Sustentation will assemble to 
start the drive which Bishop Hiram A. 


Boaz launched back in 1939 with the 
slogan “Put SMU on your payroll.” 
Each year since then the Sustentation 
effort has met its goal, until last year 
marked the most successful drive of all, 
with more than $375,000 contributed to 


the university which has long had a fine 


working partnership with the city of 


Dallas. 
The goal again this year is $375,000. 
And for the 10th consecutive year 
Bishop Boaz, at the age of 93, will serve 
as Sustentation honorary chairman. 


Top leadership of the drive will carry 
over from last year and includes S. J. Hay, 
president of Great National Life Insur- 
ance Company, as general chairman and 
George P. Cullum, Sr. and R. L. Thorn- 
ton, Jr. as vice chairmen. Ten chairmen 
or co-chairmen head the six divisions of 


the campaign. 


This year, more than ever, these funds 
which have been budgeted already as in- 
come mean a great deal to SMU. These 
gifts of Dallas business and industry to 
SMU form what President Tate has many 
times referred to as “the margin of excel- 
lence” — or the difference between a me- 
diocre and a first class university. 

And, this year, more than ever before, 
SMU offers services and programs, as well 
as a reservoir of brains and talent to the 
long-time Dallas-SMU partnership. 

In addition to its classroom services, 
SMU plays a significant role in Dallas, the 
local area, and the whole Southwest as a 
center for essential research, providing 
equipment and laboratories for scientific 
discovery and development; by carrying 
on research which helps man’s understand- 
ing of human development; and by pro- 
viding a system of ever-growing libraries, 
used constantly by many Dallas citizens 
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and businesses, to house books and maps 
and artifacts as a treasury of the world’s 
knowledge. 

Besides co - sponsoring, with Temple 
Emanu-El, Dallas’ oldest cultural enter- 
tainment series, the Community Course, 
SMU plays an increasingly prominent part 
as a center of this region’s cultural activ- 
ities by presenting concerts and sponsor- 
ing lectures and forums and art exhibits 
and operas and by helping, encouraging, 
and sponsoring many other activities that 
enrich and stimulate the intellectual and 
artistic life of this area. 


Important services of benefit to Dallas 
and this area include the following SMU- 
sponsored activities: The Graduate Re- 
search Center, The Southwestern Gradu- 
ate School of Banking, The Institute of 
Insurance Marketing, the Community 
Course, the Institute of Management, the 
Southwest Journalism Forum, the Insti- 
tute on Oil and Gas Law and Taxation, 
the Institute on Law Enforcement, the 
Legal Aid Clinic, the Committee for Eco- 
nomic Development, Lawyers’ Week, En- 
gineers’ Week, Ministers’ Week, the 
Owens Memorial Lectures in Economics, 
the Southern Methodist University Press 
and many others. 


This year a $4,100,000 building pro- 
gram is being completed, bringing three 
new dormitories and a modern health 
center to the campus and a beautiful new 
home for Dallas College in downtown 
Dallas. With an on-campus enrollment of 
nearly 6000, SMU, through Dallas Col- 
lege, also serves this year 4000 adults stu- 
dents in regular and informal courses, thus 
opening up new horizons of knowledge 
and opportunity for Dallas citizens. 


The year 1959 will also be remembered 
as the initiation date at SMU of Ph. D. 
studies, which make SMU a university in 
the fullest sense. The rigorous excellence 
of the present doctoral program in eco- 
nomics and of those planned in religion, 
the arts and sciences and engineering, will 
bring even more prestige to SMU and 
Dallas. 


Still other ambitious programs to be 
undertaken in the fine arts, in the field of 
religious life, and in other areas underline 
the need of SMU to maintain the “margin 
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of excellence” by means of a successful 
Sustentation effort in the midst of these 
expanding and always improving pro- 
grams and in the face of rising costs and 
the anticipated crisis in higher education 
over the nation. 

While approximately 20% of SMU’s 
students come from out of state now — 
thus in many cases permanently attracting 
bright young people to Dallas — about 
half of the SMU student body comes from 
Dallas County. SMU students last year 
represented every state in the nation and 
40 foreign countries. 


The great scope and variety of the com- 
munity services which SMU offers the 
people of the Dallas area, the very real 
fact of the more than $15,000,000 the 
presence of SMU contributes to the econ- 
omy of Dallas each year, all of the in- 
tangible benefits which Dallas business and 
culture derive from the position of the 
university as a partner with the community 
— all of these justify the support of SMU 
by Dallas during the Sustentation drive. 


As one friend of both Dallas and SMU 
has remarked: “Just try to imagine Dallas 
without SMU, if you want to measure the 
university as an asset to the community.” 
That pretty well states the case. 


With a newly organized Alumni division 
and a building and construction division 
reorganized to include the important Dal- 
las home-building industry, the six divi- 
sions of Sustentation are set up this year 
under the following leadership: 


Lawrence Pollock, Division I; Gordon 
Cullum and Frank Heller, co-chairman, 
Division II; Gordon Durden and A. Curtis 
Horn, co-chairmen, Division III; George 
L. Dahl, chairman, and Jack Little and 
Chester H. Hewitt, co-chairmen, Division 
IV; Harlan Ray and R. L. Foree, Sr., co- 
chairmen, Division V; and Ralph F. Brin- 
egar and H. Lou Morrison, Jr., co-chair- 
men, of Division VI, the Alumni division. 


Again this year a distinctive device to 
give a fillip of humor and emphasis to the 
campaign has been devised by Wilson W. 
Crook, who once more serves as publicity 
chairman of the drive. 


J. Edwin Keith serves as Sustentation 
coordinator for SMU. 
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Progressive Dallas lines are 
among leaders in the develop- 
ment of "Piggy-Back" service 


by Kenneth P. Tubbs 


Soon after the close of the Korean con- 
flict the nation’s railroads, concerned over 
their continuing loss of freight traffic to 
competitive forms of transportation, “re- 
discovered” a method of freight handling 
that has come to be an important and an 
increasingly familiar part of the country’s 
vital transportation network. This highly 
effective, customer-service freight innova- 
tion is “piggyback,” the transportation of 
goods in highway trailers loaded on flat 
cars. While the operation does date back 
a good while — the Chicago Great West- 
ern’s piggy-back service having functioned 
continuously since July, 1936, for exam- 
ple — the major portion of its develop- 
ment has taken place in the past few years, 
and it continues to grow by leaps and 
bounds. In a recent issue of “Transport 
Economics,” a monthly comment on trans- 
port economics and statistics issued by the 
Interstate Commerce Commission, the bu- 
reau relates that for a four-week period 
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ending August 1, 1959 as compared with 
the like period in 1958, trailer-on-flat-car 
traffic in the United States increased ap- 
proximately 10,000 cars, a growth of 47.4 
per cent; and the number of railroads per- 
forming this service increased from 40 to 
50 for the same comparative periods. The 
actual increase in loaded trailers probably 
was even greater because more of the 
longer flat cars (up to 85 feet) specially 
designed to haul two trailers are coming 
into use. As recently as 1954, less than 
half the current crop of piggyback rail- 
roads were engaged in this activity. 


Nine railroads — Burlington, Cotton 
Belt, Frisco, Louisiana and Arkansas, Mis- 
souri-Kansas-Texas, Rock Island, Santa 
Fe, Southern Pacific and Texas and Pa- 
cific — serve Dallas, and all of them par- 
ticipate in one or more forms of piggy- 
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ONE METHOD of Piggy-Ba 
unloaded from a flat car. 


x 8 


back traffic. The Southern Pacific is said 
to be the leading operator of piggy-back 
services among the railroads of the coun- 
try. 

There are four major individual trailer- 
on-flat-car transportation plans, each tai- 
lored to meet a specific need. 

Plan I is the system under which the 
railroads haul the loaded trailers of their 
direct competitors, the common carrier 
motor freight industry. This is one of the 
few true examples of coordinated trans- 
port to be found in the nation, and affords 
the phenomena of two highly competitive 








ck operation is shown above as a standard trailer is 


modes of transportation, one of which is 
using the facilities of the other to move 
its goods, while the latter is vicariously 
performing for its competitor a transpor- 
tation service which it could not earn the 
right to perform in its own behalf. It is 
unlikely that this transportation anomaly 
is brought about by any lessening of the 
rail-truck competitive spirit. It is a simple 
matter of economic mutual benefit — the 
motor freight lines find it less costly to 
move their trailers between terminals on 
flat cars of the railroads than to pay 
driver’s wages, fuel, etc. for over-the-road 
movement; and the railroads are presented 
with the opportunity to handle some lucra- 
tive traffic which would not otherwise 
come their way. 


Under Plan II, the railroads undertake 
to furnish a service which is in all respects 





competitive to the motor freight industry. 
Shipments are loaded and transported on 
flat cars in railroad-owned trailers, usually 
at rates and minimum weights identical 
with those of the truck lines on like ship- 
ments. The railroads under Plan II deal 
directly with the shippers and receivers, 
instead of with an intermediary motor 
carrier as is the case under Plan I. 


Plans III and IV closely resemble each 
other, but have one important distinguish- 
ing feature. Under both plans, the rail- 
road hauls private shippers’ trailers. Un- 
der Plan III the trailers are hauled on 
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AN OVERHEAD CRANE is used in the second method as a demountable trailer is 


lowered onto the bed of a flat car. 


railroad-owned flat cars, but under Plan 
IV the shipper owns (or leases) the flat 
cars as well as the trailers which are trans- 
ported on them. Rates established under 
these two plans have stirred up a heated 
legal squabble whcih involves not only the 
motor carriers and the railroads, but also 
the freight forwarders lined up on the side 
of the latter, as well as many shippers on 
one side or the other according to where 
their interests lie. Space does not permit 
a full treatment here of the issues involved 
in these proceedings, but a recent decision 
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of the Interstate Commerce Commission 
indicates that the result is to be a depar- 
ture from traditional concepts in the trans- 
portation of volume freight. It appears 
that freight forwarders are destined to 
assume a much more important role in 
volume-freight movement. 

There are some variations in piggy-back 
operations. Basically it is usually thought 
of in terms of loading a trailer at the 
shipper’s dock, from which point the ve- 
hicle is pulled by a truck-tractor to the 
railroad, loaded on a flat car, transported 
by rail to destination where it is rolled off 


the car and handled by another tractor to 
the consignee’s unloading dock. However, 
some railroads employ demountable trailer 
bodies, which are lifted off the truck chas- 
sis by crane or fork-lift, placing only the 
loaded trailer body on the flat car — thus 
eliminating the excess weight of the truck 
chassis, wheels, tires, etc. during the course 
of the rail trip. This method permits the 
chassis to be used to haul other trailer 
bodies rather than remain idle on the flat 
car in transportation. 

Piggy-back is particularly attractive to 
shippers and receivers having rail siding; 
also those shipping in lesser quantities 
than full carloads. In some instances pro- 
vision has been made for merely substi- 
tuting trailer-on-flat-car for box-car trans- 
portation, at regular carload rates. In these 
cases, the shipper is offered much of the 
flexibility of motor carrier transportation 
at more favorable rates. 

An interesting side-light of piggy-back 
transportation is the low incidence of 
damage in transit. This has been attrib- 
uted to several factors, among which are 
tie-down methods that absorb lateral mo- 
tion; two sets of springs — trailer and flat 
car; cushioning effect of the load riding on 
rubber tires; less handling in loading and 
unloading, and more selective loading. 

In the early days of the resurgence of 
this transportation form, the railroads un- 
dertook to popularize — perhaps as more 
in keeping with their dignity — the some- 
what improbable and unimaginative name 
“Tofcee” (TOFC, trailer-on-flat-car) as 
the official name for the service. However, 
the more descriptive and picturesque term 
“Piggyback” caught on and remains, and 
the railroads themselves now use it in 
their literature and advertising almost to 
the exclusion of the other. 

Spurred by piggy-back’s appeal, the rail- 
roads are promoting the service aggres- 
sively, expanding the number of com- 
modities which can be shipped “piggy- 
back” and broadening the territories in 
which the service is offered. In spite of its 
rapid growth, this traffic is a relatively 
small segment of the millions of carloads 
of freight which the railroads haul in a 
year. Nevertheless its development is 
heartening to the carriers; day by day it 
achieves increased economic importance, 
and it represents an important contribu- 
tion to the national transportation system 
by the railroads. Dallas lines are among 
the leaders in its development. 
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Material 
llandling 


Fast Growing 
Dallas Industry 


Material handling is a many-sided, fast 
growing Dallas industry that runs the com- 
plete gamut of service, supply, manufac- 
turing, use and rental of specialized equip- 
ment for production, moving and storage 
of goods. 

Dallas is the major center in the South- 
west for the distribution and servicing of 
material handling equipment. This in- 
cludes everything from giant cranes and 
fork-lift trucks to conveyors used on pro- 
duction lines and special shelving, bins and 
equipment used in large and small com- 
mercial and industrial operations. 

Dallas is building new industrial pay- 
rolls in the production of storage equip- 
ment in such plants as Inca Metals and 


TYPICAL *‘Kee Klamp” Tubular storage 
installation, lower left, sold in Dallas by 
L. R. Ward Steel Products Co. 























20 TON hydraulic Silent 


Crane, shown above, moving 
snap-on truck body at Texas 
Delivery Warehouse. 


FRONTIER shelving, right, 
shown in section of Sabine 
Supply Co. warehouse. 
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OPEN TYPE adjustable Inca Steel Shelv- 
ing, above, in Preston Royal Supply 
section of Sharp Hardware, Inc. 


Frontier Manufacturing Company. Its ma- 
jor distributors of material handling equip- 
ment such as Briggs-Weaver Machinery 
Co., Towne Industrial Equipment Co., The 
Murray Company, Garrett Equipment 
Co., John Gilliam Equipment Co., M-H 
Equipment Co., W. A. Tayloe Co., The 
Baker Industrial Truck Division of Otis 
Elevator, C. H. Collier and others are in- 


HEAVY DUTY Clark fork-lift stacking 
bundles of lumber, shown below, sold in 
Dallas by Towne Industrial Equipment 
Co., Inc. 


satiate 
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creasing Dallas’ rank as a center, for ma- 
terial handling service and supply. 

One of. Dallas’ unique and highly spe- 
cialized service organizations, Texas De- 
livery Warehouse, has built up a major 
business organization on the basis of highly 
specialized use of a wide variety of mate- 
rial handling equipment. This firm recently 
executed large industrial plant moves for 
Texas Instruments and Braniff Interna- 
tional Airways involving the movement of 
machine tools and large precision equip- 
ment to new locations. 

The growth of the material handling in- 
dustry jn Dallas has been accelerated by 
the fai# that Dallas is the number one 
center #f public warehousing and distribu- 
tion in the Southwest, and by the phenom- 
enal industrial growth of Dallas. Large 
public warehouses, major distribution fa- 
cilities and major industries have been able 
to afford expensive equipment and large 
mechanized operations. This has meant 
that Dallas firms engaged in the manufac- 
ture, distribution and sales of material 
handling and storage equipment have been 
able to use Dallas as a proving ground for 
expanding operations, 


BIG JOE lift, sold in Dallas by W. A. 
Tayloe Co, and Frontier Shelving in sec- 
tion of STANCO Co. warehouse is shown 
to right below. 


The plant of Inca Metal Products Cor- 
poration at Carrollton provides an excel- 
lent example of Dallas’ industrial expan- 
sion in material storage equipment. This 
firm designs and manufactures commer- 
cial steel shelving of all types, steel lockers, 
office storage cabinets, parts bins, display 
shelving and industrial work benches. It 
also manufactures a line of steel products 
for household use. 

Inca Metals Products was originally es- 
tablished in Birmingham in 1933. It out- 
grew its Birmingham facilities in 1949 and 
moved to Dallas. At that time the major 
business of Inca Metal Products was in the 
home furnishings industry. Early in 1958, 
Inca expanded into the commercial steel 
shelving field, and in one year’s time has 
become a major factor in that industry, 
while at the same time maintaining its 
important position in the home furnishing 
field. 

Inca’s plant layout at Carrollton occu- 
pies over 150,000 square feet, including 
the company-owned tool and die shops 
and warehouse facilities. The factory 
stretches for a quarter mile along Highway 
77. Inca has adopted complete automation 


in its production line starting with the un- 
(Continued on page 50) 


SECTION of production line at Inca Steel 
Products Co., second below, shows part 
of manufacturing process on Inca Steel 


Shelving. 
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The Corithwests Fiuest Arow... : 
STATE FAIR LIVESTOCK(' 





built with the aid of southwestern sheet metal 


Using sidewall panels up to 53 feet tall, In addition to the H. H. Robertson metal 


Southwestern Sheet Metal installed all of the sidewalls, Southwestern Sheet Metal installed 


exterior walls of Dallas’ new, ultra-modern the lightweight aggregate roof decking, as 


livestock showplace. The $1,835,000 struc- well as the red lightweight aggregate topping 


ture houses a huge indoor arena especiall . : : 
, , on the built up roof with metal flashings and 





designed for horse shows, rodeos and a wide 
gravel guards on the Coliseum. 
variety of other spectacles. Seating capacity 


of the Livestock Coliseum ranges from 7,100 Whether it is new construction, or the modi- 


to 11,000 persons depending upon the event. _fication of an existing structure, 


contact Southveestern Sheet Metal. IT PAYS! 


SOUTHWESTERN SHEET METAL. AND MANUFACTURING COMPANY 


5307 MAPLE AVENUE a DALLAS a LAkeside 1-5176 
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Expansions Herald Market 


Growth 


Underscoring Dallas’ strong and grow- 
ing position as one of the nation’s top 
market centers are the current expansion 
remodeling programs of the Dallas Mer- 
chandise Mart and the Dallas Trade Mart. 

The downtown Dallas Merchandise 
Mart, 8-story permanent display home of 
7,000 wholesale lines and the Dallas Gift 
Show, is undergoing a million-dollar re- 
construction. J. B. Ragland, president of 
the Merchandise Mart, has announced that 
the huge building — interior floor space 
totals more than 15 acres — will be given 
a completely new exterior, and the lobby 
and entrance will be entirely rebuilt. 

Architectural styling of the redesigned 
Merchandise Mart, created by Jacob E. 
Anderson, AIA, will emphasize vertical 
streamlining. Butterfly fins of precast con- 
crete, 120 feet tall and 6 feet wide, will 
alternate across the faces of the building 
with vertical solar screen panels of ano- 
dized aluminum in brilliant colors har- 
monizing with mosaic tile which will 
highlight open areas. 

Plans for nearly doubling the size of 
the mammoth Dallas Trade Mart also 
have been announced by Trade Mart 
Officials. 

Construction has already begun on the 
second unit, which will extend the build- 
ing an additional 175 feet northwestward, 
or to the rear of the present structure. 


DALLAS + OCTOBER, 1959 























The four-story extension, adding more 
than 400,000 square feet to the Trade 
Mart, is scheduled to be completed by 
January, 1960. 


Ninety percent of the present building 
and 35 percent of the new addition has 
been leased. 

Completion and occupancy of the sec- 


THE NEW extension to the Dallas Trade 
Mart, above, will add over 400,000 


square feet of space. 


THE 8-STORY Merchandise Mart down- 
town will be given a completely new and 
streamlined exterior. 


ond unit of the Trade Mart will swell the 
homefurnishings and gift showroom area 
at the Trade‘ Mart to well over a million 
and a half square feet for presentation 
of more than 3,000 lines of merchandise. 
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What Dallas’ Dependable Business Climate 
Can Mean to You... 





First Ads Stress Dallas Business 


Businessmen throughout the United States began receiving 
the story of “‘Dallas’ Dependable Business Climate” this month. 
First advertisements in the three-year Industrial Dallas adver- 
tising program are appearing nationally in all four regional 
editions of The Wall Street Journal. 

Advertisements in the opening phase of the campaign this 
fall will also appear in Business Week, U. S. News & World 
Report and the Harvard Business Review. Trade magazines to 
carry Dallas advertisements include Aviation Week, Elec- 
tronics, Oil & Gas Journal, Petroleum Engineer and Petroleum 
Week. 

In addition to stressing the advantages of Dallas’ dependable 
business climate, all advertisements will carry the slogan “To 
sell and service the Dallas Southwest, or the National Market, 
Dallas offers dependable business climate and tangible com- 
petitive advantages.” 

The campaign, designed to stimulate industrial growth of the 


FIVE MEMBERS of the board of directors and officers of Industrial Dallas Inc. look 
over the first national ads. Left to right are: J. Ralph Wood, Cecil Higginbotham, 
vice president; Marvin Davison, and C. A. Tatum. Mayor R. L. Thornton, Sr., seated, 
is treasurer of the group. Not shown are L. T. Potter, president; Robert McCulloch, 
secretary; and R. L. Tayloe. 
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entire Dallas Metropolitan Area, will point out the advantages 
that Dallas offers industry. Some of these include: 

“Fair taxing and other policies that encourage enterprise. 

“Aggressive, civic-conscious citizenship still close to its 
frontier heritage of independence and determination. 

“Diversified economic base — quickly responsive to oppor- 
tunities and resilient in times of recessions. 

“An exciting livable city with educational, cultural and rec- 
reational facilities you want.” 

One advertisement in the campaign points out that more 
new industrial plants were established in Dallas during the 
last nine months of 1958 than in any other area and attempts 
to explain the popularity of Dallas with expanding American 
business: 

“Dependable business climate. 

“Market, business-service-management center. 

“Accessibility. 

“Abundant power, fuel and water at reasonable rates. 

“Production efficiency — responsive workers, intelligent and 
independent-minded men and women who take pride in their 
jobs. 

All the advertisements are geared to stimulate Dallas’ indus- 
trial growth by bringing desirable new jobs and new payrolls 
to Dallas and to further diversify the Dallas economy. 

The three-year campaign is being financed through special 
subscriptions from Dallas businessmen. The campaign is being 
coordinated by Industrial Dallas, Inc., a special-purpose, non- 
profit corporation sponsored by the Dallas Chamber of Com- 
merce and Dallas Citizens Council. 

Calling the advertising campaign “timely and necessary” 
C. A. Tatum, Industrial Dallas president, outlined the objec- 
tives of the program. 

“It will reach executives as more and more of them are 
planning their unprecedented expansion of the early 1960's,” 
he said. “By working now, Dallas can make sure that its name 
will be on the right plans for these new business facilities that 
must be provided to meet the expanding markets within the 
next decade.” 

All responses to these advertisements will be handled by the 
Industrial Department of the Dallas Chamber, which will give 
them the excellent treatment that has made this department 
famous. For bona fide industrial prospects, the “tailored bro- 
chure with which the Dallas Chamber has had such success 
will be presented to show the prospective Dallasite the facts in 
which he is interested. The presentations made by the Chamber 
will answer his specific questions on the Dallas business climate. 
Handling by the Dallas Chamber of the responses to the adver- 
tisements will avoid duplication of effort and cost and will put 
the entire resources of the Chamber at the disposal of Indus- 
trial Dallas, Inc. 

The new campaign is similar to one conducted by Dallas in 
1928-30. That program is credited by many with being largely 
Tesponsible for Dallas’ growth during the 1930’s. During this 
three-year campaign, 4711 executives of American business 
responded to the advertisements. 

The year before the 1928-30 campaign started, 88 new 
branches of regional or national concerns were opened in 
Dallas. 

Crook Advertising Agency of Dallas has been chosen to 
handle the advertising, working with the board of Industrial 
Dallas, which includes R. L. Thornton, Sr., Marvin Davison, 
Cecil Higginbotham, Robert McCulloch, R. L. Tayloe, J. 
Ralph Wood, and Mr. Tatum. 
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Display Cards Attract Visitors 


A special display-card project to invite visitors to 
Dallas has been inaugurated by the Christmas-Cotton 
Bowl Festival Committee of the Dallas Chamber of 
Commerce. Through the cooperation of the six sched- 
uled airlines serving Dallas, attractive posters featur- 
ing coming events in Dallas are now on display 
throughout the Southwest. 

The counter cards are provided for the airlines in 
two sizes. The first two-poster set, “Dallas in Octo- 
ber,” featured 10 specific Dallas events. These include 
football games, conventions, the State Fair of Texas 
and performances at Margo Jones Theater. Future 
posters will include similar sports and cultural events, 
conventions, markets and various other attractions for 
Dallas visitors. 

The project was begun as an activity of the Christ- 
mas-Cotton Bowl Festival for the three months of 
October, November and December, according to 
Chamber officials. They pointed out, however, that 
the program may be continued on a permanent basis 
if it is successful in the three-month operation. 

The posters are now being displayed in the South- 
western sales offices and on ticket counters of Amer- 
ican, Braniff, Central, Continental, Delta and Trans- 
Texas Airlines. 

If the program is continued, Chamber officials re- 
port, other groups will be asked to cooperate in dis- 
playing the Dallas posters. 

The current cards are of two sizes. The larger, four- 
color poster, featuring a picture of the Cotton Bowl in 
October, measures 17 by 22 inches. Each month this 
poster will include a timely picture. The smaller three- 
color poster without picture is 11 by 14 inches large: 
Design of both posters was by Dallas artist Bud Biggs. 

























































Civic Asset: The Cotton Bowl Classic 


The Cotton Bowl Classic is one of Dallas’ best public relations assets, as 


well as a sound economic benefit to the city. How the Cotton Bowl Athletic 


Association plans and finances this exciting football event is told here. 


Few football fans are watching the 
Southwest Conference gridiron champion- 
ship race with more interest than the 38 
men who make up the board of directors 
of the Cotton Bowl Athletic Association. 

The conference champion, of course, 
automatically becomes the host team for 
the New Year’s Day Cotton Bowl Classic, 
which is the official Southwest Conference 
post-season bowl game. 

In addition to their natural interest in 
the outcome of the race because of their 
Cotton Bowl affiliation, the majority of 
the CBAA directors have a more personal 
reason to keep tabs on the conference 
football warfare. 

This is because 32 of the 38 directors 
were placed on the board by the adminis- 
trators of the seven Southwest Conference 
schools now competing for the football 
championship. Arkansas, Baylor, Rice, 
SMU, Texas, Texas A&M and TCU. 
Texas Tech does not compete in football 
until 1960. 

Most of the CBAA directors are 
alumni or ex-students of the various con- 
ference institutions. Naturally, they are 
watching closely the gridiron fortunes of 
their old schools. 

The make-up of the CBAA board un- 
derscores the close relationship of the 
Cotton Bowl Classic to the conference, 
and indicates how directly the bowl asso- 
ciation is tied in with the institutions that 
make up the conference. 

There are 24 CBAA institutional direc- 
tors, three from each of the Conference 
schools. There are also eight ex-officio 
directors, seven of whom are past presi- 
dents of the CBAA who were formerly 
institutional directors placed on the board 
by their schools. The eighth is the secre- 
tary-treasurer of the CBAA, who is also 
executive secretary of the Southwest Con- 
ference and was of course chosen by the 
conference schools. 

The other six CBAA board members 
are custodial directors from the original 
group of Dallas civic leaders who started 
the Cotton Bowl game in 1937 and then 
turned it over to the Southwest Confer- 
ence in 1940. 
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The president of the Cotton Bowl Ath- 
letic Association is John B. Lowe, a Rice 
man. Robert B. Cullum is chairman of the 
board and was made a director by SMU. 
Roland Bond, first vice-president, was 
named by TCU, and Jay W. Dickey, 
second vice-president, by Arkansas. 

The Cotton Bowl Football Classic is 
the Southwest Conference post-season 
bowl game, and is of course played on 
New Year’s Day each year. The game 


CHAIRMAN of the CBAA Board is Robert 
B. Cullum, president of Tom Thumb 
Stores of Dallas. 


annually matches the Conference cham- 
pion as the host team against a top- 
ranked visiting team from another section 
of the country. 

The Cotton Bowl game was originally 
conceived and promoted as a private en- 
terprise by J. Curtis Sanford, a Dallas oil 
man.. The first game was played on Jan- 
uary 1, 1937, with TCU versus Marquette 
University. 

Later the Cotton Bowl Classic became 
a full-fledged Dallas civic enterprise, and 
finally the Cotton Bowl Athletic Associa- 
tion became an agency of the Southwest 
Athletic Conference. 


The association became an agency of 
the Conference in 1940, and in 1942 the 
conference voted to send its champion- 
ship team each year to the Cotton Bowl 
game as the host team. 

The operating policies and standards 
set by the Cotton Bowl game have made 
it a model for the National Collegiate 
Athletic Association which has jurisdic- 
tion over all such post-season games in 
which its members participate. 


JACK B. LOWE, president of Texas Dis- 
tributors, Inc., is 1959-60 president of — 
the CBAA. 


The Cotton Bowl Athletic Association a 


is a non-profit civic organization incorpo- ~ 


rated under the laws of the State of 4 
Texas. Its sole purpose is to stage the ~ 
Cotton Bowl Football Classic each New 


Year’s Day. It has nothing to do with any © 


other football game. The association does : 
not own or operate the Cotton Bowl sta- 3 
dium, but rents it each year from the © 
State Fair of Texas for this one game | 
only. ’ 
The thing that sets the Cotton Bowl 

Classic apart and makes it unique among 
all the other post-season bowl games is 
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that it is sponsored and controlled by the 
Southwest Conference. 

There is no other bowl association or 
bowl game that is tied in so closely with 
college athletic conference. 

This close relationship with the South- 
west Conference forms the foundation for 
all the policies of the Cotton Bowl and 
pervades all financial arrangements, en- 
tertainment activities and all other aspects 
of the game. 

The conference tie-in, which of course 
links the bowl closely to the colleges that 
make up the conference and control it, 
has had much to do with the fine reputa- 
tion the Cotton Bowl Classic enjoys, and 
the wholesome atmosphere in which it 
functions. 

Tickets to the Cotton Bowl Classic are 
always in great demand. There are exactly 


75,504 seats in the Cotton Bowl stadium. 
How are the tickets for these seats allo- 
cated? 

A total of 19,892 seats are set aside for 
purchase by Cotton Bowl bond and option 
holders. The bond holders are those who 
bought $100 bonds back in 1948 to help 
finance the expansion of the stadium. 
Each bond gave the holder a priority to 
buy one ticket to all football games in the 
bowl for twenty years from that time. 
There are 12,000 seats on the west side of 
the bowl on which bond holders have first 
call. 

There are 7,892 seats on the upper deck 
on the east side for the option holders, 
each of whom purchased a $50 ticket op- 
tion in 1949 when the east side deck was 
added. 

Virtually all of the bond and option 


holders exercise their right each year to 
purchase tickets for the Cotton Bowl 
Classic, so this leaves 55,612 seats to be 
sold. 

Approximately 30,000 tickets are allo- 
cated to be divided between the two com- 
peting schools to take care of their stu- 
dents and alumni. This is in line with the 
regulations of the NCAA. 

With the bond and option tickets and 
the tickets for the two schools allocated, 
this leaves only about 25,000 tickets left 
for sale to the general public. 

The procedure adopted by the CBAA 
board as the fairest and most logical one 
for the sale of tickets to the general public 
for the 1960 Cotton Bowl game is as 
follows: 


Ticket applications are being accepted 
(Continued on page 57) 


THE COTTON BOWL, Dallas’ world famous football stadium, draws the biggest crowds in the Southwest. 
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Master Plan for Dallas Parks 
Reflects Vigorous Growth Trend 


Earlier this year D. A. Hulcy, as Chair- 
man of the Dallas Master Plan Commit- 
tee, announced that the report “Parks and 
Open Spaces” was completed. As a Master 
Plan Report, it is one of a series of detailed 
studies on Dallas today and its needs by 
the year 1980. 

It was felt that the present park system 
is a good example of the benefits which 
can be acheived through long-range com- 
munity planning and sound municipal ad- 
ministration. 

This report, along with other Master 
Plan Reports, serves as a guide not only 
to the municipal government but also to 
other individuals concerned with the fu- 
ture of Dallas and its potential. 

While the recommendations are made 
primarily for the City of Dallas, it was 
necessary to consider the recreational im- 
pact of a broad area on Dallas before 
arriving at decisions concerning future 
park needs for our community. The re- 
port, an imposing 217 pages of facts, 
figures, charts and pictures, analyzes the 
trends on open spaces, the past and pres- 
ent of parks in Dallas, future population 
needs, and types of parks. It also recom- 
mends park plans by communities and 
analyzes other open spaces. 

A city is organized about open spaces, 
both public and private, without which 
open spaces the city becomes a monoto- 
nous collection of structures separated by 
streams of traffic. The parks, reservations, 
water areas, and similar public open 
spaces, which give organization to our 
neighborhoods, are generally the respon- 
sibility of the municipality, county or 
state. The yards, courts and gardens which 
provide a setting to our homes, institu- 
tions and businesses are primarily the re- 
sponsibility of the owner or occupant of 
the property. 

As the fields, timber and grazing lands 
surrounding our cities are replaced by 
homes, factories and shopping areas, the 


demand for public open spaces, parks and 
playgrounds increases. 

A gradual transformation has been 
taking place in the way of life of our urban 
population which has given added impor- 
tance to parks, recreational facilities, and 
open areas as essential features of our 
cities. 

An increasing amount of leisure time 
is available to urban dwellers as a result 
of the reduction of the average work week. 
Retirement systems are tending to create 
a growing leisure class among our elderly 
people with increasing need for facilities 
for them. The school enrollment shows a 
trend toward larger families which will in- 
crease the number of youth in our cities. 
Increased income is making it possible for 
more people to obtain recreational equip- 
ment as boats, home craft and hobby 
equipment. The constantly increasing 
ownership of the automobile is making 
more distant recreational areas accessible 
to more city dwellers. These are the 
trends which are shaping and increasing 
the role of the public open space. These 
trends and the vigorous expansion of the 
urban area are tending to overburden 
existing public parks and recreational 
areas. 

In 1905 the Dallas City Charter was 
amended to provide for a Board of Park 
Commissioners. Since that time Dallas has 
benefited from five major plans as well as 
a continuous review of these plans. This 
continuous planning has materially aided 
the park growth as shown by the fact that 
in 1910 there were 2.3 park acres per 
1,000 people and in 1957 there were 12.7 
park acres per 1,000 people. The park 
acreage in this same period has increased 
from 214.2 to 7744.8. 

As a result Dallas has reached a point 
where it compares very favorably with 
other cities of its size. In 1956 the Na- 
tional Recreation Association published a 
report containing an inventory of park 
facilities. From this publication, 19 cities 
in Dallas’ general population ranges were 
selected for comparison purposes. Dallas 
ranks fourth of the twenty cities in popu- 
lation, sixth in total number of parks as 
of 1955, second in total park acreage, 
third in the ratio of park acres per 1,000 
persons, and fourth in both number of 

(Continued on page 63) 
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EXISTING and proposed park areas are shown on the map above. New park areas 
are recommended on the basis of the projected future population of 1,155,450 
people who are expected to reside in the City of Dallas in 1980. 


Photographs show the variety of Dallas’ present park progress. 
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EXPAND YOUR 
MANUFACTURING 
FACILITIES 
WITH NO 
CAPITAL OUTLAY 


Use Temco Industrial 


No matter what kind of product 
you manufacture . . complicated 
or simple, heavy or light.. 
Temco Industrial welcomes the 
opportunity of producing it for 
you. Integrated facilities and 
capabilities can be quickly lined 
up for mass production.. 
whether it’s detailed fabrication 
and/or assembly. 


Temco, with three major plants 
and more than 7,000 employees, 
is now producing over 100 million 
dollars worth of diversified prod- 
ucts .. including electronics, mis- 
siles and aircraft, communica- 
tions and aerosystems. Now, with 
a separate Industrial division, 
Temco is ready to take on further 
manufacturing assignments. 


This may be a golden opportunity 
for you to secure a manufactur- 
ing operation without increasing 
fixed assets. If you are running 
out of time, space, or would like 
a manufacturing or assembly 
plant in the Southwestern market 
.. contact us now. Facilities can 
be tailor-made to your needs 
in a few weeks. Find out specifi- 
cally what Temco Industrial 
can offer you. 


Build it in the Southwest 


Ag IviCl © 


INDUSTRIAL 


Write Leon Mason, Div. Mgr. 
Dept. C-1 + P. O. Box 6191 
Dallas, Texas 
or Phone BRoadway 6-7111 


A Division of 
TEMCO AIRCRAFT CORPORATION 
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ARTS AND MUSIC 











Margo Jones Theatre °59 launched its 
| thirty-week season this month with the 
highly successful “Physician For Fools,” 
Ford Foundation grant play, and pros- 
pects for one of the best seasons in years 
at its beautiful new playhouse, the Maple 
Theatre, 5206 Maple Ave. 

The initial play by the New York play- 
wright, Kenneth Cameron, is already op- 
tioned for both Broadway and London 
stages and was presented here with the 
distinguished New York actors, Albert 
Dekker and Edith Atwater, as the play’s 
guest stars. 


Until this season the Margo Jones The- 
ater has played for 12 years on arena 
stage, in a tiny remodeled exhibit build- 
ing seating 198, in State Fair Park. This 
season the company has moved across 
town to the proscenium stage of the north- 
side Maple. The richly decorated gold in- 
terior seats 414, more than double the 
old building’s capacity. 

“Physician For Fools” is the first of 
nine productions scheduled for the new 
season by Alton Wilkes, the New York 
producer who has come here as the the- 
ater’s new General Manager. 





A new version of the gay modern mus- 
ical by Cole Porter and Sam and Bella 
Spewack, “Leave It To Me,” which is re- 
garded as particularly topical now, will be 
presented Oct. 27 to Nov. 15. Director 
Bill Butler, guest director, conceived the 
restoration of the musical and enlisted the 
assistance of Porter and the Spewacks in 
preparing the new version for Dallas. 


The score includes such hits as “Get 
Out of Town,” “My Heart Belongs To 
Daddy,” and “Most Gentlemen Don't 
Like Love.” 

Joan Hovis was chosen by Mary Mar- 
tin, who rose to fame singing “My Heart 
Belongs To Daddy,” to play the role in 
the Dallas presentation. She has been 
coached by Miss Martin for the part and 
will wear the famous Texas star’s original 
costume. 

A prized find for the Dallas season, 
Nov. 17 to Dec. 6, will be the newest 
script of Swiss Author Freidrich Duerren- 
matt, who has become the rage of New 
York and London. His newly translated 
suspense drama, first called “Fools Are 
Passing Through” and now called “The 
Marriage of Mr. Mississippi” in its cur- 
rent London production is said to have 
the same qualities of comedy and shock 
value which characterized “The Visit” 





Margo Jones Theatre Open in New Playhouse 





MARY MARTIN, left, coaches ingenue 
Joan Hovis for the Dallas production of 
“Leave It to Me.”’ The new Margo Jones 
version will run through Nov. 15. 


and made the author famous in New York 
last spring. 

“A Midsummer Night’s Dream, “Shake- 
speare’s comedy classic, with a guest star 
to head the cast will be given Dec. 8 to 
Dec. 27. Particularly popular with young 
people, schools already are making reser- 
vations at reduced student rates. 

“Triplets,” a trio of music plays by 
Jerome Lawrence and Robert E. Lee, 
famed dramatists of “Auntie Mame” and 
“Inherit The Wind,” the latter premiered 
by Margo Jones, the playwrights have 
plans to make “Triplets” into a TV spec- 
tacular and want Dallas to see it on stage 
first in a devoted tribute to Margo. The 
production highlighted by familiar folk 
melodies, presents “The Familiar Strang- 
er,” a folk tale of Merceé’s Gap in the 
American Hill country; “Roaring Camp,” 
a musical adaptation of Bret Harte’s 
classic short story, and “Annie Laurie,” 
a romance in the life of the poet, Robert 
Burns, with many of his familiar poems 
in the musical score. 

Four spring productions will be chosen 
to play three weeks each from Jan. 19 
through April 10. Options are now being 
negotiated to complete the season play- 
bill. 

Reservations for single performances at 
$2.50 and $3.25 may be made at the Ma- 
ple Theater, 5206 Maple Avenue, 
LA6-7881, and downtown office in Mc- 
Murray’s Bookshop, 1441 Commerce, 
RI7-4887. 
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ARTS AND MUSIC 


Contemporary Arts 
Museum Plans Show 


On exhibition from October 28 through 
December 6, at the Dallas Museum for 
Contemporary Arts, is a showing assem- 
bled by Katherine Kuh, former Curator of 
Sculpture and Painting at The Art Institute 
of Chicago. 





“Signposts of Twentieth Century Art” is 


unique in scope. In terms of nineteen 
paintings and six pieces of sculpture, the 
exhibition offers a concise coverage of the 
artistic endeavors of our times. 

The Fauves, Futurists, Cubists, Expres- 
sionists, Surrealists, and Action Painters 
alike are represented. Works by artists of 
France, Spain, Switzerland, Italy, Russia, 
Austria, and America are included. Mrs. 
Kuh explains in her catalogue introduc- 
tion that “By signposts we mean less the 
individual painter or sculptor, more those 
new directions which have pointed the way, 
or acted as guides in the development of 
art today.” 

Matisse’s famous “Woman with a Hat” 
typifies the bold color and heavy contours 
used by the Fauves early in our century. 

Mr. and Mrs. William S. Paley of New 
York have lent their celebrated Picasso, 
“Boy Leading a Horse.” 

Duchamp’s combination of the motion 
of the Futurists with the fragmentation of 
the Cubists is evident in his ‘Nude De- 
scending a Staircase.” The “number three” 
version of this painting comes to Dallas 
from the Philadelphia Museum of Art, the 
Louise and Walter Arensberg Collection. 

Gris and Braque, two of the innovators 
of Cubism, and many others are repre- 
sented in the exhibition. 

“Signposts of Twentieth Century Art” is 
a landmark in the history of the Dallas 
Museum for Contemporary Arts. Formed 
in 1957 by a small but ambitious group of 
Dallasites, the Museum now boasts a 
membership of well over a thousand. 








TEMPORARY OFFICE HELP 
Call for a "Kelly Girl" 


Riverside 2-3981 


No Payroll bother — we bill you weekly. All ‘Kelly 
Girls" are tested, experienced, bonded and guar- 
anteed. Call us and describe the job you want 


done. 
Kelly Girl 
Service 
1209 Simons Building 


Dallas, Texas 
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The Chief Way for Texans 





Stretch out, move about, 

























enjoy the scenery from 


this luxury streamliner— 


designed with tall Texans 


in mind. 


Chair car or Pullman 


your trip on the 


will be unforgettable. 


famous Texas Chief 


Fred Harvey diner. 























































Even the cost is comfortable. 
Only $30.38 (chair car ) 
from Dallas to Chicago. 


P. H. SWINNEY 
Div. Pass. Agt. 

1800 Main, RI 7-6301 
Dallas 
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At CLARKE & COURTS, New Rotary Press 
gives customers improved service 


Clarke & Courts’ new high speed Hamilton rotary 


offset color press is now producing fine business printing 
at the rate of 25,000 impressions an hour. CLARKE & COURTS 
Whatever your business printing needs, from carbon- 


interleaved forms to letterheads, for the finest in lithog- 
raphy, letterpress and engraving, call Clarke & Courts, 


3946 North Central Expressway 
TAylor 3-8183 


fine printing, office supplies, office furniture CLARKE & COURTS 


of course. 
, ;UARANTEE 
We guarantee everything we sell- eee ED 


Houston Dallas Galveston ¢@ Harlingen Lafayette, La. 
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Whmen in BUSINESS 


When Nelle Johnston answers the tele- 
phone on her desk in the executive offices 
of Texas Instruments Incorporated, there 
are those who would bet you 100 to 1 
that she will be able to answer any ques- 
tion her caller puts to her, if it relates to 
TI or to the Pilot Institute for the Deaf. 

This slender, dark, intense career 
woman has an encyclopedic mind which 
penetrates into all aspects of these, her 
two consuming interests. It is but one 
trait, however, of a many-faceted per- 
sonality. People in many walks of Dallas 
life have felt, and been grateful for, the 
impact of her intellect, judgment, energy 
and devotion. She is the kind of person 
for whom harassed business executives, 
frustrated committee women, baffled 
handicapped children, and just plain 
friends give frequent and fervent thanks. 

At Texas Instruments, Miss Johnston 
is secretary to Board Chairman Erik 
Jonsson, President P. E. Haggerty, and 
Executive Committee Chairman Eugene 
McDermott. The office directory also 
identifies her as an Assistant Secretary of 
the Corporation. At the Pilot Institute for 
the Deaf, 4909 Cedar Springs, she is 
Chairman of the Board of Directors. At 
both institutions, she is much, much more 
than the titles indicate. 

Handling the secretarial responsibili- 
ties for the ranking officers of far-flung, 
highly technical Texas Instruments is a 
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job requiring extraordinary tact and 
understanding, and infinite resourceful- 
ness. With complete dedication and the 
capable assistance of Mrs. Estelle Ken- 
nedy, Nelle Johnston makes of it an effi- 
cient, every-detail-pinned-down opera- 
tion. 

As for her other major interest—the 
Pilot Institute for the Deaf—she brings 
to it the same selfless, intelligent, pur- 
poseful devotion. This community serv- 
ice project of the Pilot Club of Dallas, 
where deaf children from nursery 
through fifth grade ages are taught to 
communicate with people of normal 
hearing through instruction in oral 
speech and lip reading, enlisted the ac- 
tive interest of Nelle Johnston three years 
ago. Since then she has made its affairs 
and progress her principal avocation. In 
this year of her board chairmanship, a 
new director has been employed—Rich- 
ard F. Krug, considered by many to be 
one of the ten most qualified persons in 
the United States to head up such an in- 
stitution. Any such milestone of progress 
is a source of great personal satisfaction 
to Nelle Johnston. 

“Neither the complexities nor the im- 
portance of teaching deaf children to 
speak and understand spoken words, and 
simultaneously providing the same basic 
education as hearing children receive, 
can be overemphasized,” Miss Johnston 










Nelle Johnston 


said. “With the best of training — our 
goal at Pilot Institute—deafness need not 
limit the breadth of the world and its op- 
portunities for these children.” 

Nelle Johnston has been very much a 
part of the world outside herself ever 
since her birth in the West Texas town 
of Slaton. She moved as a child to Sweet- 
water. At Texas State College for Women 
in Denton she received a bachelor’s de- 
gree in library science. She was a libra- 
rian with the Carnegie Library in Okla- 
homa City and Denver Public Library, 
and was associated with Magnolia Pe- 
troleum Company’s research laboratory 
in Dallas and Socony Oil’s research lab- 
oratory in Paulsboro, N. J., before com- 
ing to Texas Instruments in 1947. 

She lives in an apartment at 7623 East- 
ern and likes to swim, read and play 
bridge —“if, and when I find time — 
which doesn’t seem ever.” 

Erik Jonsson sums up in a single com- 
ment what a great many people think of 
Miss Nelle Johnston: 

“If Nelle Johnston did not exist, she 
simply would have to be invented. The 
world encompassed by her interests and 
activities, professional, humanitarian and 
personal, couldn’t function without 
someone exactly like her. Literally, it is 
impossible to describe adequately all she 
does for, and means to, those who are 
privileged to have her as a friend and fel- 
low worker.” 


43 














































Committee 


During the month of September, the 
Membership of the Dallas Chamber of 
Commerce sponsored 201 memberships. 
This brought the total for 1959 to 1,657, 
short 302 of the annual goal. Membership 
Chairman Marvin Davison stated, “at the 
last meeting of our committee we decided 
to accomplish our annual goal by Decem- 
ber 1, and I am confident this will be 
done.” 


Highlight of the month was the news 
that Judge Joe B. Brown had sponsored 
his 100th Chamber member in twelve 
consecutive months, becoming eligible for 
the Board of Directors Life Member 
Award. He is the 35th individual to ac- 
complish this in the history of the Dallas 
Chamber. 


As of September 30, there was a change 
in the race for the three President L. T. 
Potter Trophies. Section No. 7, under the 
leadership of Vice-chairman Jack Want- 
land, took over the No. 3 trophy from 
Section No. 4, which had maintained pos- 
session since February of this year. The 
No. 1 President’s Trophy continued in the 
possession of Section No. 2, Vice-chair- 
man Bill Shaw, and Section No. 3, Vice- 
Chairman Oliver Erickson, continued to 
hold the No. 2 President’s Trophy. 


Committeeman Judge Joe B. Brown 
and Charles Barrett, (Texas Instruments) 
were each winners of one basket of “Ruby 
Red” Valley grapefruit awarded by Cham- 
ber member Joe Golman and 1 aircraft 
model supplied by Chance Vought Air- 
craft Corp. for sponsoring 42 and 15 
memberships respectively. 


Firms Increase Membership 


The Board of Directors of the Dallas 
Chamber of Commerce takes great plea- 
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sure in saying thanks from the Chamber’s 
entire membership to the following vet- 
eran members of the Dallas Chamber who 
have this month increased their invest- 
ments in Greater Dallas by substantially 
increasing their annual Chamber of Com- 
merce dues: 

Airco Supply Company, 2325 W. Jef- 
ferson, Grand Prairie, Eugene W. Goree, 
(C. J. Barrett, sponsor) 

Allied Finance Company, 2808 Fair- 
mount, David D. Steere, Bruce M. Steere, 
W. C. Buford, (Bill Shaw, sponsor) 

Century Blueprint Company, 311 North 
Akard, George S. Terry, (R. L. Marshall, 
sponsor) 

Continental Baking Company, 2100 
Thomas, Lester Craycraft, J. Gordon 
Hamilton, Bob R. Wooldridge, H. E. Bill- 
ings, (M. J. Horton, sponsor) 









Continental Battery Mfg. Corp., 4919 
Woodall, Ralph W. McCann, Kelly Mc- 
Cann, (M. J. Horton, sponsor) 

T. C. Crist Construction Company, 
3415 Milton, T. C. Crist, (Charles Bar- 
rett, sponsor) 

Decals, Inc., Roy Oxford Carter, Jr., 
134 Cole, (Bill Shaw, sponsor) 

Diamond Alkali Company, P. O. Box 
6140, Hanson Roberts, R. E. Schatzman, 
Bettty J. Miller, (Dawson Sterling, spon- 
sor) 

Egan Company, 1006 Ross, William 
Egan, W. D. Pedigo, A. Y. Zadik, Jno. B. 
Collins, J. W. Zadik, (Dawson Sterling, 
sponsor ) 

Gall Novelty Company, 1022 Com- 
merce, E. J. Gall, (Asher Dreyfuss, Jr., 
sponsor ) 

General Electric Credit Corp., Trinity 
Universal Bldg., E. L. Watson, W. L. Bell, 
(C. J. Barrett sponsor) 
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Membership Committeeman Bill Shaw, opposite page, winner of the 10-day TOP HANDS... 
deluxe tour for two of Mexico, given by Chamber member DeLara Tours, arrives in 


Mexico City October 1 accompanied by his guest Sam Pettigrew (center), and is 
greeted by Senor Manuel Compean Sotelo (left) of American Airlines. 








JACK WANTLAND 
Notables attending September 24th luncheon of Chamber’s Membership Com- Eighth Award 


mittee (lower picture, opposite page) are left to right: 1958 Committee Co-Chair- 
man and Associate Chairman in 1957, Double Life Member N. W. Ryan; 1957 
Committee Chairman Felix Harris, past Chamber President 1954 and 1955, and 
Quintuple Life Member Jerome K. Crossman; 1958 Co-Chairman and Life Member 
W. C. (Bill) Windsor. 












DAWSON STERLING 
Fourth Award 






HOLDERS of the three President L. T. Potter Trophies and the Top Hand award for 
1959 at the end of September were: Left to right: Russell Thompson (C. Wallace 
Plumbing Co.), representing section No. 3 of the Lasso Club with the No. 2 trophy; 
Charles Barrett (Texas Instruments), representing section No. 7 with the No. 3 
trophy; Senator George Parkhouse (Middleton, Inc.), representing section No. 2 
with the No. 1 award; Dick Ingram (Dallas C. of. C.), who has maintained his 
position as the Top Hand for the Membership Committee since January 31. 













DICK INGRAM 
Second Award 





BERNARD RATHHEIM 
Second Award 







SEN. GEO. PARKHOUSE 
First Award 
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SUCCESSFUL. 


DALLAS BUSINESS 
USES ROGERSNAP 


Carbon Second Sheets and Business 


Forms in the exclusive *Flip-Out 


Dispenser Box for greater office 


efficiency and cleaner, faster copies. 


Ask your stationer for the 
Comparative Cost Analysis 
which shows how your 
office costs and time 
can be 
streamlined. 





ese 


eo 


RSNAP 


P.O. BOX 10425 - DALLAS, TEXAS 












SAM Ross MCELREATH Co. 





TO, FROM OR THRU- 


THE SOUTHEAST. ., 
y« » SOUTHWEST 





Ship it fast 
Ship it sure 








5,000 MILES SERVING: 


MISSOURI * KANSAS *ARKANSAS * OKLAHOMAs TEXAS 
TENNESSEE © MISSISSIPP| * ALABAMA © FLORIDA 
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JACK HOSPERS 


John J. (Jack) Hospers, winner 
of this month’s award as the “Com- 
mitteeman-of-the-Month” almost 
qualifies for the title of “Mr. Mem- 
bership” himself. During his seven 
years of outstanding service with the 
Dallas Chamber of Commerce he 
has signed up the impressive total of 
nearly 900 members for the organi- 
zation. 


Jack has captured practically ev- 
ery honor the Chamber can bestow 
for workers on its membership 
drives. The only six-time Life Mem- 
ber, he is today the first president of 
the Life Member club comprising 
33 men who have signed up 100 or 
| more for the Chamber in a 12- 
months period. 





Jack, who is special assistant to 
the president of Chance Vought Air- 
craft, Incorporated, joined forces 
with the Chamber in 1953. Two 
| years later as chairman of the Lasso 
| Club (membership), he helped sur- 
| pass the goal of 1955 members by 
pushing the mark to 2,023. 


He has won every Top Hand 
award given by the Chamber, 11 in 
all, since the system of awards was 
started and in 1957 was named the 
Most Valuable Committeeman of 
the Year. This last honor involved 
not only signing up new members 
but covered all-around community 
betterment work in behalf of Dal- 








COMMITTEEMAN-OF-THE-MONTH 


las and the Chamber of Commerce. 

Jack is one of the more than a 
thousand employees of Chance 
Vought who moved to Texas from 
Connecticutt when the firm moved 
south in 1948. Today he is one of 
only a handful of long-time Vought 
employees who was hired person- — 
ally by Chance Milton Vought when 
the company was a growing young 
firm. 

Mr. Hospers was standing in line 
trying to get a job with Vought back 
in 1928 when the pioneer aviator 
and aeronautical engineer spotted 
him and, after a few questions about 
his aviation experience, gave him a 
job. He started out in the Merchant 
Marine but aviation looked more 
promising to him so he enrolled in 
a flying school. He taught naviga- 
tion on the side to finance his flying 
lessons. After he became a pilot he 
tried barnstorming and found that 
was next thing to starving to death, 
so applied for and got a job as a 
mechanic with Chance Vought. 

Jack Hospers’ wide knowledge of 
airplanes and aviation mechanics 
soon was paying off for the com- 
pany. He became a field representa- 
tive with the U. S. Fleet — one of 
the first so assigned by any aircraft 
company — trouble shooting on 
Vought airplanes used by the Navy. 

Before World War II he had 
made 13 major cruises with the Fleet 
to help it keep its planes flying. Dur- 
ing the war he was called to active 
duty and spent most of the conflict 
jumping from South Pacific atoll to 
island, dodging bombs and bullets, 
to solve aircraft problems of all 
kinds. 

Besides being a pilot with more 
than 3,000 hours at the controls of 
landplanes and seaplanes, Jack is an 
inventor. He holds several patents 
on devices to improve performance 
of aircraft and Navy carriers. 





Martin H. Morgan & Company, 211 
| North Ervay; Martin H. Morgan (James 
| W. Layne) 
Service 
AAA Shirt Service, 4815-B Ross Ave.; 
Emmett W. Hardy, Jr. (David Locker) 





Hunt Delivery Company, 1346 Chem- 


| ical St.; Garland Hunt (Judge Joe B. 
Brown) 






Lochwood Exterminators, 11214 Sin- 
clair; Clifford D. Clayton (Ellis Watkins) 


Alco Pest Control, 3011 West Davis; 


H. H. Smith (J. I. Jordan) 


Allied Continental Auto Assoc. of 
Texas, Inc., 170612 Forest Avenue; J. R. 


Box (Jack Gidcumb) 


Kissin’ Radio, Inc., Cliff Towers Hotel; 


John L. Buchanan (Bernard Rathheim) 
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Membership 








Penny Pest Control Service Co., 1309 
South Buckner; H. J. Wright (Ellis Wat- 
kins) 

American Industrial Leasing Company, 
3330 Regent Drive; Wm. L. O’Brien (Bob 
Greenwald) 

Bradley Radio & T-V Service, 914 No. 
Peak; M. W. George (John Horton) 
Circle Bowl, Inc., 10011 Denton Drive; 
Jack Isaminger, Jr. (Jack Wantland) 

Oil 

W. D. I. NORRIS, 3708 Marquette 

(A. G. Gary) 


Auto Service 
NORTHHAVEN TEXACO SERV- 
ICE, 11231 North Centr. Exp.; Phil 
Briggs (Dawson Sterling) 


Insurance 
THE JOHN P. PIERCE AGENCY, 
1900 North Akard; John P. Pierce (Car- 
ter Minor) 


Printing and Publishing 
Arthur J. Gavrin Press, Inc., P. O. Box 
8441; Richard Schneider (Dawson Ster- 
ling) 
Offset & Paper Cutter Service Co., 
4341 Alta Vista Lane; Anthony DeLauro 
(James W. Layne) 


Insurance 
The John P. Pierce Agency, 1900 
North Akard, John P. Pierce (Carter 
Minor) 
United National Life Ins. Co., Simons 
Bldg.; Pollard Simons (Bob Greenwald) 


C. E. Louden Ins. Agency, 6814 Lake- 
hurst; C. E. Louden (Russell Thompson) 


Real Estate 
Bill Coleman, P. O. Box 6028 (Jack 
Wantland) 
Transportation 
Global Bulk Transport Corp., 203 Coke 
Bldg.; Marvin Watten (Judge Joe B. 
Brown) 








For the Best 
in Pest Control Services 





RI 7-9491 
ORKIN EXTERMINATING CO., INC. 








Rated AAal 


Number 7 in a Series — ‘‘Beechcrafts in Business" 








producing pipe for the oil and gas 


industry buys its third Bonanza 


FREE FOLDER 


Call or write today for 
a free copy of the folder: 
‘Dollars and Sense of 
Business Flying.” No 
obligation, of course. 








Walter T. Moreland, Lone Star Steel vice 
president in charge of sales, takes deliv- 
ery on the firm's new Beechcraft Bonanza 
from J. R. Gray, Beechcraft distributor- 
dealer. Mr. Moreland, World War Il Air 
Force pilot with 26 years flying experi- 
ence, says, ‘‘We've owned two ofher 
Bonanzas and know how they save us val- 
uable time in contacting our branch offices 
and customers. For instance, we can go to 
Midland in the morning and be back in 
Dallas in time for afternoon office work. 
We also have a Beechcraft Model 18 and 
consider our airplanes to be just like any 
other piece of equipment which operates 
profitably for our company.” 


Let a J. R. Gray representative show you 
how a Beechcraft can operate profitably 


for your firm. 


Sales — Leasing — Financing — Service — Charter 


J.R. GRAY COMPANY 


Beechcraft Distributor-Dealer 
Love Field, Dallas — FL 7-3971 @ Addison Airport, Addison — AD 9-2562 
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ASSOCIATED FEDERAL HOTELS 


IMMEDIATE 
RESERVATIONS 


—Immediate 
Confirmations 


NOW, THROUGH OUR EXECU- 
TIVE OFFICES IN DALLAS, or 
through any Associated Federal 
Hotel, you may make reservations 
by TWX without cost or delay. Con- 


firmations will be immediate, too. 
Dallas Phone RI 1-9581 


IN ARIZONA 


THE WESTWARD HO at Phoenix 
THE VALLEY HO at Scottsdale 


SUPERSTITION HO at Apache Junction 
(under construction) 


IN OKLAHOMA 
THE ADAMS at Tulsa 
IN PUERTO RICO 
HOTEL LA CONCHA at San Juan 


IN TEXAS 


CLIFF TOWERS at Dallas 
HOTEL MIRAMAR at Dallas 
THE CENTURY MOTEL at Fort Worth 
THE WILLIAM PENN at Houston 
HOTEL BRANDON at Pecos 
HOTEL LINCOLN at Odessa 

“ THE GUNTER at San Antonio 


IN NEW MEXICO 
WESTERN SKIES HOTEL at Albuquerque 


IN COLORADO 


PARK ALLEN MOTOR HOTEL 
at Boulder (Opening in 1960) 


ASSOCIATED 
FEDERAL 
HOTELS 
John B. Mills 
Chairman of the Board 


Cecil Mills, President 


Mercantile Securities Building 


DA LULUdAS 
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Dallas Love Field Heads for Record Year 


Dallas Love Field appears headed for 
the biggest year in its history. 

Dallas generated 557,774 enplaned air 
passengers during the first half of 1959, 
almost 45,000 more than during the same 
period in 1958. This record high was 
achieved despite an American Airlines 
strike which crippled all air travel between 
Dallas and points in Arizona and Cali- 
fornia early in the year. 

“If this same pace is continued during 
the last half of 1959, last year’s all-time 
record of 1,036,102 enplaned passengers 
will be far surpassed,” said H. L. Nichols, 
chairman of the Aviation Committee of 
the Dallas Chamber of Commerce. 

An average of 18.1 passengers was en- 
planed here on each of the 30,845 sched- 
uled departures from Dallas during the 
first six months of 1959. This is an increase 
from the average of 16.9 during 1958’s 
first half. 

The figures in Mr. Nichol’s report were 
based on Form 41 Reports that the airlines 
file with the Civil Aeronautics Board on a 
quarterly basis. The reports for the second 
quarter have just become available. 

“Deplaned passengers are not reported 
by the airlines,” Mr. Nichols noted, “but 
the industry generally assumes that there 
is one deplaning passenger for every en- 
planing passenger. On this basis, the total 
number of air passengers generated by 
Dallas this year has already exceeded 
1,100,000 — not counting the through 
traffic.” 

Biggest gain during the second quarter 
of 1959 was shown by American Airlines, 


which enplaned 93,184 domestic passen- 
gers compared with the strike-hit first- 
quarter of 68,776. American began jet ser- 
vice to Dallas in June. Continental Air- 
lines showed a better than 100% gain, 
over first-quarter enplaned passengers be- 
cause of new routes to West Texas and 
New Mexico which the line began flying in 
April. Continental showed 23,149 en- 
planed passengers in the second quarter 
compared with 10,759 for 1959's first 
quarter. 

For the six-month period, Braniff was 
the leading carrier with 219,385 enplaned 
passengers at Dallas Love Field, and 
American showed 165,572; Delta, 102,- 
265; Continental, 33,900; Trans-Texas, 
24,824; and Central, 10,820. 

In an analysis of the trends in air service 
and air traffic generated at Dallas and Fort 
Worth, Mr. Nichols reported that Dallas’ 
domination is steadily increasing. With 
only 67.9% of the scheduled departures 
from the two cities during the first half of 
1959, Dallas generated 85% of the en- 
planed passengers. During the first six 
months of this year Fort Worth enplaned 
98,695 passengers on 14,551 scheduled de- 
partures. This is an average of only 6.7 
passengers per scheduled departure, com- 
pared with the Dallas average of 18.1. 

While Dallas was showing an increase of 
some 45,000 enplaned passengers over the 
first six months 1958 figure of 513,716, 
Fort Worth’s enplaned passengers dropped 
off almost 3,000 from 101,578 of 1958's 
first half. 
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CONTENTED 
TRAVELERS 


S. P.’s Sunset between New Or- 
leans, Houston and Los Angeles 
earns the praise of veteran and 
first-time traveler alike. Private 
Pullman rooms, tempting meals 
in the Audubon Diner, refresh- 
ments and fun in the French 
Quarter Lounge, plus attentive 
service —add up to a most re- 
laxing and enjoyable trip. The 
Sunset also has fine Chair Car 
accommodations for budget- 
minded travelers. 











CONTENTED 
FREIGHT 


... because it is a fragile prod- 
uct, like glassware, appliances, 
delicate machinery... and it is 
going to go for a safe ride. How? 
In one of S. P.’s revolutionary 
Hydra-Cushion Underframe 
cars that give extra protection 
to fragile freight (their unique 
shock-absorbing unit cushions 
car and contents during coup- 
ling and movement). Shipments 
by Hydra-Cushion arrive ready 
for sale and use. 


uthern 
fers 


serving the West and Southwest with 


TRAINS * TRUCKS «+ PIGGYBACK « PIPELINES 
OCTOBER, 1959 














































































HYORA-CUSHION | 
UNDERFRAME 







The Southwestern and Western states served by 
Southern Pacific are one of the fastest growing, 
most productive areas in the United States. We 
work hard to match this vitality with dynamic, 
resourceful transportation. 
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Material Handling 

(Continued from page 31) 

loading of raw steel. Inca distribution is 
national in scope. 

Frontier Manufacturing Company is an- 
other major Dallas manufacturer of stor- 
age equipment. Expanding steel shelving 
business in the Southwest, West and Mid- 
west, plus the addition of two lines of new 
slotted steel angle have made it possible 
for this firm to expand its manufacturing 
facilities at the home plant at 11200 Harry 
Hines Boulevard. 

The new addition, a modern masonry 
and concrete building, is two stories high 
and will provide 100,000 square feet of 
floor space. The addition was started in 
April to provide additional manufacturing 
space required to finish and fabricate the 
enlarged line of Frontier commercial and 
heavy duty steel shelving, rack shop equip- 
ment and Frontier Steel Slotted Angle. 
The company has grown rapidly since its 
inception in Dallas in 1947 and it has 
nation distribution on its products. 

At the other end of the scale in the use 
of material handling equipment, Texas 
Delivery Service of Dallas has perhaps the 
largest and most versatile material hand- 
ling service in the Southwest. This firm 
operates every type of equipment from 
forklift trucks to 7-ton unit trailers. It has 
giant hydrocranes that can be moved any- 
where in the area. Its hydrocranes can 
move over the road at 45 miles per hour. 
This firm recently purchased a 20 ton 
Silent Hoist. This is really a super hy- 
draulic fork-lift that can be moved over the 
road, under underpasses and it can be used 
to lift a 20-ton load to the height of 20 
feet. 

Texas Delivery recently moved more 
than 400 truck-loads of industrial equip- 
merit for Texas Instruments and more than 
100 truck-loads in a Collins Radio move. 
It moved large units of maintenance equip- 
ment for Braniff International Airways. 
The variety and scope of this firm’s ma- 
terial handling equipment covers every- 
thing from the largest cranes to the small- 
est trucks. It has built up a corps of expert 
material handling personnel who are able 
to move everything from rugs to Ramacs 
and can handle precision mechanical 
brains with the skill of a laboratory tech- 
nician. 

Dallas is also a major center for ma- 
terial handling distribution. Towne Indus- 
trial Equipment Company, Inc., is perhaps 
the largest in the entire South. This firm 
maintains a $100,000 inventory including 
basic parts and is a regional distributor for 
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one requisition, one receiving, 
one invoice, one payment... 


A minimum of bookkeeping 


A maximum saving 
Plus large stocks always on hand 
... fast delivery . . . product in- 


formation . . . engineering serv- 
ice . . . quality products. 


Buy from 
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Industrial Supplies, Tools and Equipment 


Dallas — 5000 Hines Boulevard — LA 8-0311 
Fort Worth — 222 N. University Drive — ED 6-5621 
Houston — 300 S. 67th Street — WA 8-336] 
Beaumont — 1005 S. 4th Street — TE 8-5261 

















Clark Equipment. They also handle skid 
platforms, dock boards, conveyors and a 
complete line of material handling and 
storage equipment. Briggs-Weaver Ma- 
chinery Co. is also a major outlet for mate- 
rial handling equipment in the Dallas 
Southwest. Yale & Towne is one of their 
major lines, 

Fork-lift trucks of varying size and 
power also make up the major lines of 
other important Dallas firms such as John 
Gilliam Equipment Co., C. H. Collier, W. 
A. Tayloe & Co. and others. John Gilliam 
Co. handles the Allis-Chalmers line. W. A. 
Tayloe is a rapidly expanding firm spe- 
cializing in materials handling and storage 
equipment, pallet racks and lift trucks. 
A. C. Andrews Company line includes 
hand trucks, fork trucks, portable eleva- 
tors, electric and gasoline platform trucks, 
skid platforms, conveyors, steel strapping 
and other items. 

The Dillon Scale & Equipment Co. car- 
ries approximately the same lines. This 
firm recently furnished Grover Transitube 
Systems for industrial, government and 
institutional installations. This pneumatic 
tube system will also be installed in the 
plant of the Friendly Chevrolet Co. in 
Dallas by Dillon. 

The W. W. Cannon Company special- 
izes in storage equipment, steel shelving, 
parts bins, partitions and other features of 
planned storage for industry and ware- 
houses. L. R. Ward Steel Products Co. is 
another leading firm in this field. This firm 
is now introducing a new line of “Kee 
Klamp” tubular structures to fill the need 
for low cost shelving, braces and supports. 
“Kee Klamp” has wide flexibility and can 
be built into roofs and angles capturing 
valuable space. There is no cutting, no 
builting or pieces and each job has a 
built-in safety factor. 


Nichol Scales Inc. is another Dallas firm 
that is allied with the material handling 
field. This firm recently installed large 
batching scales at Texcrete that batch and 
measure materials and also a similar in- 
stallation at Paymaster Feed Mills. This 
firm sells everything from laboratory scales 
to rail and motor freight installations and 
the large automatic scales incorporate ma- 
terial handling features that bring automa- 
tion into the mixing and handling of pre- 
cision mixes for many types of materials. 

The many-sided features of material 
handling and storage make up an industry 
in Dallas that is creating the basis of new 
manufacturing and distribution payrolls 
for the future. Dallas is also the head- 
quarters of the North Texas Chapter of 
the American Materials Handling Society. 
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What’s happened to the noise fatigue... high tensions 
and internal friction in the plant? They’ve been RE- 
LIEVED with MUZAK* work-music program! MUZAK* 
penetrates noise barriers and masks out unwanted 
sounds. Now...working is pleasant in the plant. There’s 
been a definite improvement in production and efficien- 
cy, too. Yes...employees benefit, Management PROFITS 
... from MUZAK*. 


you could say Dallas is.. Muzak -ville 


FOR INFORMATION CALL MUZAK* SERVICE 


147 Park House « Riverside 2-9257 


*MUZAK — TOM KEESE PHILIP KEESE 
Reg. U.S. Pat. Off. 





Nearly everywhere you go you enjoy MUZAK! It’s the background of hundreds of business firms in Dallas. 


DALLAS 
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SURE TER ATER HITE NEHEEENEeesemeenteneeerene 


Our entire organization is 
dedicated to getting you 
what you want. May we 
serve you? 
























COMPLETE SELECTION OF 
RECOGNIZED BRANDS 


* Industrial Supplies and Equipment 


* Electrical Supplies and Apparatus 


* Heating and Cooling Equipment 


* Cutting Tools and Gages 


* Power Transmission Equipment 


CALL RI 1-5138 
pPNCO 
Ps 


. i 








2621 Irving Blyd., Dallas, Texas 





PAT NIXON 
Charm and a smile. 


Outstanding visitors from both the 
United States and far-off countries was 
more the rule than the exception in Dallas 
this month. 


Taking the city by probably the biggest 
storm of charm and smiles were Vice 
President and Mrs. Richard Nixon who 
participated in opening ceremonies at the 
Texas International Trade Fair. 

Earlier in the day, Nixon spoke to a 
luncheon crowd of 1,600 and tried with 
jovial, if moderate success, to stay off of 
purely political subjects. 

Staged as a press interview, the Vice 
President answered questions which 
ranged from cures for inflation to religion 
in Russia. 

While insisting on resisting inflationary 
wage increases as a bar to inflation, Nixon 
deplored the possibility of too-heavy gov- 
ernment intervention in strikes which he 
said “without good reason inevitably will 
destroy collective bargaining in the United 
States.” 

Debt management on a long term basis 
and a program of insisting on living within 
our means were other solutions to infla- 
tion ills. 

On the subject of Russia, Nixon came 
out strongly with the idea of going Khrus- 








chev one better. “Our greatest mistake is 
to meet them (the Russians) on the ground 
they have selected. We must have com- 
petition not only in factories, but in ideas 
and in spiritual values.” 

In closing the luncheon, Nixon pointed 
out to his audience that above all we must 
keep before the whole world our system 
of progress with freedom. 


+ 


Turkish Prime Minister Adnan Men- 
deres called for unity and an unwavering 
free world stand against communism at 
a Dallas Council on World Affairs meet- 
ing. 

“The Turkish Government and nations 
which have shared with the American 
nation the same ideals of liberty, democ- 
racy and a just and durable peace have 
harbored neither apprehension nor con- 
cern over the peace overtures made by 
Soviet Russia. 

“The whole free world is determined 
as ever to explore every avenue that may 
lead to the elimination of the dangers that 
presently confront all mankind, but with- 
out lowering our guard or weakening in 





ADNAN MENDERES 
‘“‘Unwavering free world stand.” 
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DICK NIXON 
‘Progress with freedom.’ 


our resolution to defend ourselves and 
our rights.” 
.o 


J. Peter Grace, here for the South 
American Fortnight, told Dallas business- 
men that he expects to see a South Ameri- 
can Common Market operating in 20 
years, and a Central American Common 
Market within five years. 

The reason, said Grace, who is presi- 
dent of W. R. Grace & Company, is simply 
that “the people want it.” 


+ 


Ignorance on functions of the United 
Nations was scored by Palmer Hoyt, a 
vice-president of the American Associa- 
tion for the U. N. 


Lack of information and understand-.|_ 


ing of what the U. N. is and what it can 
do “in itself helps to keep the U. N. from 
working more effectively,” he said. 

As an aid to understanding other na- 
tions, Hoyt complimented Texas on mak- 
ing foreign language requirements in the 
schools tougher. 

“More of this must be done.” 


* 


Roy R. Rubottom Jr., Assistant Secre- 
tary of State for Latin American Affairs, 
warned Dallasites that communist leaders 
in Latin America get their instruction 
straight from Moscow and Peiping. 
“instruction open and avowed to frustrate 
and break up inter-Amercian relations.” 

Population explosions, increased de- 
mand for capital, mass educational needs 
and rapid shifts to urban areas are current 
Latin American problems. 

Said Mr. Rubottom, “We should give 
them our recognition.” 
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It’s the “little things” 








‘brand then in use: Result: SNAP- 





Irs the mark of a good executive to delegate authority. 
“Don’t run a one-man show,” the experts say. It is also the 
mark of a good executive to backtrack occasionally and check 
up on the results of delegated authority — particularly in 
those areas that may seem to require little executive judg- 
ment. These are the “little things” — that count. 


Take, for example, the purchase of hand tools — wrenches, 
screwdrivers, impact sockets, pliers, etc. used on the pro- 
duction line or by the maintenance department. Just a routine 
buying job. You can pick ’em up anywhere — cheap. 


But are they cheap? Poor-fitting tools cause accidents. 
Accidents cost money. Cheap tools damage screws, nuts, 
expensive parts. More cost. Cheap tools break easily, mean 
wasted time going back to the tool crib. More cost. 


And with cheap tools, that’s all you get — cheap tools. No 
advice, no benefit of an experienced sales engineer’s tool and 
tool-use knowledge. 


May we cite just a couple of examples of how top-quality 
SNAP-ON® tools sold by a SNAP-ON specialist saved these com- 
panies time and money. 


Case B. 


Tool kit for electronic assembly. 
SNAP-ON sales engineer inspected 
production line — recommended 
a special selection of tools to be 
purchased by employees. Result: 
There was such an improvement 
in work quality and output 
among SNAP-ON kit owners that 
the company arranged for every 
production employee to haveakit. 


Case A. 


Impact sockets. SNAP-ON sales 
engineer inspected production 
line, suggested testing SNAP-ON 
power impact sockets along with 


ON sockets costing a few cents 
more handled ten times the work 
before showing wear. The Com- 
pany switched to SNAP-ON sock- 
ets, reports substantial savings. 


SNAP-ON Tools Corporation can cite hundreds of cases just 
like these, where qualified tool specialists recommended 
standard or special tools that resulted in faster production, 
greater safety, better work. 


Perhaps hand tool purchasing is one of those “little things” 
that you or one of your associates should look into. If so, 
SNAP-ON would be happy to have a representative call and go 
over your hand tool program. Tools are a SNAP-ON repre- 
sentative’s business — his“enly business. He can help you 
save money. Call your nearest SNAP-ON branch or write us, 
outlining your problem. 





cS S&S FS. S&S ee 


SNAP-ON TOOLS 


9101 DIPLOMACY ROW e FL 7-8241 ° DALLAS 
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The whole idea of tri- 
level banking is conven- 
ience. All your banking 
needs, whether for sav- 
ings, checking, personal 
loans, safe deposits or 
trusts — each can be han- 
dled quicker, easier at 
Texas Bank and Trust 
Co. Why not discover 
this for yourself. Come 
in and let us show you 


how it’s done. 


tri-level drive in facilities 











AND TRUST COMPANY 


TEXAS BANK 
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DRIVE UP 

...to the Trust Depart- 
ment, Community Room, 
Executive Offices and the 
Downtown Club. 


DRIVE DOWN 
...to the Safe Deposit 
Vault and the Credit 
Department. 


DRIVE THROUGH 


...the street level en- 
trance on Lamar to the 
“Island Tellers” for the 
most convenient auto- 
mobile-banking you’ll 
ever see. 
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tri-level banking 
lets you drive to 
every department 


DALLAS «© OCTOBER, 1959 55 





REMINGTON RAND 


APPROVED BY UNDERWRITER’S LABORATORIES, INC. 


Never before has it been possible to store 
so many card records in so little space .. . 
and within such easy reach of the operator! 
Compared to similar, electrically-operated 
record files, records are always within the 
shortest reaching and reading distance of 
the operator. 

KARD-VEYER units represent the last word 
in superbly engineered, mechanized record 


Push a button get the card you want 





handling equipment. They are both vibra- 
tionless and whisper-quiet. The desired tray 
is positioned, at the touch of a button, 
directly in front of the operator, without 
any shadows from the tray above. 

Filing, finding and posting are done in 
seconds, and with such ease that records are 
kept more up-to-date . . . operator fatigue is 
reduced and morale boosted. 


No shadows obstruct visibility 


@ 


MECHANIZED CARD FILING EQUIPMENT 


The wide choice of KARD-VEYER models 
enables you to get a work station suited to 
your exact needs... the greatest number of 
records in the minimum floor space .. . 
maximum operator comfort and produc- 
tivity. 

Send coupon TODAY for illustrated booklet 
giving full details of these remarkable 
KARD-VEYER units. 


DIVISION OF SPERRY RAND CORPORATION 


2100 N. Akard St., Dallas 1, Texas 


Kindly send free copy of folder LBV811 — 
“New KARD-VEYER”. 
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Civic Asset: The Cotton Bowl 


(Continued from page 37) 

by mail only during the period starting, 
Friday, Oetober 23, and ending at mid- 
night Monday, November 2. 

When all applications received on these 
dates have been opened and filed, the 
customary drawing will be held to deter- 
mine the allocation of the 25,000 avail- 
able tickets. Tickets are due to be mailed 
and all unfilled applications returned to 
the sender shortly after December 1. 

Applications are being accepted for any 
number of tickets. However, if orders for 
more than ten tickets are received from 
any one individual, they will be placed in 
the draw so that the maximum number of 
tickets which can be drawn at any one 
time will be ten. In other words, you can 
order twenty or thirty tickets, but you 
wouldn’t get them all in one block. They 
would be in blocks of ten. 

The price of the tickets is $5.00 and a 
25 cent mailing fee must be added to each 
order. Ticket applications, accompanied 
by checks or money orders, should be 
mailed to the Cotton Bowl Athletic Asso- 
ciation, P. O. Box 7185 Inwood Station, 
Dallas 9, bearing in mind that the dead- 
line is midnight, Monday, Nov. 2. 

An interesting sidelight on the opera- 
tion of the Cotton Bowl are the financial 
arrangements. What becomes of the 
money paid in by the cash customers to 
see the game? 

Roughly 7 per cent of the money taken 
in is paid to help retire the bonded indebt- 
edness on the Cotton Bowl stadium. 

Of the remainder, approximately 39 
per cent goes to each competing school. 
The Southwest Conference representative 
divides its payment between the other 
conference schools, according to a form- 
ula worked out by the conference. Hence 
all the Southwest Conference schools ac- 
tually share in Cotton Bowl proceeds. 

The remaining 22 per cent of the re- 
ceipts goes to the Cotton Bowl Athletic 
Association. After paying its expenses for 
the year, the association gives the remain- 
der of its income to the Southwest Con- 
ference. 

The Cotton Bowl Football Classic is a 
prime civic asset whose value to the com- 
munity as a whole is almost impossible to 
over-estimate. 

The economic benefits to the city 
through the influx of the thousands of 
visitors who come here for the game 
should be self-evident. 

In addition, all during Cotton Bowl 
Week, the Dallas dateline appears regu- 
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movable interiors 





styling 


you can’t match 


at any price 








There’s no limit to the number 
of beautiful, functional interior 
arrangements you can create 
with CoLoRLINE movable par- 
titions. 

And CotorLInE interiors can 
save money for you in two ways: 
(1) initial cost is low because 
CoLorLInE partitions are engi- 
neered for fast,: easy installa- 
tion; (2) future remodeling costs 
are slashed . . . COLORLINE in- 
teriors can be re-arranged easily 
at any time—with 100% sal- 
vage of materials. 


In styling, in selection, in 
price, you’re ahead with CoLor- 
LINE partitions. 


Write or call for free illustrated catalog 
No. 910-B or general metal framing cat- 
alog No. 700-B 


L. R. WARD STEEL PRODUCTS CO. 


3009 Canton e@ DALLAS e Ri 1-9004 


PARTITIONS 


TRADE MARK 








larly on the sports pages of newspapers 
throughout the country, giving this city 
the kind of national publicity it is impos- 
sible to buy. 

There are probably more words written 
about the Cotton Bowl Classic than any 
other single event that takes place in 
Dallas. 

This great football game and all the 
excitement that surrounds it focuses at- 
tention on Dallas as one of the major 
sports centers of the nation, and reflects 
credit on this entire area as a “livewire,” 
wide-awake, progressive community. 

The thousands of visitors, coming here 
from various sections of the country, in- 
evitably go home singing the praises of 
Dallas, its hospitality, its prosperity and 
its advantages as a place to live and work. 

The Cotton Bowl Classic is one of 
Dallas’ best public relations assets, and 
the Cotton Bowl Athletic Association one 
of the most dedicated and civic-minded 
groups in the city. 
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Dallas Warehouses 

(Continued from page 21) 

Alfords. This firm processes and sells 
five million chickens a year and a dozen 
other poultry, fowl and all-meat products. 
Youngblood now services its customers 
in Texas and the rest of the United States 
plus a dozen foreign countries through 
Alford’s Refrigerated Warehouses. 

Simple figures on Alford’s Refrigerated 
Warehouses are most impressive. It com- 
prises 23 acres in all. It has 25 million 
square feet of storage space and 8 million 
cubic feet of refrigerated area. With its 
large storage in transit operations, and its 
distribution facilities serving the South- 
west and other parts of the nation, it is 
one of the major factors in pushing Dallas 
ahead as one of the nation’s leading ware- 
house centers. 

The moving of Great Southwest Ware- 
houses Inc. into the Dallas distribution 
picture makes this one of the most sig- 
nificant years in Dallas’ warehouse ex- 
pansion. In July, two of Dallas’ oldest and 
largest public warehouse organizations, 
the Dallas Transfer & Terminal Warehouse 
Co. and Interstate-Trinity Warehouse Co. 
combined forces with a lusty young 
newcomer, Great Southwest Distribution 
Center in the Great Southwest Industrial 
District, midway between Fort Worth and 
Dallas, to form a new company, Great 
Southwest Warehouses Inc. 

The new operation offers what its ex- 
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e CORRUGATED BOXES 


e SHIPPING TAGS 
e LABELS 


e PAPER BAGS 








2680 Freewood St. 





e FOLDING CARTONS 
eGUMMED TAPE 


e NAPKINS e DRINKING CUPS e TOWELS 
e SPECIALTIES OF ALL KINDS 


Dallas 20, Texas 












PRINTING PAPERS PACKAGING MATERIALS 


e CUSHIONING MATERIAL 
e SET-UP BOXES 
e WRAPPING PAPER 
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LANE Paper 
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Telephone FL 7-9416 



































SAVE SPACE 


FFLEX“ANGLE 


« 


“Takes the 
place of the 2 x 4 
or the old-style angle iron.” 


for all types storage racks, work benches, 
tables, materials handling, electrical 
panels, ladders, steps, partitions, bal- 


conies, pilot plants 


AND MANY USES WE HAVEN'T EVEN THOUGHT OF YET! 


[Look] FlexAngle is painted - Rigid - Reusable 
forever - Wasteproof - Economical 
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Houston, Texas 













ecutives expect to be one of the most 
modern, comprehensive and economical 
warehousing and distribution facilities in 
the Southwest. It will ultimately effect vast 
economies in operating costs and eco- 
nomic advantages for national accounts 
when the distribution facilities are con- 
solidated. 

In addition to distribution facilities al- 
ready in being in Dallas, Great Southwest 
Warehouses will be centralized gradually 
into a vast, one-story, concrete warehous- 
ing complex ultimately to contain 2,- 
000,000 square feet of floor space. The 
first 200,000 square foot unit is now oc- 
cupied by. Great Southwest Distribution 
Center, the firm presently operating over 
1,000,000 square feet in all its locations. 

Dallas Transfer & Terminal Warehouse 
now has 325,000 square feet in its head- 
quarters in the second unit of the Santa 
Fe Building; 40,000 square feet at that 
building’s annex; 51,000 square feet at 
its Latimer Street Warehouse and 50,000 
square feet at its Austin Street Warehouse. 
Interstate-Trinity has 107,000 square feet 
of space at its 301 North Market head- 
quarters; 14,000 square feet at 601 North 
Corbin and 36,000 square feet at its 2112 
North Lamar location. 

The Shippers Warehouse Co. is an- 
other major Dallas warehousing and dis- 
tribution operation. Located on a 11.5 
acre site at Lamar and Forest Avenue, this 
warehouse has 600,000 square feet of 
space. This operation grew out of an ex- 
clusive cotton operation and the firm still 
handles cotton in large volume. The firm 
recently added a new building with 66,000 
additional feet of floor space and 20,000 
square feet of controlled temperature stor- 
age, and a new office building. 

Shippers Warehouse is primarily en- 
gaged in volume merchandise storage for 
national accounts and handles a large 
volume of storage in transit. This is one 
of the most highly mechanized operations 
in Dallas and recently increased the size 
of its material handling equipment to 
speed up volume handling. Shippers Ware- 
house has 40-car capacity docks on a pri- 
vate switch track, loading dock space for 
60 trucks, and ample turn-around and 
manuevering room for trucks. 

Koon-MeNatt Storage & Transfer Co. 
is another distribution facility that has 
been serving Dallas for more than a quar- 
ter century. This firm has 110,000 square 
feet of storage space, operates a pool car 
service and maintains offices for brokers 
and manufacturers agents. 

Texas Express Company is another 
Dallas firm that specializes in warehouse 
service and pool car distribution. This 
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firm recently enlarged its terminal at 2700 
Gaston Avenue and now has 40,000 
square feet of merchandise storage space. 
This firm started in business in Dallas in 
1946 with a fleet of four trucks and 600 
square feet of dock space. It now has 45 
trucks and 31,500 square feet of dock 
space. 

The Texas Express Company pool car 
and truck terminal has a capacity for 
spotting 22 rail cars and 37 trucks. It 
also acts as cartage agent for Dalworth 
Shippers Association and Republic Car- 
loading Company. The firm has a com- 


K Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and bank fixtures since 1922. 


Adleta 


1914 Cedar Springs — Dallas 1, Texas 


Show Case & Fixture 
Manufacturing Co. 


Phone RI 1-3152 





You'll be satisfied if its an Adleta installation 








panion operation in Fort Worth and the 
total operation involves 100,000 square 
feet of terminal and warehouse space and 
50 employees. 

Texas Delivery Warehouse is another 
fast-growing public facility that now has 
100,000 square feet of warehouse space. 
This firm recently added another building 
at 801 S. Lamar with 55,000 square feet 
of space. Combined with a wide variety 
of delivery services from small packages 
to heavy industrial equipment, Texas De- 
livery Service specializes in warehousing 
machinery and equipment that requires 
special handling. This includes everything 
from I.B.M. Electronic Brain Equipment 
to air conditioners. 

This firm has private spur trackage on 
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the Santa Fe and Cotton Belt and a large 
storage yard. It serves more than 100 
leading manufacturers and distributors 
and operates a large fleet of trucks in 
addition to a wide variety of special ma- 
terial handling equipment for delivery 
of heavy equipment to office and plant 
sites. . 

Dallas has approximately thirty large 
public warehousing organizations includ- 
ing general merchandise warehouses, farm 
products warehouses, cold storage ware- 
houses. This does not include the many 
warehouses in Dallas devoted exclusively 
to household goods and allied products. 
The public warehousing industry is one of 
Dallas’ major distribution advantages and 
it continues to expand to serve the needs 
of the Dallas Southwest. 








NO RENT UNTIL DEC. 1 
AIR CONDITIONED 
OFFICE SPACE 
Singles, $35.00-$65.00. Three- 


room suite with bar, refrigerator, 
and drapes, $175.00. Available 
furnished or unfurnished. Steno- 
graphic and telephone service. 
Reception area. 
Apply at 100 Glass Street 
or call RI 1-3486 


Harold Weil, Realtor 
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Aw Switation 


... to visit us in our new home offices 
in Southland Center and inspect the 
new, enlarged facilities which will 
enable us to serve you better. 
Southland Center is the fulfillment of 
the desire for an economic blending of 
efficiency and design in office building 
construction ...a business development 
that combines the efficient use of space 
with visual pleasure of distinguished 
architecture and restful open areas. 
You'll enjoy the view from Southland 
Center's 41st floor Observation Deck 
...the highest public observation 
point from a building in the West. 


Southland ;.., Life 





Over 
$230,000,000 in ASSETS 
Over $1,300,000,000 
INSURANCE IN FORCE 
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EQUIPMENT RENTAL 


Motor Cranes e Draglines 
Trenchers @ Backhoes 
Shovels e Dozers 


F.S. 
LDT company 
GENERAL CONTRACTORS 
DALLAS © FORT WORTH 


LARGEST MOTOR CRANE SERVICE IN THE SOUTHWEST 
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Planning Committee 
Elects Harold Young 


Harold M. Young of Dallas was elected 
chairman Thursday of the Dallas Metro- 
politan Area Planning Committee at the , 
group’s organizational meeting at the 
Baker Hotel. Choice McClure of McKin- 
ney was elected vice-chairman. 

The committee is composed of repre- 
sentatives from all chambers of commerce 
in the four-county Dallas Metropolitan 
Area. Mr. Young is the representative of 


a the South and East Dallas Chamber, with 
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WE'VE LEARNED. 
MANY THINGS... 


Dallas Transfer has been 
moving things for 84 years; 
particularly, households. 

So, don’t move without Dal- 
las Transfer. Just call us and 
all your household goods will 
be whisked away, handled like 
the precious things they are. 
We've learned many things in 
84 years, and quick, safe mov- 
ing is one of them. 


ESTABLISHED 1875 


Dallas leanafer 


WAREHOUSE CO. 


AGENTS: ALLIED VAN LINES, INC. 


Executive Offices: 1118 Jackson Street 
Phone: Riverside 2-7111 
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Mr. McClure representing the McKinney 
Chamber. Counties in the area include 


‘| Collin, Dallas, Denton and Ellis. 


At its first meeting, the group agreed 


H to ask for suggestions from each chamber 


for projects that require area-wide co- 
operation. 

C. B. Peterson, representative of the 
Dallas Chamber, called the new commit- 
tee, “an area-wide organization that will 
provide unified action on projects of in- 
terest to the entire Dallas Metropolitan 
Area.” 

Other representatives on the committee 
include Jim Upfield, Carrollton; Frank J. 
Altick, North Dallas; James W. Smith, 
Oak Cliff; Bert Perrin, White Rock; Bill 
Utter, Denton; N. D. Speers, Ennis; Jim 
Eidson, Garland; J. Marvin Hunter, 
Grand Prairie; Trent Root, Jr., Irving; 
Charles Hooser, Italy; Zan Burroughs, 
Lewisville; Robert R. Rogers, Mesquite; 
William N. Sewell, Midlothian; David 
McCall, Plano; William P. Appel, Rich- 
ardson; Howard Mathison, Sanger; Pete 
Miller, Waxhachie, and C. Truett Smith, 
Wylie. 





COLLINS 


Collins Heads White House Confer- 
ence Committee. James M. Collins has 
been named chairman of the Dallas 
County Committee of the White House 
Conference on Children and Youth. 

The local committee includes more 
than 200 people who are gathering data 
on topics vital to the conference in Wash- 
ington on March 27th. The material is 
being compiled to form Governor Daniel’s 
report, after a State conference in Austin 
on December Sth. 

Assisting Mr. Collins on the Dallas 
County Committee are the following 
chairmen: Henri L. Bromberg, Youth Par- 
ticipation; Robert Stewart, Juvenlie De- 
linquency; Robert Baxter, Education; Dr. 
Tom Shipp, Values and Ideals; Dr. Ruth 
Mewhinney, Health; Frank Heller, Wel- 
fare, and Mrs. Philip Vogel, Publicity. 

*« 

Wilson Named Bowler of Year. C. O. 
Wilson has been named “Bowler of the 
Year” in the Dallas and Fort Worth area 
by the Texas State and Greater Dallas- 
Fort Worth Bowling Proprietors Associa- 
tions. The award is the highest bowling 
honor available to citizens of this area. 





NOTICE To E 





MPLOYERS 


of 10 or More People... 


Southwestern Life has addded GROUP DISABILITY 
INSURANCE, including Weekly Income, Basic 
Medical Expense, and the new Comprehensive Medical 
Expense plans to its line of coverages in the Group field. 





James Ralph Wood, President 


FAMILY PROTECTION * BUSINESS LIFE INSURANCE * 
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INSURANCE 
ee bl COMPANY 


* GROUP LIFE & DISABILITY INSURANCE 









ANNUITIES * PENSION PLANS 





DALLAS e OCTOBER, 1959 














Confer- 
sllins has 
- Dallas 
e House 
ith. 


es more 
‘ing data 
in Wash- 
aterial is 
Daniel’s 
n Austin 


2 Dallas 
ollowing 
uth Par- 
nlie De- 
tion; Dr. 
Yr. Ruth 
er, Wel- 
licity. 


ir. C, O. 
r of the 
rth area 
Dallas- 
Associa- 
bowling 
area. 





BR, 1959 











News Spotlight 


New Bridge Is Named 
To Honor Dale Miller 


A new high bridge spanning the alter- 
nate route of the Intracoastal Canal at 
Aransas Pass has been named the Dale 
Miller Bridge, in honor of the executive 
vice president of the Intracoastal Canal 
Association of Louisiana and Texas. Mr. 
Miller is also the Washington Represent- 
ative of the Dallas Chamber of Com- 
merce. 

Mr. Miller is the son of the late Roy 
Miller who, with C. S. E. Holland, was a 
leader in the movement to form the Intra- 
coastal Canal Association. He has repre- 
sented Dallas in the Nation’s Capital for 
18 years. 

The Bridge over the channel is the 
largest of four on the causeway, desig- 
nated as State Highway 361. It has a ver- 
tical clearance of 50 feet and a horizontal 
clearance of 125 feet where it crosses the 
waterway. It is 2,096 feet long. 

The bridge was named in Mr. Miller’s 
honor in response to a resolution passed 
by the Aransas Pass City Council re- 
questing such action. The resolution cited 
Mr. Miller for his efforts on behalf of the 
Canal. 
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World Day of Prayer Observed. On 
October seventh, during the noon period, 
Dallas observed World Day of Prayer, 
proclaimed nationally by President Eisen- 
hower and locally by Mayor R. L. Thorn- 
ton. 

The Dallas observance was unique in 
the nation. With all vehicle traffic blocked 
off in front of the Commerce Street en- 
trance to the Baker Hotel, upwards of 
10,000 busy Dallas residents paused brief- 
ly for a noon prayer service. 

Ben H. Wooten, president of the First 
National Bank in Dallas, was general 
chairman of the event. As in past years, 
Salvation Army officials handled the me- 
chanics of the program. Texas Divisional 
Commander Colonel Ernest Pickering 
conducted the service. 

The following men, representing three 
faiths, were members of the sponsoring 
committees: Bishop Thomas Gorman, Dr. 
Luther Holcomb, Rabbi Levi Olan, J. L. 
Latimer, John E. Mitchell, Jr., and Carl 
Flaxman. 








OFFICE CARPETS 


cleaned strikingly beautiful. Faded or worn 
carpets TINTED thrilling new exotic colors. 
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YOU MAKE ALL 
YOUR MILLIONS? 





BY CARRYING 
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ADVERTISING & 
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THROUGH SOUTHWEST ADVERTISING & MARKETING 


... You too can put your sales and promotion message 







in the hands of the men who make the “million dollar 
decisions” for their companies in the Southwest. SAM* is 
recognized as the one medium which can guarantee your 
advertising message to reach all your prospects in the 


Southwest advertising and marketing field. 


MORE AND MORE... media, graphic arts and service 
people are discovering the advantages of reaching these 
decision-makers with an advertising schedule in SOUTH- 
WEST ADVERTISING & MARKETING. 
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STORAGE for Office or Personal Effects! 


CONVENIENT e REASONABLE ec SAFE 


Place your Valuables where they 
are Safe and always readily available. 


AH ART 
MOVING & STORAGE CO. 


1919 Record Crossing Road FL 2-9753 














WAREHOUSEMEN 
and 
FREIGHT DISTRIBUTORS 


The large addition to our Dallas 
Terminal is now in full operation. 





WE OFFER YOU A COMPLETE SERVICE 
WITH MOST MODERN FACILITIES. 





TRADE MARK REG. 


REFERENCE: REPUBLIC NATIONAL BANK 


Ship Your Pool or Consolidated Cars or Trucks To Us For The 
MOST SATISFACTORY SERVICE 


The Company With the ‘Know How" 


General Offices and Terminal 
Dallas 26, Texas 
2700 Gaston Ave. 
Phone RI 7-3136 


Houston, Texas 
2410 Commerce St. 
Phone FA 3-5121 


Fort Worth 3, Texas 
1220 Lamar St. 
Phone ED 5-1489 























Distinctive fice pe eae By 
Vance h. Miller Company 


1916 Main Street Riverside 2-9091 
Complete Lines of Office Furniture and Office Supplies a| 



























News Spotlight 





WYNNE 


Wynne Named Conference Co- 
Chairman — Angus G. Wynne, Jr. has 
been named Protestant co-chairman of 
the Dallas Chapter of the National Con- 
ference of Christians and Jews succeeding 
Charles E. Beard. 

Louis Tobian is Jewish co-chairman and 
Thomas C. Unis is Catholic co-chairman 
of the chapter. Mr. Beard, president of 
Braniff International Airways, who has 
been Protestant co-chairman for the past 
three years, will continue as a member of 
the Dallas board of the Conference. 

* 


Defense Conference to Stress 
Military, Industrial Merger 


Dallas business men will have a unique 
opportunity to learn how military power 
and industrial power merge to provide a 
strong national defense when the Dallas 
National Defense Resources Conference 
meets here November 2 through Novem- 
ber 13. 

General Chairman of the Conference, 
which is sponsored jointly by Southern 
Methodist University and the Dallas 
Chamber of Commerce, is Ben H. 
Wooten, president of the First National 
Bank in Dallas. 

The ten-day series of lectures, films, 
and forums is open to business and civic 








“70 Years in Dallas” 


J. W. LINDSLEY & CO. 


. Realtors — Insurors 


Specializing in 
e Property Management 
e Business Property — 
Sales & Leases 


2108 Main St. e Phone RI 2-4366 
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News Spotlight 
leaders, military officers (both active and 
reserve), and all interested Dallasites. A 
team of six senior officers from the Indus- 
trial College of the Armed Forces, Wash- 
ington, D. C. serve as faculty. 

The officer-teachers represent all of the 
military services. Each is an expert in his 
field, and the fields cover a wide range of 
topics — from the theory of Soviet Com- 
munism to military purchasing. 

Approximately 400 civilian and mili- 
tary representatives will attend the morn- 
ing sessions. Meeting from 9 a.m. until 1 
p.m. the conference will be held in the 
Tower Theater. 

Fee for the course is $15.00, and those 
attending a majority of the sessions will 
be awarded a certificate of completion by 
the Industrial College of the Armed 
Forces. 

Begun in 1948, the Conferences are a 
highly condensed version of the military’s 
famous course for top-ranking officers, the 
Industrial College of the Armed Forces. 


Sa 


Master Plan for Parks 

(Continued from page 39) 

parks and acreage added between 1951 
and 1955. 

These parks have been acquired in a 
number of ways. The largest segment, 56 
per cent of the park land, has been ob- 
tained by taking over areas originally 
acquired for water supply purposes, and 
North Lake which was developed for elec- 
tric power generation purposes. The next 
largest group, 27 per cent of the. park 
land, results from gifts and donations, such 


Buy Dallas Manufactured 
SHti vise. 


Southwest’s largest manu- 
facturer of commercial steel 
storage shelving, parts bins, 
work benches — and Frontier 
Slotted Angle — for office, 
plant, shop, store and insti- 
tution. Call for quotations or 
help with shelving plans. 


TRONIER 


ANUFACTURING COMPANY 


11200 HARRY HINES BLVD. e PHONE CH-7-3175 














as Samuell Park, Crawford Park, Martin | 
Weiss Park, and Kiest Park. Nearly all | 
Dallas’ large parks result directly from | 
gifts or from acquisition aided by endow- | 
ment and exchange. Direct land purchase | 


accounts for the remaining 17 per cent 
of the present 7,745 acres. 

A variety of park facilities exists in the 
Dallas-Fort Worth area. Some of these 
serve the entire Dalls-Fort Worth region 


and should be considered in evaluating the 
existing park facilities serving the area. | 


A review of the 25 lakes and reser- 
Voirs indicates that less than half of the 
total water and land area is available for 
public use. It is not likely, however, that 
full recreational utilization of the present 
lakes in the Dallas-Fort Worth region will 
be achieved until some organization or 
group of organizations becomes respon- 
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...some real assistance to start you towards the top 
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the vast potential that exists in a consistent program of 
client communication? Call a PADGETT MAN today! 
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facilities and for stipulating the use of 
water areas in a coordinated manner. Early 
attention should be given to the recrea- 
tional development of future reservoirs 
with particular emphasis on the provi- 
sion of public facilities. 

Eleven State Parks are located within 
a radius of 125 miles. None of these are 
closer than 50 miles to Dallas and, there- 
fore, are of only secondary importance 
in serving the Dallas-Fort Worth area. 

The several large parks, those over 50 
acres, and reservations in Dallas and Tar- 
rant Counties have special significance for 
the Dallas area. Dallas County has 6,229.6 
land acres and 3,307 acres of water area 
while Tarrant County has 5,348.6 land 
acres and 27,795.4 acres of water area. 
Nearly all the large parks belong to the 
City of Dallas and the City of Fort Worth. 
It is apparent that as the suburban cities 
of Dallas and Tarrant Counties increase 
in population, consideration must be 
given to the provision of large parks to 
serve them. The size and number of 
smaller municipalities make it difficult for 
any suburban city to individually provide 
large park facilities. 

The 119 individual tracts owned by the 
Dallas Park Department contain a total 
area of 7,744.8 acres, while the 71 parks 
located in the other municipalities of Dal- 
las County contain 667.4 acres. 

While careful planning and prudent 
management have provided the City of 
Dallas with a satisfactory amount of park 
area, such a situation must be considered 
highly transitory because of Dallas’ 
growth. The demand for park area and 
recreational facilities is directly related to 
the number of people to be served by the 
facilities. 

To determine the requirement, both of 
size and location, the Master Plan Report 
“Urbanization” was used. The “Urbani- 
zation” report presented the population 
trends and estimates by communities in 
Dallas County from 1940 to 1980. There 
are 41 such communities within the Dallas 
drainage area (294.2 square miles) includ- 
ing the Park Cities, Fruitdale and Cock- 
rell Hill. 

A population of 1,535,000 was esti- 
mated for Dallas County in 1980. Such 
an increase would represent an approxi- 
mate doubling of the number of people 
in the County area. The estimated dou- 
bling of population within the County area 
will require a doubling of the park area 
and more if present deficiencies are to be 
corrected and the increased future de- 
mands met. 
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CONSOLES 
Radio -Phono- Tape 
Superbly engineered systems with Ampex 
Universal Stereo recorder/reproducer, 
4-speed record changer, 

Ampex AM & FM Stereo tuner, and 
Ampex Audio Control Center. 
Modern, traditional and contemporary 
furniture styles. 
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PORTABL 
Tape Recorders 
Ampex Universal stereophonic 
recorder/reproducer, with separate 
matched amplifier-speakers. Lightweight 
and rugged; in handsome two-tone grey 
portable carrying cases with 
satin aluminum trim. 


ERNSTROM'S 


SHOP 
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The general arrangement of urban land 
use anticipated for Dallas County by 1980 
was also studied. The areas delineated as 
residential are of major importance in 
determining the location, number, and size 
of future park areas. 


The age of the population to be served 


| by park recreational facilities will affect 


the types of facilities appropriate in any 
area. Variations in the age of Dallas’ popu- 
lation by areas were studied. It was found 
that the highest per cent of the children 
under age 15 are found in the newer 
outlying areas of the city. The 15 to 20- 
year age group appear to be located in 
the older sections of the city. The per- 
centage of persons in the 20 to 45-year 
bracket tends to be highest in the most 
recently developed, newer areas of the 
city. Persons in the older age brackets, 
45 to 65 and over 65 show a pronounced 
tendency to concentrate in the more cen- 
trally located area of the city. 

The age group composition of the va- 
rious sections of Dallas will have a tend- 
ency to change over the years. This 
gradual shift will make it necessary to 
adjust facilities so as to provide for the 
recreational desires of the community. 

Good park management can provide 
facilities to meet the demands of chang- 
ing age composition so long as area is 
available on which to locate the needed 
facilities. 

Standards for the development of a 
park system must be based on park func- 
tion, location and size. A complete park 


| system provides a variety of park and 


open space areas to meet the multiple 
active and passive recreational needs of 
the urban area it serves. 

While the report shows the park and 
open space needs of the future, meeting 
these needs can only be accomplished 
through the support of Dallas’ citizens. 
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Headquarters for Moving 
(Continued from page 25) 

Ahart Moving & Storage Co. is another 
fast-growing Dallas moving and storage 
organization. This firm began business in 
1931. In 1951, it became Dallas agent for 
United Van Lines, which is one of the 
largest international moving organizations 
in the world. In 1954, this firm was pur- 
chased by Frank A. Pratt who had been 
in the paint business in Dallas for 26 years 

In March, 1955, B. E. Mills joined Mr. 
Pratt in the business and that same year, 
in October, Ahart Moving & Storage Co. 
moved to its present location at 1919 
Record Crossing Road. This new building 
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was designed and built especially for su- 
perior moving and storage operation. 

The business of this firm has doubled 
and redoubled in recent years and the firm 
has introduced many innovations into 
moving, packing and shipping. Today, the 
firm serves many of Dallas’ large indus- 
trial firms in the movement of personnel 
and it also enjoys a large volume of local 
moving business. 


Most of the major national organiza- | 


tions, and major cooperative groups are 
represented in Dallas. Bekins Van & Stor- 
age Co. maintains one of its large ter- 
minals here. Greyvan Lines operates a dis- 
trict office in Dallas. Mayflower Ware- 


house is identified nationally with Aero | 
Mayflower Transit Company. Dallas | 


Transfer & Terminal Warehouse, Binyon- 
O’Keefe and Interstate-Trinity are Dallas 
agents for Allied Van Lines. Central For- 


warding Co. has a Lyon Long Distance | 
tie-up. North American is represented by | 


Central Transfer & Storage. Central For- 
warding Co. and National Van Lines are 
represented. 


The moving and storage business has 
come a long way in Dallas and the nation 
since the horse and wagon days when the 
Dallas Chamber of Commerce was 
founded 50 years ago. The Movers Con- 
ference of America estimates that total 
volume of business of all moving com- 
panies last year approached the $1 billion 
mark. Employee movements 


involving | 


business concerns account for approxi- | 


mately 28 to 30 per cent of the dollar 
volume of inter-city movements. Since 
1945, the tonnage moved by the industry 
has increased 318 per cent. There are in 


use today more than 28,000 vehicles in | 


the transportation of household goods. 


With Dallas’ continued growth as an | 


industrial and home office center, the vol- 
ume of this industry will continue to in- 
crease. In this industry as in commercial 
warehousing, Dallas has the leadership 
and physical equipment to keep ahead in 
this important segment of specialized 
service. 








Wood’s Party Pantry 


CATERS THE 
SMARTEST 
PARTIES 
IN TOWN 
Weddings— 
Receptions—Dinners 
Cocktail Parties 
Banquets 
Fancy Sandwiches 
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Any Occasion— 
Anywhere 


INFORMATION 
CALL 
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Presenting ONE among 100's of | 
Customized® WORK STATIONS | 


* Every office position has specific 
“work station” furniture require- 
ments. Efficiency is at maximum when 
furnishings are tailored to the job! 
ART METAL ‘“‘modulars"’ provide the 
ultimate in customized office outfitting. 
FREE Catalog and Survey on request. 
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TOWN Room 


STEAKS 


AND CUISINE 








Leave nothin 
to be 


desired. 
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Strip sirloin, top sirloin, 
T-Bone, filet... all thick and 
deftly grilled to perfection.. 
all unforgettable. And if some 
in your party aren’t searching 
for steak, the Town Room 
serves equally memorable 
Roast Beef, Southern Fried 
Chicken(Mammy Style). . and 
many, many exciting South- 
western foods. Bring the whole 
family tonight to the Town 
Room, in the new Sheraton- 


Dallas Hotel. 


Open 7 A.M. to 10 P.M. 


for those who prefer the very best! 


HOTEL 


Ctreoralin Dalles 


LOCATED IN EXCLUSIVE SOUTHLAND CENTER 
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Aloha — Let’s Do Business with Hawaii 


“Let’s do business with Hawaii” was 
the theme of a business opportunities con- 
ference, which was sponsored by the Dal- 
las Chamber of Commerce through it’s 
World Trade Committee on October 7. 

United States Representative, Hon. 
Daniel K. Inouye, of Hawaii was the 
featured speaker at the luncheon which 
followed the conference at the Statler- 
Hilton Hotel. Congressman Inouye is the 
first American of Japanese descent to sit 
in the United States Congress. He served 
with the 442nd Regimental Combat Team 
in 1942-47. He received a battlefield com- 
mission in France in 1944 at the age of 20. 
He was wounded in combat four times. 
He lost his right arm in Italy in 1944 and 
was decorated and cited 15 times, includ- 
ing the Distinguished Service Cross. He 
was discharged as a Captain in 1947. Born 
in Honolulu, Hawaii, in 1924, he com- 
pleted the University of Hawaii in 1950 
and George Washington University Law 
School in 1952. 

Congressman Inouye made plea to the 
two hundred people in attendance at the 
luncheon for assistance from the business- 
men of this area in the development of 
his native state, Hawaii. 

The conference in Dallas took place 
after a similar conference held in Los 
Angeles, California. It was undertaken by 
these Hawaiian representatives consisting 
of six of their leading businessmen in the 
belief that a good business story can be 
told to businessmen by businessmen. 

This conference had three fundamental 
purposes: (1) To clear up misconcep- 
tions about Hawaii and it’s economy; (2) 
To define frankly the states needs and 
potentials for business growth; (3) to 
stimulate interest, through personal con- 
tact, in Hawaii as a desirable place to do 
business. 

The tour was organized by the Hawaiian 
State. Economic Planning and Coordina- 
tion Authority. The Dallas program was 
arranged by Wilbur H. Roberts, Chairman 
of the World Trade Committee of the 
Dallas Chamber of Commerce. 

Heading the conference as moderator 
was Rudolph A. Peterson, President of 


the Bank of Hawaii and former Vice 





President of Trans-America Corporation. 
Mr. Peterson opened the proceedings with 
a general discussion of Hawaiian econ- 
omy at present and its reasonable hopes 
for the future. 

Others in the conference group in- 
cluded Ralph B. Johnson, President of the 
Hawaiian Electric Company and Vice 
President and Director of the Pacific Coast 
Electrical Association; Carl E. Hanson, 
President of the Bishop National Bank of 
Hawaii; Arthur D. Woolaway, Executive 
Assistant, Hawaiian Commercial and 
Sugar Company; Thomas K. Hitch, 
Bishop National Bank Vice President and 
Director of Economic Research; and 
George Mason, Director of State Eco- 
nomic Planning and.Coordination Au- 
thority. 

The Chairman of the meeting was Bill 
Windsor, Vice President of the Dallas 
Chamber of Commerce, who also pre- 
sided at the luncheon. 

Immediately following the luncheon, 
which began with fresh pineapple flown 
in specially from Hawaii and ended with 
fresh papaya with ice cream, the chair- 
man was greeted Hawaiian fashion (with 
a kiss on the cheek) with the presentation 
of a magnificent orchid lei by Miss Nancy 
Best, who won the title Miss Aloha during 
the “Miss Aloha Week in Texas” last 
November. She is a senior at Southern 
Methodist University. 

A special award was made to a Dallas 
firm. Centex Corporation, in appreciation 
of their extensive building operations in 
Hawaii. 

Prior to the conference, the group was 
entertained at breakfast by Ben Wooten 
in the First National Bank dining room. 

Although Hawaii cannot be considered 
as foreign in any sense of the word, since 
they are now our 50th state, the assign- 
ment to provide for this conference fell to 
the World Trade Committee, because of 
Hawaii’s off-shore location. 

One field in particular in which all of 
these people expressed interest was new 
hotel facilities in Hawaii, as our 50th 
State is making plans for a broad program 
to prepare for the expected influx of 
visitors, since Hawaii has achieved State- 
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World Trade News 


hood. Six hundred rooms are currently | 
under construction at Waikiki and an- 
other 105 at Kona. Five thousand more 
are in the planning stage. Under con- 
struction at the present time in Waikiki is 
the 300 room Reef Tower; the Waikiki 
Surf is adding 150 rooms, the Waikikian 
Hotel is adding 40; and the Hawaiian 50. 
Also going up is the 100 room Nohonani 
Hotel. These new hotels will probably be 
ready early next year. Added to the re- 
cently opened Coco Palms Hotel, these 
will greatly relieve the hotel shortage. 

However, these men expressed the hope 
that some of the hotelmen in Dallas who 
are building hotels in many places outside 
Texas will look over the opportunities in 
Hawaii. The Hawaiians believe there will 
be need for considerably more hotel 
rooms than are now in sight. The building 
that is going on or contemplated as an 
nounced by this group does not include all 
that is in the planning stage. 

Another one of their interests is to build 
up industries in the Islands to eliminate 
the necessity of paying large amounts of 
freight to bring goods into the Islands. 
and to build up industries in Hawaii that 
can ship Hawaiian products to the main- 
land. 





WORLD TRADE OPPORTUNITIES 
(Editor's Note: Statements under this 
heading are based on information received 
by the Dallas Chamber of Commerce, but 
are not guaranteed by the Chamber or by 
DALLAS. Details may be obtained from 
the Foreign Department, Dallas Chamber 
of Commerce.) 





IMPORT OPPORTUNITIES 

ENGLAND — Dunedin Engineering 
Co., 73/73 Mortimer Street, London, W1 
England. Engineers and manufacturers of 
line of diesel testing equipment seeking 
local distributor to handle representation. 
DBC/5910 

INDIA — Well Worth Trading Corpo- 
ration, P. O. box 2522, New Delhi, India. 
Manufacturers and exporters of handi- 
crafts such as: handpiled woolen rugs and 
carpets in various prices, qualities, and 
designs, and art brasswares, silk scarfs 
and stoles seeking importers. WWT/5910 

JAPAN — Sekikanetsugu Cutlery Mfg. 
Co., Ltd., P. O. Box Central 199, Nagoya, 
Japan. Manufacturer of all types of cut- 
lery seeking importer to deal directly. 
SCM/5910 

MEXICO — Platanera de Tabasco, S. 
A. San Pablo No. 63, Mexico D. F., Mex- 
ico. Supplier of bananas seeking importer 
to handle large quantities. PT/5910 
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MORTGAGE LOANS 
ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


Phone Ri 1-565! 


AUBREY M. COSTA, President 


35 YEARS EXPERIENCE FINANCING REAL ESTATE 











HELP YOU WITH: 


COMPLETE DIRECT MAIL SERVICE 


e IDEAS ¢ COPY 


e LISTS — local and state lists of individuals and firms 


who have the money to buy 
e COLOR PRINTING 


e LETTERS — typed automatically or processed 
e ADDRESSING — automatically or typewritten 
e MAILING — stuffing envelopes automatically 


COMPLETE PRINTING SERVICE 
¢ BROCHURES « FOLDERS * HOUSE ORGANS 
* ANNUAL REPORTS « LETTERHEADS 


e FORMS e SPECIAL PIECES 


A COMPLETE SERVICE TO FIT YOUR NEEDS... 
WHATEVER THEY MAY BE! 


DIRECT MAIL ADVERTISING SPECIALISTS © RI 2-8167 ¢ 1015 N. HAWKINS ¢ DALLAS 
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For “duplication” of letters or 
business forms, Gestetner is the 
name to remember. The world’s 
finest stencil duplicating machine, 
it is available in Dallas at 
Bennett's exclusively. 


call Zz “unel. 


1829 Corsicana Street 
Phone RI 1-8201 
































CLUBS and 
ASSOCIATIONS 








STEWART 


Stewart Named Head of Stationers. 
W. Neill Stewart, Jr., executive vice-presi- 
dent of Stewart Office Supply, Dallas, has 
been elected president of the National Sta- 
tionery and Office Equipment Association. 

In 1956-57, Mr. Stewart served as gov- 
ernor of the Ninth District of the Associa- 
tion, of which Texas is a part. For the past 
two years he has served on the national 
executive committee. 





MORRIS 


Morris Named Advertising Club 
Head. Jack R. Morris, vice-president and 
director of public relations for Republic 
National Life Insurance Company, has 
been elected president of the Dallas Ad- 
vertising Club for the 1959-60 fiscal year. 
He is currently serving his second three- 
year term on the club’s board of directors. 


Mr. Morris is past president of the Life 
Advertisers Association and was first vice- 
president of the Kansas City Ad Club 
before moving to Dallas in 1956. 
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Clubs and Associations—————— 





BOWLES 


Insurance Group Elects Bowles. 
Donald E. Bowles, managing partner of 
Shelton & Bowles Insurance Agency, has 
been elected president of the Dallas Asso- 
ciation of Insurance Agents. 

Carie E. Welch of Wilson-Welch & 
Company was named vice-president, and 
Lon Mohundro was re-elected executive 
secretary. 








WILLIAMSON 


Williamson Heads Cartage Associ- 
ates. Robert B. Williamson, an official 
of Texas Express Company, Dallas, Fort 
Worth and Houston, has been elected 
president of National Cartage Associates, 
a non-profit group of cartagemen special- 
izing in the local distribution of pool car 
and pool truck shipments as well as in 
warehousing. 




















MORTICIANS 


A LEADER IN NESS SINCE 18 
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WELDER 


S$ SUPPLY 


inc. 


DISTRIBUTORS OF THE WORLD’S MOST COMPLETE LINE OF 
ARC WELDING EQUIPMENT 


HOBART 


430 So. Industrial 
At the Turnpike 





RI 8-4721 


Sponsor of the Welding Trade School 

















Come to Towne for Clark Fork Trucks 


Clark is the most advanced line of 
fork trucks available for material 
handling problems. In Dallas, Towne 
Industrial Equipment Co. is the author- 
ized Clark distributor, and service is 
a major part of TIECO’s work. More 
than 35,000 square feet of space is 
devoted to the proper maintenance 
and servicing of Clark equipment. 
Factory trained technicians handle all 


phases of repair work on gasoline, 
LP gas and electric lift trucks and 
tractors, ranging from minor adjust- 
ments to complete overhauls. It is the 
Southwest’s most complete material 
handling service facility. 
TOWNE INDUSTRIAL 
EQUIPMENT CO. 


1410 South Akard e Dallas « RI 8-5055 
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MOVING? 


In Dallas, in Texas, to anywhere in the 
U.S., Canada, Mexico, Europe, Alaska, 
Hawaii, Japan, the Philippines . . . call 
us for the cleanest, safest, most effi- 
cient personalized service. 


UNITED VAN LINES 


AHART 
MOVING & STORAGE CO. 


ROAD 





BILL MILLS 
FL 2-9753 


FRANK PRATT 
1919 RECORD CROSSING 




















Looking $0r @ neu .... 


BUSINESS 
LOCATION ? 






iz) 
FR REALTORS 
> 


he: 


(Camphell « 


1713 COMMERCE 


Campbe I] realtors 


DALLAS 1, TEXAS ¢ Phone RI7-7095 














Better Workmanship 
Requires Superior Machinery 


g 



















"Moore Precision 


Kling-Combination Shear 
Jig Borer’’ 


Punch & Coper 


HAMILTON MACHINERY COMPANY 


New Machine Tools and Guaranteed Rebuilt Machinery 
918 W. Commerce Riverside 7-4141 
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Clubs and Associations 





COSTA 


Costa Appointed to FNMA Com- 
mittee. Aubrey M. Costa, president of 
Southern Trust and Mortgage Company, 
has been appointed to the General Ad- 
visory Committee of the Federal National 
Mortgage Association. 

One of eight prominent men who rep- 
resent the housing and home financing 
industries of the nation, Mr. Costa is a 
past president of the Texas Mortgage 
Bankers Association and of the Mortgage 
Bankers Association of America. 





JONES 


Engineers Club Elects Jones. Everett 
R. Jones has been elected president of 
the Engineers Club of Dallas. Other new 
officers are Henry Kerr, vice-president; 
Jack Sampsell, secretary; and Richard T. 
Bright, treasurer. 

E.-J. Hunter was elected board chair- 
man and new directors are Curtis C. Book, 
Oslin Nation and George Terry. 
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RENT white shirts and dress slacks 
for your employees .. . it’s the 






latest way to improve employee 






morale... to recognize supervisory 






and executive personnel . . . to 






improve company prestige and 






business relations. Industrial’s new 







Deluxe Executive Service delivers 






clean shirts and fresh slacks to your 






businss address regularly. 














fe NEW sees 

















Shirts are highest quality, name- 






brand shirts with convertible cuffs. 
Slacks are a recognized brand of 






wrinkle-resistant fabric. Your choice 
of five colors. 






why ve ? 











we supply! 


Cleaning and Laundry Consultants to Industry 
WHO USES THIS SERVICE SO FAR: 





. “INU &. UNIFORM HAL 













Bread and soft drink salesmen . . . TV-Radio 

service men... banks . . . drug stores ... AWN 

markets . . . stores . . . office workers . WRN \\ Nes YY 

route men . . . floor covering shops . . \\ QUALITY. \\\ 

detective agencies . . . liquor stores . . . service 

and parts managers . . . executives . . 

supervisors and superintendents . . . florist shops 2517 Commerce St. / Dallas, Texas / RI 7-8981 











CORRECT FRAMING FOR HOME AND OFFICE 


We do our own framing, using raw materials purchased direct from the 
manufacturer. We own our building...no high rent. Feel free to call 
upon or visit us any time. Your business is appreciated. 


Rust Picture Framing 


E. J. (ED) RUST, JR. 






JAA AA, 


3320 KINGS ROAD LA 8-2182 
(Off Lemmon behind Delman Theatre) 


**Same Location since 1942"" 


SLL ISSA AA AAA A. A.A AA AAA, AA A.A AAA AAA AAA AAA. A AAA A AAA AAAA.AA,A-AA-A,S | 











. Merchandise of every description... 


complete new lines of top quality items 





. Coming soon, so watch us grow!!! 


TEXAS 





Sessions \ 


WHERE YOU SAVE EVERY DAY 






















1800 GOOD-LATIMER EXPRESSWAY e@ DALLAS, 


FOLLOW 
THROUGH 


SAVES YOU 


‘TIME - WORRY 
MONEY 





Good typography, good plates or mats are impor- 
tant... but getting those type forms, plates or 
mats there in time, in good condition is very 
important too. 





Typography That’s why so many agencies and advertisers, not 
Hot Metal and 6 : 
Photographic only depend on JCS for their typography, plates 
° 


and mats — but depend on us to handle their 
packaging and mailing too. This dependable 
follow through saves time, worry and money. 


JAGGARS - CHILES - STOVALL, INC. 


522 BROWDER STREET ¢ PHONE RIversipeE 1-5501 
DALLAS 


Camera Modification 
* 


Newspaper Mats 
and Stereotypes 
o 


Plastic Plates 
. 
Photo Engravings 
° 
Packaging and Mailing 





Wore EOANDING AGAIN! 
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ELLIS 


Ellis Installed Insurance Agents 
Official. Porter Ellis of Ellis-Smith and 
Company, Dallas insurance firm, has been 
installed vice-president and chairman of 
the executive committee of the 35,000- 
member National Association of Insur- 
ance Agents. 

Mr. Ellis, a member of the Dallas and 
Texas Associations of Insurance Agents, 
has been in insurance for thirty years. He 
is the only Texas officer of the national 
organization, composed of all state inde- 
pendent insurance agent groups. 





HELFAND 


Estate Council Elects Hefland Pres- 
ident.. The Dallas Estate Council has 
elected Albert A. Helfand president. Other 
new officers are Henry W. DuBois, vice 
president; Ben J. Kerr Jr., vice-president; 
M. K. Winborn, secretary; and William E. 
Collins, treasurer. 

Founded in 1946, the Dallas Estate 
Council is a non-profit, cooperative, social 
and intellectual undertaking. Membership 
consists of over 200 attorneys, account- 
ants, life insurance underwriters and trust 
officers, 
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Clubs and Associations 





PEEK 


Real Estate Board Elects Peek 


Fred N. Peek, Dallas realtor and home 
builder, has taken office as the new presi- 
dent of the Dallas Real Estate Board. 

Mr. Peek, who succeeds DeWitt L. 
Knapp as head of the 1,000-member or- 
ganization, and other new officers and 
directors were installed in ceremonies held 
at the Board’s annual dinner and dance. 

Taking office with Mr. Peek are Frank 
H. Malone, first vice president; Lawrence 
Miller, Jr., second vice president; and 
Lawrence Gallaway, secretary-treasurer. 

Directors of the Real Estate Board for 
1959-60 include the officers and Horace 
Akins, Mrs. Lillian Clark, Bob Hardy, 
Guy E. Lewis, Jr., Mrs. Tilla Lindsey, 
Fred Misko, Clem Neilon, Rufus C. Por- 
ter, I. W. Queal, H. M. Roberts, Fred A. 
Smitham, Thornton Vickery, Grady G. 
Martin, J. L. Parker, Harry J. Strief, Jr., 
and Mr. Knapp. 


YOU 
Lnsurance 


“SERVES/ YOU /FIRST” 


®) 








ndependent 
AGENT 














Complete Planning and Installation Service 





STEEL SHELVING AND PARTS BINS 
LOCKERS — WORK BENCHES — SHOP EQUIPMENT 
ACORN WIRE MESH PARTITIONS AND FOLDING GATES 
STURDI-BILT STORAGE AND PALLET RACKS 


W. W. CANNON COMPANY 
9739 Denton Drive Phone FL 7-2846 
Storage and Merchandising Consultants 
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Full Home Comfort 


AIR CONDITIONING 
COOLING COIL 






AIR COOLED 
CONDENSING UNIT 





FOOD FREEZER HEATING UNIT 





FOOD WASTE 





ICE CUBE COUNTER TOP 
— MAKER COOKING UNIT ee TURBO SPRAY 
FROST PROOF BUILT-IN DISHWASHER 
WALL OVEN 


REFRIGERATOR 


ie 
fl JOE HOPPE & CO............ 


AIR CONDITIONING » REFRIGERATION + APPLIANCES 








Dallas Association of Insurance Agents 


DALLAS e OCTOBER, 1959 


73 











YOUNG 
MEN 
GOING 
PLACES 










Bart Rominger 


Less than four years ago, young Dallas 
advertising executive Bart Rominger was 
First Lieutenant Barton D. Rominger. 

A platoon leader in the 14th Armored 
Cavalry, his job was to help guard a 60- 
mile sector of the border between West 
Germany and Communist East Germany. 

At that time, his unit — and others 
like it—-were Free Europe’s first line 
should attack come from 





of defense 
the east. 

Now 26, Bart has been home some 
three years. As a soldier, his role was a 
defensive one. As a civilian, it is construc- 
tive — helping create a more prosperous 
and thriving business community in 
Dallas. 

Bart is associated with his father, E. 
E. Rominger, in the Rominger Adver- 
tising Agency. From its offices in the 
Kirby Building, the agency, which was 
formed 12 years ago, handles both adver- 
tising and public relations accounts. 

It’s a field and a career toward which 
Bart pointed himself even as a youngster 
to make deliveries 
35 cents an 


—when he _ used 
around for his father, at 
errand. 

Since his return from military service, 
Bart has concentrated primarily on ad- 
vertising. He is in charge of more than 
half a dozen major accounts, including: 
Lone Star Cadillac, Great American Re- 
serve Insurance Company of Dallas, Hol- 
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landale Homes, Ellis-Smith and Company, 
Southwestern Electric Service Company 
and Henry S. Miller Company. 

This has provided Bart with both an 
opportunity and a challenge. The chal- 
lenge has come in the mapping and 
carrying out of effective advertising cam- 
paigns. It has also given him a chance 
to be on the ground floor in the growth 
and development of Dallas business. 

Bart finds the whole field of advertising 
a challenge. As he explains: “It’s one of 
never-ending changes, of excitement and 
enthusiasm that in the end are designed 
to create new business for clients.” 

Working closely with his father, Bart 
shares his goal of steady and consistent 
growth for the agency. And this, he feels, 
is being accomplished by providing cre- 
ativity and service for its clients. 

“We can derive a great deal of satisfac- 
tion,” says Bart, “in seeing how clients’ 
businesses have grown — and realizing 
how this, in turn, has helped Dallas.” 

Bart’s youthful interest in advertising 
was one he developed through college. 
He attended Texas Christian University, 
where he received his BA in 1954 with a 
major in radio and broadcasting and a 
minor in English. While in college, he 
worked on the campus radio station — 
and was its sports director. Bart also 
worked briefly on three commercial sta- 





































by Elory CAs 


tions —in Ballinger, Fort Worth and 
Dallas. 

“It wasn’t much money,” he says, “but 
it was fun — and provided some back- 
ground that came in very handy later.” 

After graduation, he worked with the ’ 
agency for a short period, before going 
on active duty as a Second Lieutenant — 
and assignment to the Armor School at 
Fort Knox, Kentucky. This was followed 
by his 18 months service in Germany. 

Since his release, Bart has been a mem- 
ber of the 49th Armored Division of the 
Texas National Guard, where he now 
serves as a platoon leader. 

He is also a member of the National 
Guard Association, the Dallas Advertising 
Club and the Dallas Ad League. 

The Romingers — Bart, Mrs. Rominger 
and their two youngsters — now live in a 
new home in Richardson, which provides 
a logical outlet for his hobby of wood- 
working and building Early American 
furniture. 

Actually, this interest in building is one 
that takes varied forms in his case — 
whether it be furniture, building the 
agency or new concepts in commercial de- 
velopment such as Bill Windsor’s Empire 
Central, the agency has helped present. 

Future years can expect to see Bart 
Rominger continue that role — and play 
an increasingly important part in the 
building of a greater Dallas. 
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HAVE TRAIN 
wit HAUL... 
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Pardner, we kinda hate 
to brag, bein’ modest and all. 
but we’ve got a whole herd of 
trains rolling smooth and fast, and 
we’re rarin to hustle your shipments 


aboard. Since haulin is our business, <a “Ne A 
it’s just plain neighborly to let you know _ . 4. > 


we’re proud to handle your haulin... whether 
it’s a car load or a whole train load. Yep, the ™ 
T&P traffic trail boss near you has train. . . will haul. 


Ya'll give him a call! 










ao ~ 
ABILENE, TEXAS OR 4-7036 DALLAS, TEXAS RI 1-6533. LOS ANGELES,CAL. | MA9-3156 SAINT LOUIS, MO. CH 1-7060 * 
ALEXANDRIA, LA. 4453. DETROIT, MICH. TR 2-6665 MEMPHIS, TENN. JA 6-5717 SAN FRANCISCO, CAL, SU 1-4612 
ATLANTA, GA. JA 4-1712 EL PASO, TEXAS KE 3-1435 NEW ORLEANS, LA. JA 5-625] SHREVEPORT. LA 2.3155 
BIG SPRING, TEXAS AM4-5541_ FT. WORTH, TEXAS ED 6-2363 NEW YORK, NEW YORK RE 2-0334 Tey apKANA TEXAS 2.6101 
BIRMINGHAM, ALA. AL 11-4132. HAVANA, CUBA A-8652 OKLAHOMA CITY, OKLA. CE 2-7295 . : 
BOSTON, MASS. LI 2-6195 HOUSTON, TEXAS CA 4-2320 PHILADELPHIA, PA. PE 5-2737 TULSA, OKLA. CH 2-4681 
CHICAGO, ILL. RA 6-0313, 6-0506 KANSAS CITY,MO. VI. 2-5129 PHOENIX, ARIZ. AL3-0214 WASHINGTON, D.C. NA 8-1484 
CINCINNATI, OHIO MA 1-1142 LITTLE ROCK, ARK. FR2-1285 PITTSBURGH, PA. AT 1-1505 WINSTON-SALEM, N.C. PA 2-6304 
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° . ‘ New Services — New Lines 


Ww 
OFFICE FURNITURE 





| (Continued from page 19) 

| in the entire South. All of this is part of 
| the fast growing industrial complex of 
| the Dallas Area. 
| 

| 







"EXECUTIVE EFFICIENCY” 
by STEELCASE 






Specific examples, even more than sta- 
tistics, reveal the pace of this growth in 
Dallas. As a manufacturer’s consultant to 
the metal industry, manufacturers of Ver- 
son All-Steel Machine Tools, creative en- 
gineers and product designers, Verson 
Manufacturing Co. probably is the largest 
and most complete general industrial ser- 
vice plant in Dallas. It creates manufac- 
turing processes which includes manufac- 
turing the machinery as well as the tools. 

Verson is in the unique position of be- 
ing a manufacturer of steel forming tools 
for others and at the same time making a 
steel product themselves. Its Southern 
Porcelain Division ships bathtubs and 
| other plumbing fixtures made of steel 
| throughout the United States. These fix- 
tures are designed, tooled and completely 
manufactured in Verson’s Dallas plant. 

As a result of its intimate knowledge 
of the drawing properties of steel, this 
year Verson became the first company in 
the world to successfully draw a one-piece 
bathtub —a feat so far unmatched by 
any other company. 

A new technical control laboratory has 
resulted from its work with steel to which 
enamel must be applied. In this laboratory 
Verson Engineers are constantly experi- 
RAPISTAN CONVEYORS, ALLIS-CHALMERS FORK LIFT TRUCKS | menting with improvements or new ways 
to improve the quality of the formation of 


steel products and on high temperature 
JOHN GILLIAM EQUIPMENT co. | application of enamel to steel. Tests on 
1307 Dragon Street RI 2-5121 the reaction of steel to tremendous heats 


is possible with the equipment in this 
laboratory. 







A masculine finish, a 
massive desk top de- 
signed for the impor- 
tant man who requires 
plenty of working 
room. 








| 










2107 Main St. e Dallas, Texas e Phone RI 8-3314 














































CALL 


TEXAS DELIVERY 
WAREHOUSE 
Ri 2-s84i1 











Specialists in Distribution 
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TEMCO Aircraft Corporation, a ma- 
jor airframe, missile and electronics com- 
pany doing more than $100,000,000 
worth of manufacturing business an- 
nually, has recently set up the TEMCO 
Industrial Division with “instant manu- 
facturing” capabilities available to other 
firms. With more than 2,000,000 square 
feet of floor area, TEMCO offers South- 
western manufacturing and assembly ser- 
vice complete with financial stability, 
skilled men and machinery. 

TEMCO has the know-how associated 
with the production of diversified defense 
products and previous commercial activi- 
ties. Companies faced with the problem of 
quick expansion to meet production 
schedules will be able to use the TEMCO 
facilities for manufacturing, assembly and 
distribution. This new contract manufac- 
turing service will keep busy men and 
machines not readily utilized in space-age 
work. 

The all-out expansion program recently 
announced by Sabine Supply Company 
provides an outstanding example of the 
advantages of Dallas as a distribution cen- 
ter for industrial supplies. In less than 
two years, Sabine Supply has outgrown 
its Brook Hollow plant. Until now, Sabine 
Supply has shared quarters with the Norge 
Division. Due to the phenomenal growth 
of both of these divisions and the Indus- 
trial-Contractors Supply Division, Sabine 
will utilize the entire location at 9001-5 
Sovereign Row with 20,000 square feet 
of floor space and the Norge Division will 
move to new quarters at 8811 Empire 
Freeway. 

Arrangements have already been made 
to increase Dallas stocks of Sabine Supply 
Company in both quantity and variety 
throughout the Industrial and Contractors 
Supply Division. This firm’s catalog lists 
more than 25,000 items and the firm has 
been in business in Texas since 1900. 

Stanco Company is another fast grow- 
ing industrial supply house that has re- 
cently expanded its Dallas facilities. Their 
new plant at 2631 Irving Boulevard oc- 
cupies 16,000 square feet of space and the 
firm has another 25,000 square feet of 
land area providing off-street parking and 
ground for future expansion. 

Stanco has expanded its product lines 
to include distribution of general indus- 











JIM RANDOLPH 


and Company 


REALTORS ?isrca:z 
PROPERTIES 
SOCIETY OF FORMER SPECIAL AGENTS OF FB 
MEMBER DALLAS REAL ESTATE BOARD 
LIFETIME MEMBER DALLAS CHAMBER OF COMMERCE 


211 N. ERVAY BLDG. « DALLAS, TEXAS 
Riverside 8-3033 
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DALLAS UNION SECURITIES 


1001 Adolphus Tower 
1412 Main St., Dallas 


Members 


Midwest Stock Exchange 





New York Stock Exchange 


American Stock Exchange { Associate) 















Co., INc. 








Meet the Happy Guy 
Who Has Learned to Rely 
On One Source of Supply... 


BOSCO’S BONUS BUY! 


Yes, you'll wax poetic, too, when y 


faction of dealing with BOSCO... 


single source of supply in the Sout 


Because Bosco offers you a complete stock of top quality 
fasteners right in your own backyard, you save both 
time and money on long-distance shipments. More 


important, Bosco’s speedy delivery 
night basis lets you avoid the 
handling and storage . . . without 
serious shortages! 


Isn’t it time for you to try BOSCO’S BONUS BUY? 
FOR OVERNIGHT SHIPMENTS IN THE SOUTHWEST 


Phone RI 7-5171 Dallas, or CR 


In Houston . . . Dial 110 and ask for Enterprise 1981 


BOSCO 


BOLT > NUT - SCREW CO. 
Manufacturers & Distributors 





2215 YOUNG STREET 

























ou discover the satis- 
the most dependable 
hwest! 


service On an over- 
costly problems of 
running the risk of 


$-1011 Fort Worth. 





DALLAS 1, TEXAS 
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JANITOR SERVICE ° WINDOW CLEANING ® RESIDENCE 


ACME BUILDING MAINTENANCE CO. 


FRANK C. JONES PHONE RI 2-7660 
STEAM CLEANING © SIDEWALK WASHING 


1901-15 LAWS STREET 
SAND BLASTING © 

















METALLIC’S Your Steel Building 





DELTA STEEL BUILDS THE FINEST STEEL BUILDINGS 





An outstanding new Metallic from Delta Steel is for the Ray Smith Transport Company, pictured 
above. Of rigid frame design, the building is 60’ x 122’ x 15’ 9”. An adjoining office, flat deck roofing, 
was also constructed by Delta. Six massive doors sored entrance into the truck repair shop which has 
a corrugated, asbestos roof and masonry walls. 





For your steel building requirements, 
contact DELTA STEEL BUILDINGS COMPANY, Dallas. 


Delta Steet Buildings Co. 


4501 HARRY 
HINES BLVD. 


DALLAS, 
LA 6-7443 












trial supplies, mechanical rubber goods, 
power transmission equipment, light man- 
ufacturing tools, electrical apparatus, pip- 
ing, heating and ventilating and other 
lines for maintenance and production in 
manufacturing and processing plants. 

Another industrial supply expansion 
shows up in the recent new $125,000 
plant of Snap-On Tools Corporation of 
Kenosha, Wisconsin, in Brook Hollow In- 
dustrial District. This warehouse and of- 
fice building will occupy 10,000 square 
feet of floor space. Snap-On Tools serve 
all industry with literally thousands of 
wrenches and mechanics hand tools for 
production, maintenance and service. 
Snap-On Tools are used throughout the 
aviation industry, automobile industry, in 
public utility facilities, the construction 
business and general industry. 

Machinery Sales & Supply Company, a 
pioneer Dallas distribution source for both 
metal working and woodworking ma- 
chinery and industrial supplies, has re- 
cently expanded its territory and lines. 
This firm lists more than 30,000 items in 
its new 1960 catalogue, the ma‘or part 
being in stock for immediate delivery. 
Machinery Sales & Supply Company re- 





\ Stewart’s has long recognized the importance of color, properly 


\ \ used, in office and business decor, 


Department staff includes trained interior 


color harmonics in your office, for one harmonized 
atmosphere. A telephone call will put almost 


fifty years of experience at your disposal. 


STORE AND FURNITURE DISPLAY / 1523 COMMERCE STREET 


GENERAL OFFICE AND DUPLICATOR DIVISION / 400 S. AUSTIN 
RI 7-8581 





and Stewart’s Furniture 


designers who can give you 





STATIONERS © OFFICE OUTFITTERS 
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cently changed its top level personnel set 
up to bring in a group of young men into 
its top management team. This firm now 
occupies a three story building at 3405 
Commerce with 36,000 square feet of 
floor space. It serves all of the Southwest 
and has shipped machinery to every state 
in the Union and also to Mexico. 

Two years ago the Cadillac Plastics 
Company of Texas opened its Dallas 
Branch. It now services more than two 
thousand accounts in the Southwest and 
has sales in excess of $1,000,000. This 
firm also has established warehouses in 
the area to supplement central stocks car- 
ried in Dallas. 

Other growing facets of Dallas indus- 
trial service and supply include such well 
know firms as Engineering Supply Com- 
pany, which has grown to major propor- 
tions within a relatively short period of 
time; Briggs-Weaver Machinery Company 
and Murray Company of Texas, both ma- 
jor supply firms. It also includes special- 
ized consulting service by such firms as 
Jones-Blair Paint Co. on paints and indus- 
trial finishes. On all major fronts, Dallas 
continues to advance as a major source 
for service to industry. 











time basis with safety and MPOUNDED 
convenience. SEMI-ANNUALLY 


EACH ACCOUNT INSURED UP TO $10,600 


Is your money unemployed 
or working part-time? ow yoy 
if $0... MO 
Put it to work on a full 
PER ANNUM 


$$ —$________-_, 


American Savings 





Grand Prairie Savings 


106 £. MAIN @ AN2-1815 @ GRAND PRAIRIE 


1100 COMMERCE AT ERVAY + RI1i-4191 + DALLAS 























Service plus Know How 
means 


Satisfied Customers 


Dies and Tools 


N . 
g, ~ eee \e 
Jet Aircraft Engine Components 


POLLEY BROTHERS & VERSON, INC. 


6015 Wyche Boulevard FL 2-1766 


Jigs and Fixtures 
Fabricated Assemblies 


Metal Stampings Machine Work 














Located at 


District 
600,000 Square Feet 
of Storage Space 


State Bonded 


2927 South Lamar 





FAST HANDLING 
Merchandise and Commodities 


Manufacturers and Distributors 


Forest and South Lamar 


Excellent Highway Connections 
Easy Access to Central Business 


Lowest Insurance Rates 


THE SHIPPERS WAREHOUSE CO. 


40-car Capacity Docks on 
Private Switch Tracks 


Dock Space for 60 Trucks 
Ample Turn-Around Room 


A Completely Mechanized 
Operation 
Palletized Handling 


Dallas, Texas Telephone HAmilton 1-4191 
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HELP WANTED? 











Large, well-known Southwestern 


paint manufacturer, over a quarter | 


of a century old, nationally recog- 


nized as a leader in the field of | 


industrial finishes, desires to assist 
you in the solution of your indus- 
trial finish problems. Territory 


includes any manufacturer or busi- | 


ness firm in Dallas, in Texas, and 


the surrounding states. Suitable | 


background and experience in the | several useful private and governmental 


industrial finish and maintenance | 


tunity for the right man to help you 
solve your finish problem. 


Please send or phone a complete 
resume of your problem or the 
nature of the product and finish 
you desire information about, to 
the attention of our industrial 
salesmen, Mr. H. F. (Hank) 
Erickson or Mr. Howard M. Jones. 


BH: OF. “Hank” 
ERICKSON, a 
14-year J-B vet- 
eran is also a 
vice-president and 
director of the 
company. 





HOWARD M. 
JONES has been 
a member of the 
J-B industrial 
sales force since 
1951. He has over 
15 years’ experi- 
ence in plant en- 
gineering and as 
a consulting engi- 
neer, 





All replies strictly confidential. 
Our employees know of this ad. 


Jones-Blair Paint 


Company 
6969 Denton Drive 


Dallas, Texas 


PHONE FL 7-1836 


BOOKS FOR BUSINESSMEN 








This month we will talk a little about 


sources of material useful to the business 


coating fields assured. Good oppor- | ™#"- 


Government Statistics for Business Use, 
by Philip M. Hauser, 2nd ed., (Wiley, 
1956), is a valuable reference work that 
lists and discusses statistical data that is 
compiled by various agencies of the gov- 
ernment: Mineral statistics, Retail service, 
Wholesale trades, Foreign Trade, and 
other series. 

Guide to Business History, by Henrietta 
M. Larson (Harvard University Press, 
1948) is a listing and brief discussion of 
the techniques of collecting, editing and 
presenting business history to the general 
public. In addition to this information 
there are chapters about business histories 
that have been published which may be of 
use to those compiling business informa- 
tion. 

Business Information; How to Find and 
Use It, by Marian C. Manley (Harpers, 
1955) is a collection of essays on “the 
power house of business print” that will 
give the inquiring business man sources 
to answer his questions about business 
organization, administration, industrial 
production, communication, and business 
data concerning special problems. 

Information for Administrators, by 
Paul Wasserman (Cornell University 
Press, 1956) lives up to its subtitle, “A 
guide to publications and services for 


| management in business and government,” 


through a series of chapters concerning 
libraries as information centers, govern- 
ment as a source of information, sources 
legislative and regulatory, and data and 
directories. 

The United Nations and its members 
produce such a wealth of materials of use 
to the business man that it is difficult to 
select the very few that will be of most 
use; however, one may feel certain that 
both the Democratic Yearbook and Sta- 





tistical Yearbook will contain an abund- 
ance of information of use to adminis- 
trators and business men. Several series 
of the United Nations publications con- 
tain information that may answer busi- 
ness questions. Example: Series H, No. 
10, Statistics of National Income and Ex- 
penditure, published on a yearly basis and 
useful in connection with our own Gross 
National Product figures. 

The Economic Commission for Asia 
and the Far East has a series, Mineral 
Resources, No. 10 of which is entitled 
Proceedings of the symposium on the de- 
velopment of Petroleum Resources of Asia 
and the Far East. All of the mentioned 
volumes may be consulted in the Dallas 
Public Library, or the person who wishes 
to own copies may obtain them from 
International Documents Service, Colum- 
bia University Press, 2960 Broadway, 
New York. 

The Organization for European Eco- 
nomic Cooperation, in addition to pub- 
lishing numerous monographs on eco- 
nomic problems of possible interest to the 
business man, publishes a Monthly Statis- 
tical Bulletin that contains general price 
indexes and a series on the member na- 
tions GNP. The OEEC’s publications in 
the United States are available from 
OEEC Mission Publications Office, Suite 
1223, 1346 Connecticut Ave., N. W., 
Washington 6, D. C. 

The United States Government Print- 
ing Office offers as the main key to U. S. 
Government publications the Monthly 
Catalog. This lists materials issued by 
government agencies and contains a sub- 
ject index. The index is cumulated in the 
December issue of the catalog. 

Although there are many government 
agencies publishing materials of interest 
to the business man, in this article I am 
limiting myself to those of the U. S. De- 
partment of Commerce. The most invalu- 
able tool for statistical research that the 
U. S. government or any other govern- 
ment publishes is the annual Statistical 
Abstract of the United States. For the 
modest price of $3.50 one has at his 
finger tips statistics on such diverse things 
as: population, vital statistics, immigra- 
tion, education, geography and climate, 
public lands, foreign commerce and aid, 
research and development, construction 
and housing. 

The Statistical Abstract is kept up to 
date with several other publications of in- 
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terest to the business man: Personal In- 
come by State, which is published every 
two years and is updated in the interven- 
ing period by a series in the Survey of 
Current Business. 

Business Statistics, published every two 
years by the U. S. Department of Com- 
merce, contains indexes on housing, 
wages, income etc., and is also kept up to 
date by series in the Survey of Current 
Business. 

The County and City Data Book, which 
is published at irregular intervals, pulls 
together in a geographically usable form 
materials from the Censuses of Business, 
Manufacturing, and Minerals. 

The United States Department of the 
Treasury publishes material of interest 
and value to the business man; however, 
the most welcome of their publications is: 
the Cumulative List of Organizations de- 
scribed in section 170 (e) of the Internal 
Revenue Code of 1954. This is an alpha- 
betically arranged list of organizations 


that one may donate to and deduct from 
income taxes. 

The United States Congress publishes 
in their hearings information of great 
economic interest to the business man who 
may be trying to anticipate swings in the 
economy. The Joint Economic Committee 
publishes in its monthly Economic Indi- 
cators a series of statistics on the state of 
the economy that are basic to an under- 
standing of the functioning of our econ- 
omy. Recently the Joint Economic Com- 
mittee has inaugurated a series on infla- 
tion. No. 1 is entitled Recent Inflation in 
the United States. The Joint Economic 
Committee’s studies and hearings are 
available from the committee, Senate Of- 
fice Building, Washington 25, D. C. 

All of the other publications of the 
U. S. Government Printing Office and the 
U. S. Department of Commerce men- 
tioned in this article may be consulted in 
the library or ordered from the Superin- 
tendent of Documents, U. S. Government 
Printing Office, Washington 25, D. C. 
The U. S. Department of Commerce has 
a Field Office in Dallas on the sixth floor 
of the Merchandise Mart where materials 
may be consulted and ordered. 

I should like at some time in the future 
to discuss documents issued by Texas 
Agencies that will be of use to the business 
man. 


John E. George 
Documents Librarian 
Dallas Public Library 


Art by Susan Grigsby 





Best! ... drive in 


Cam F. Dowe!! Jr. 
President 


HILLCREST 
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STATE BANK smy 


Member Federal Deposit Insurance Corporation 









>, WE CAN 
A 7 i. 
Ve i, DO FOR 
AV YOU 


YS) 
Rutherford Business Service temporary em- 
ployees are at your disposal seven days a 
week to help you with any overload or peak 
season problem. 





¢ Inventory extension - Bookkeeping 
e Typing - Stenographic & secretarial 
e Business Machine Operation 

© Key-punching - IBM Operation 

e Figuring service of any kind 


e Available for any length of time 


RI 2-3787 - RI 8-6848 
SERVING DALLAS FOR OVER 30 YEARS 


Gherlord > 


BUSINESSV SERVICE 2 





Over One Quarter of a Century of Dependable Service 
To Dallas and the Great Southwest 





1100 Cadiz Street 
One block South Memorial Auditorium 


110,000 Square Feet 


Bonded and Insured. Fireproof sprink- 
ler system. Low Insurance rates. 10 car 
switch capacity. Pick-up and delivery. 
Pool car distribution. Separate divi- 


sions for household. 


DEE HILL, President 
OBIE M. KOON, Vice President 


Member 


Associated Warehouses Inc., Chicago and New York 
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NEW AND EXPANDING BUSINESS 











EMPIRE CLUB SHOWS 


The Empire Club, 1960’s startingly beautiful answer to more effective management- 
employee relationship, swung open its massive doors in October. 

The club is the key element of a new concept in office and commercial environment 
which is achieving phenomenal success in Empire Central in Dallas, a development of 
Windsor Properties, Inc. 

The Empire Club is for the exclusive use of employees of firms located in Empire 
Central, and following various public opening ceremonies, its doors will be open 
only to this personnel. 

The Empire Club was created by Windsor Properties with two fundamental concepts 
in mind. First was the realization that the company able to attract the most capable 
employes at a given wage would be most successful. Second was the fact that urbani- 
zation of our population has created a need for a measure of community life. The 
Empire Club is designed to accomplish both objectives for management. 

A circular structure nearly 300 feet in diameter and encompassing an area of 
45,000 square feet, the Empire Club is situated in the heart of Empire Central, a 90- 
acre triangle lying in the V formed by the confluence of Stemmons Freeway and 
Empire Freeway at Mockingbird Lane. During present construction work on the 
freeways, Empire Central can be reached from Harry Hines Boulevard by way of 
Proctor Street west. When completed next month the 16-lane freeway will give Empire 
Central five-minute access to downtown Dallas. 

Design of the Empire Club was co-ordinated by George L. Dahl, Architects & 
Engineers. Julian Barry was general contractor. 


A THREE-TIERED dining area forms the heart of the Empire Club in Empire Central. 
The dining area, completely flexible to accommodate gatherings up to 350 per- 
sons, overlooks a central courtyard of exotic plantings, ancient stones and a 
plunging waterfall. 


NEW 
CONCEPT 





TOWERING tamarack logs form the roof 
of the uniquely architectured Empire Club 
in Empire Central. The logs also span the 
rhomboidal shaped pool and open over 
a profusion of exotic plantings and stone 
which surround a splashing waterfall. 
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ARE SMILES AHEAD 


with 


EXCHANGE BANK 


Let Exchange Bank 
Help You...... 





















MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 










































Here is how to get 
the EXACT business 


form you 





CONTINUOUS 
FORMS 









HANDYSET 
ONE-TIME 
CARBON FORMS 


MULTIPLE 
copy 
BOOKS 


NCR FORMS 
(mo carbon required) 


COUNTER REGISTERS 


need... 


Many forms are needed 
in business. But for 
every situation there is 
only one right type of 
form to use. You can be 
sure of getting this one 
form you need by buy- 
ing from a firm that 
offers a complete line. 
Phone or write for 
samples. 


For an unbiased recom- 
mendation, buy from a 









AND FORMS 


Baltimore Business Forms 


(Division of THE BALTIMORE SALESBOOK COMPANY) 


Phone Riverside 2-4685 
510 Wholesale Merchants Bidg. 
Dallas 2, Texas 
George |. Dorman, Jr. (Vice-Pres.) 





NEW AND EXPANDING BUSINESS 





Lufthansa Opens Southern Regional 
Sales Office at Southland Center 


Lufthansa, the only transatlantic air- 
line that coordinates its entire Southern 
district out of Dallas, has opened its new 
regional sales and ticket offices at its new 


| quarters, in Southland Center. Wolfgang 
| A. Kittel, the German airline’s General 


Manager for North and Central America, 
was represented at opening ceremonies by 
Edwin A. Burns, formerly District Sales 


| Manager for Dallas, who has recently been 


named Southern Regional Sales Manager. 

Increased traffic from Dallas and the 
South, and expansion of Lufthansa’s serv- 
ices to the public as well as to commer- 
cial accounts and travel agents, is respon- 
sible for this latest development of the 


| German airline. In addition to offices on 
| the 15th floor, Lufthansa has installed a 


new ticket office on the ground floor of 
Southland Center, the tallest building west 
of the Mississippi. Interior of the ticket 


| office was designed by Harwood K. Smith 
| and Associates, Dallas architects. 


As a result of increased space and per- 


sonnel, and the prominence and conven- 
ience of the location of Lufthansa’s new 
quarters, Mr. Burns expects a substantial 
spurt in the airline’s sales, which have 
climbed steadily since establishment of its 
Dallas office in 1955. 

4+ 


>» Carter Electronics Corporation has been 
organized, with offices at 6762 Greenville 
Avenue, to design, manufacture and mar- 
ket electronic communications equipment. 
Tom F. Carter is president of the new cor- 
poration. Other officers are Ted Ricken- 
backer, secretary - treasurer; Bob Corn- 
forth, vice-president; and Paley A. Reed, 
vice-president. 
4 


» Interiors by Cecille has opened at 933 
W. Jefferson. A decorator’s studio, the 
new firm will offer a complete interior de- 
signing service, along with many lines of 
wallpaper. Unusual gifts are also a feature 
of the new firm. 

















THE 


SABINE SUPPLY COMPANY 


INDUSTRIAL & CONTRACTOR SUPPLIES 


PHONE FLEETWOOD 7-5671 


FLEETWOOD 7-2008 


9001-5 SOVEREIGN ROW 
DALLAS 7, TEXAS 





Serving the Growing Dallas Industry with Hundreds of Nationally Advertised Brands 


‘Milford'’ Metal Cutting Saw Blades 
‘Norton’? Grinding Wheels 
‘Behr Manning’’ Coated Abrasives 
“Union” Cutting Tools 
“‘Card"’ Taps and Dies 
““Bassick’’ Casters 
‘‘Nicholson’’ — ‘‘Black Diamond” Files 
“Williams’’ — ‘‘Stanley’’ — ‘‘Crescent’’ Tools 
“True Temper”’ Tools 
“‘Jacobs’’ Chucks 
“‘Oster'’ — ‘Toledo’ Pipe Dies and Machines and Oil 
““‘Ashcroft’’ Gauges 
“Lincoln”’ Lubricating Equipment 
“Wright” Hoists 


“‘DuMont”’ Tool Bits 


“Century” Electric Motors 
‘Glidden — ‘‘DuPont"’ Paints 
“Binks’’ Spray Equipment 
“*Starrett’’ Precision Tools 

— ‘Black & Decker’’ Electric Tools 
‘‘Kester’’ — ‘‘Murdock"’ Solder 
“Wall” Soldering Irons 
‘“‘American”’ Steel Wool 
“Evans” and “‘Lufkin’’ Rules 
““Fairbanks’’ Hand Trucks 
‘*Reed"’ — “Columbian” Vises 


‘Porter Cable” 


“Walworth” Valves 


“Goodyear” Industrial Rubber Products 
““Blackhawk"’ — ‘‘Simplex’’ Jacks 











SERVING TEXAS SINCE 1900 
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New and Expanding Business— 


Olive & Myers Manufacturing Co., 
founded in 1899 by W. S. Myers and E. 
L. Olive, has become Curtis Mathes Man- 
ufacturing Co., the second change the 
name of the firm has undergone in 60 
years of operation. In 1955, the firm was 
merged with Myers-Spalti Manufacturing 
Company of Houston, and was known as 
Olive - Myers - Spalti Manufacturing Co. 
Curtis Mathes and associates purchased 
control of the firm in 1957. Prior to that 
time, the company manufactured a line of 
fine furniture, both in the Dallas plant, at 
2220 Young Street, and in Houston. After 
assuming control of the company, Curtis 
Mathes and associates completely revised 
management, products, sales organization 
and plant facilities. Curtis Mathes is pres- 
ident of the firm. Charles R. Mathes and 
Curtis Mathes, Jr. are vice presidents, 
and Horace B. Kelton is secretary-treas- 
urer. The sales organization extends across 
the United States, and the products of the 
firm are marketed in several foreign coun- 
tries. Curtis Mathes Manufacturing Co. is 
the only television manufacturer with 
headquarters in the southern United 
States. Headquarters of the firm are at 
2220 Young Street, Dallas. 


*« 


Tom Thumb Stores, Inc. has announced 
plans for what will be Texas’ largest super- 
market is to be built at the intersection of 
Highway 175 and Loop 12. The 44,000 
square-feet store is designed to serve 
southeast Dallas County and will be the 
23rd unit for Tom Thumb Stores, the 
largest Dallas-based food chain. 

The most striking architectural feature 
of the new building will be the 175-feet 
continuous trusses that will support the 
poured concrete roof and overhang the 
glass and brick facade with its four sets 
of automatic doors. 

Present plans call for the supermarket 
to open in January of next year. The 
building was designed by the architectural 
firm of Harold Berry and Associates, and 
McFadden and Miller Construction Com- 
pany are contractors. 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1719 Southland Center 


PHONE RI 1-9349 — DALLAS 


Alex D. Hudson, Jr. James S. Hudson 
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Advertising 
personnel 


AND RELATED POSITIONS 


A specialized recruiting, counseling and placing 
service, backed by over 25 years experience in 
advertising. 


STEVEN A. BOX 
1125 KIRBY BUILDING ¢ DALLAS @  RI7-0842 























After All... AGE DOES COUNT 


For well over half a century MURRAY has protected a reputation 
for honesty —Delivering Quality with Service and Dependability 


A Name to Remember for Industrial Sup plies 


THE MURRAY COMPANY OF TEXAS, INC. 


Industrial Supply Department 


3200 Canton Street RIverside 1-9441 
































révvauge FLOOR SPACE 


to MEET THE NEED! 


with WORKWALL MOVABLE PARTITIONS 
ee: | 











The unique design effectively divides 
floor area to provide additional work 
space. Available from 42” railing 
to ceiling heights, glazed or solid, 
WORKWALL is easy to relocate for 
varied requirements. 


Recommendations and estimates gladly given. 








Ask for information 
and FREE Catalogue 
distributed by 


Orto COERVER COMPANY, INC. 


333 Exposition ° Dallas, Texas e Phone TA 1-9968 














































New and Expanding Business— 


. AIR CONDITIONING CONTRACTORS } | > Japan Air Lines has opened a Dallas 
| office in the new 211 North Ervay Build- 


| ing, with Jack K. Lewis as district sales 
| manager. The new office will serve Texas, 
| Oklahoma, Louisiana and Arkansas. 
Japan Air Lines operates nine weekly 
trans-Pacific flights linking three U. S. 
| gateways — San Francisco, Los Angeles 
and Seattle — with the Orient. Jitsuro Ko- 
bayashi is general manager of the airline’s 
American Division. 





















* 













> The United States Department of the 
Interior, Fish and Wildlife Service, Bu- 
reau of Commercial Fisheries has moved 
from Fort Worth to 4232 Herschel Ave- 
neu, Dallas 19, Texas. The telephone 
number is LAkeside 1-4951. 














*« 








> Harve Hugman Advertising Art Studio 
has opened at 327 Interurban Building. 
The owner, Robert H. H. Hugman, Jr., 












current rate attended the University of Texas and was 
compounded graduated with a BFA degree from the 
semi-annually Rhode Island School of Design in Provi- 











dence. He has been with Tom Grimes 


1400 Main Street ¢ Dallas © RI1-5101 Rniin ter seen seie. 


*« 






























> Mobil Oil Company has established its 
new Southwest marketing division head- 
quarters in Dallas. The new division as- 
sumes the five-state marketing responsi- 
bilities of Magnolia, which has been com- 
bined into a single coast-to-coast com- 
pany, Mobil Oil Company, a division of 
Socony Mobil Oil Company, Inc. All key 
personnel for the new division are former 
Magnolia employees, with George J. 
Gregor, vice-president for marketing of 
Magnolia, named general manager. Dallas 
also will serve as a major accounting 
center for future Mobil Oil Company op- 
erations. A. C. Buchanan has been named 
director of data processing. 































DOING BUSINESSI| 
WITH LANER “ 




















has many advantages.. 













Packaging costs sink to new lows 







*K 





when containers are properly 







BULK 
PACKAGING 


made. This reduction in time and 







>» Jess L. Musgrave Company, manufac- 
turers representatives and distributors of 
office furniture and equipment, has moved 
into new quarters at 1525 Edison Street in 
the Trinity Industrial District. The new 
building more than doubles the size of 
former quarters, and is equipped with air- 
conditioned display rooms where model 


10212 Denton Rood ‘ Ditiek: tenes CONTAINER offices are set up. The warehouse area is 
Phone: Fleetwood 2-4814 + TWX-DL-318 COMPANY served by rail trackage and truck docks. 

Grady Jordan, realtor, handled the lease 
negotiations. 








cost is a big factor to help plant 







production reach new peaks. Let 












Lane advise you on the correct 


corrugated packaging. 
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HOW DO YOU MEASURE SERVICE? 


One of the best measures of service is completeness of stocks... stocks that 


are available quickly and in quantity. 


Maintaining complete stocks of the steels you need —ready when you 
need them — is Jorgensen’s business. Immediate delivery, by truck from 
Jorgensen’s own fleet, is an added measure of service. And it doesn’t 
stop there. Jorgensen service also includes modern handling and 


cutting facilities, as well as a staff of metallurgical engineers 


to help you solve your steel problems. EARLE M. JORGENSEN CO. 


STSse.. 





Next time... this time...whenever you need stee/—ca// Jorgensen first! 


LOS ANGELES SAN DIEGO OAKLAND SAN FRANCISCO HOUSTON DALLAS TULSA DENVER 
10650 S. Alameda St. 2668 Fifth Ave. 1657 W. Grand Ave. 700 Pennsylvania Ave. 5311 Clinton Dr. 2030 W. Commerce St. 7311 East Pine St. 635 - 18th Street 
LO 7-1122 * NE 8-6171 BElmont 2-7473 Higate 4-2030 Mission 7-7800 - ORchard 2-1621 _— Riverside 1-1761 Temple 5-1511 AMherst 6-3493 






















FOR PROMPT. 
@3 COMMERCIAL COURTEOUS, 

NATIONWIDE 
‘Cc (one) al a on ne no 


RI 7-$105 
505 N.ERVAY 
DALLAS 1 





A AGENCY 








CADILLAC PLASTIC 
CO. 


Wholesale © Retail 





Plexiglas e Fiber Glass 
Mylar . Resins 
Nylon * Teflon 
Vinyl + Acrylic 





2546 Irving Bivd. 


Riverside 7-7044 











| New and Expanding Business 
























Teachers Credit Union Moves to Ross 


The Dallas Teachers Credit Union has moved into a new building at 4600 
Ross Avenue. Serving over 11,500 members, the Credit Union has more than 
$9,000,000 in assets. Architect for the 10,000 square foot building was Goodwin 
| and Cavitt. Avery Mays was builder. 


| ® Dallas Steel Company, a newly organ- 


ized firm, has opened an office and ware- 


| house building at 1365 Crampton Street 


in the Trinity Industrial District. The 
company is a wholesale distributor of 
galvanized flat sheet steel and allied prod- 


ucts. Its buff brick building has air-condi- 
tioned offices and a warehouse served by 
truck docks. Off-the-street parking is pro- 
vided. T. D. Jessup and Charles E. Carrel 
are the partner-owners of the new com- 


pany. 








= General Office 


DALLAS PLANTS 
Leston at Norwood 
Tantor at Royal Lane 


FL 1-1423 
CH 7-3158 








Circe Concrert 


2331 Gus Thomasson Rd. 


where. 


DA 7-5943 >= 


CIRCLE CONCRETE CORP. OF GARLAND 


Shiloh at Garland Rd. DA 7-4507 
Peachtree Rd. AT 5-4613 


The name “Circle Concrete” is your assur- 
ance that you are buying the best quality 


materials in every batch of ready-mix. 


Try Circle Concrete’s ready-mix and see for 


yourself why its the finest ready-mix any- 





Earl Bowden 
President 
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New and Expanding Business— 


> F. W. Dodge Corporation, national 
construction-reports firm, has concluded 
negotiations with Trammel Crow of 
Dallas to construct a new office building 
to their spceifications at 1635 Stemmons 
Expressway. Completion and occupancy 
is expected by January 1, 1960. The build- 
ing will contain approximately 6,500 





square feet, including an enlarged plan | 
room for the use of local contractors. | 
Lease negotiations were handled by Peter | 


W. Baldwin of Hudson & Hudson. 
*« 


> Dalworth Machinery Company, Dallas, | 


has occupied property and facilities for- 


merly utilized by the Elless Manufactur- | 


ing Company and Lone Star Constructors 
on the corner of U. S. Highway 114 and 
Shady Trail. The Dalworth Company will 
continue and increase Elless’ machine 
shop, heavy construction equipment re- 
oair and overhaul facilities. R. D. Schleich 


is president of the firm; L. C. (Clay) | 


Fuller, formerly connected with Brown- 
ng-Ferris Machinery Company, is execu- 
tive vice-president and director of sales; 





and Nelson McFarland, former president | 
of Lone Star Constructors and Elless | 
Manufacturing Company, is vice-presi- | 


den and secretary. 








L U iM & E 4 LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue 














Phone TA 1-5194 
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Soon it will be time to be thankful and we will 


go to church and have the family for a tradi- 
tional dinner of too much rich food and then it 
will be over for another year and back to the 
@ We suddenly decided we 
must add at least one extra day of Thanksgiving 


old rat race. 


' when we can express our thanks for all the 
.to all the 
friends we accept so casually when we know 
. and to all 
those who show they like us, because we sud- 


years God has been good to us.. 
deep down they are our life blood . . 


dently realize how terrible it would be if no one 
liked us. ‘@ 


so very much. 


THE DORSEY COMPANY 


PRINTERS @ STATIONERS e@ LITHOGRAPHERS e@ OFFICE FURNITURE 


DALLAS, TEXAS 


Thank you, oh thank you all 
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EXTRA PAIRS — For those trips, for 
handiness upstairs and down, for emer- 
gency use... ask your Eye Doctor about 
it. He might like you to have glare-proof 
glasses with your regular prescription. 


e 
Bring Your Prescription 
to Us for Glasses 
o 





GROUND FLOOR 












solid, successful and 31 
n 


For more than 31 years, a growing 
organization with going career people! 


life * group insurance + accident and sickness « hospitalization + retirement income 


GREAT NATIONAL LIFE INSURANCE COMPANY 


HOME OFFICE — DALLAS 


Keeping Dallas 
on the move 





Carload upon carload roll in and out of | “piggyback” operation now provides 
Dallas every day on the Katy ... shippers with an even more convenient, 
swiftly on their way to serving the needs economical way of moving their goods, 
of a growing Southwest. This constant striving to 
For almost a century, in- provide better and better 
dustry and agriculture have service to its customers at 
relied on Katy for depend- the lowest possible cost is 
able freight service in this Katy’s guarantee of keep- 
rapidly developing terri- ing Dallas on the move in 
tory. Katy’s modern L.C.L. SERVING THE GREAT SOUTHWEST the future. 











|New and Expanding Business— 


+ Continental Plastics, manufacturer of 
both custom and proprietary plastic prod- 
ucts, has opened a branch office in Dallas 
in the Dyer Building. Charles R. Good, 
recently named vice-president-marketing 
of Continental Plastics, will be in charge 
of marketing research and distribution 
for the firm. The Dallas office will be 
managed by C. R. Anderson, Oklahoma 
and Texas representative for Continental. 
4 


> Preston Royal Village, Dallas’ newest 
shopping community, has been formally 
opened at Preston Road and Royal Lane. 
Housing 25 firms and a Post Office in its 
more than 100,000 square feet of area, 
the village was developed by Trammell 
Crow with consulting service on the en- 
tire project from the Henry S. Mille: 
Company, Realtors. Harold A. Berry was 
the architect and landscaping was by 
Lambert Landscape Company. McFadden 
& Miller Construction Company was 
general contractor. 
4 


» Electro Lighting Southern, Inc. has 


| completed negotiations for a new 25,000- 


square-foot office and plant located at 
9009 Directors Row. The firm is a new 
affiliate of Electro Lighting Corporation 
manufacturers and designers of commer- 
cial and industrial lighting equipment 


| with plants in Chicago and Reading, Penn- 
| sylvania. Toby Traweek will be in charge 
| of the new operation and Jerry White 


will be plant manager. Robert L. Shaw 
of Watson & Watson, Realtors, handled 
lease negotiations and J. L. Williams 
Construction Company, Inc., is building 
the plant. 

+ 


> The Elliott Addressing Machine Com- 
pany has tripled the size of its Dallas 
District Sales Office with occupancy of 
a new brick building located at 7203 Em- 
pire Freeway in Brook Hollow Industrial 
District. The 6500-square-foot facility. 
devoted mostly to air-conditioned offices, 
with a small warehouseing area, has two 


| truck loading doors and provides paved, 


off-street parking. The building was con- 
structed by J. L. Williams & Company. 
investment builders, and real estate ne- 
gotiations were handled by Bill Campbell 
of Campbell & Campbell, Realtors. 

+ 


> Tubbs Marine Service, owned and op- 
erated by Solon A. Tubbs, has moved to 
larger quarters at 14007 Harry Hines. 
The firm offers complete marine sales and 
service on boats, motors and accessories. 
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New and Expanding Business 








Wynnewood Bank In New Location 


Wynnewood State Bank is now located in its new building in Wynnewood | 


Shopping Village. An innovation in bank architecture is the placement of drive-in 
windows in the front of the building rather than at the side or rear. 








> Imperial Management Corporation of 
Dallas has started work on a one-million- 
dollar, 97-unit motel on a two-acre tract 
near Haskell on North Central Express- 
way. The two-story motel, to be owned 
and operated by the corporation, will fea- 
ture a 150-seat restaurant and a swim- 
ming pool. Bolanz & W. C. (Dub) Miller, 
realty firm, handled property negotiations. 
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SERVICE 


INDUSTRIAL 


TOWEL & UNIFORM CO. 
QUALITY ; 


Consultants to Industry 


> The Lone Star Super Division of Field 
Enterprises Educational Corporation, dis- 
tributor of The World Book, has leased 
larger offices in the new Turtle Creek 


Building, Lemmon Avenue and Turtle | 
Creek Boulevard. W. A. Morel is the | 
Division manager. Peter W. Baldwin | 


of Hudson & Hudson handled lease 
negotiations. 










= p(s - 

UN ITED [FUNDS 3) 

"A Mutual Investment Fund 
Ww, 

PERIODIC INVESTMENT 
PLANS 


offer you investment units in mut. 
tiples of $2,500 with investments 
as low as . . . $125 Initially and 
$25 Periodically. Under a United 
Periodic Investment Plan you in- 








vest in 

| United 

| ACCUMULATIVE FUND 
Shares 


} a diversified, managed mutual fund 
with investments in over 100 Ameri 
can corporations. 

For Prospectus and _ descriptive 
literature, without obligation, fill 
in and RETURN THIS ADVERTISE- 
MENT. 


WADDELL & REED, INC. 


Principal Underwriters 
“Offices From Coast To Coast’ 








CALL 
Riverside 1-5325 


JIM McBRIDE 


| 505 N. ERVAY — DALLAS 


; =a 



































More than three thousand customers 


in Dallas receive their uniforms, wiping towels, 


fender covers and dust control aids on 


a rental basis from Industrial. Most of these 


customers have been able to operate more efficiently 


and save real money — big money — by 


renting from Industrial. Perhaps we can show you 





INDUST 








how to experience these same efficiencies and economies. 


Just call for a representative. 


RIAL TOWEL AND 
UNIFORM CoO. 


2517 Commerce Street e Dallas e+ RI 7-8981 














FD Sine ACEO C9 MR ast nA OS Se se ‘ 


Accident occurs... 


promptly, efficiently. We believe that exe 
claim service is a strong link in the ohaia : 

of loyalty that links employer to employee. — 
Most employers do, too; that's one 

of the reasons why employers in Texas 

buy more workmen's compensation 

insurance from TEIA than 

any other company. 

Why not see your neares 


TEIA man soon? 


First with Texas Industry for 45 years 


TEXAS EMPLOYERS’ INSURANCE ASSOCIATION 


- 


: %, 
% 4 


DALLAS 


OCTOBER, 1959 

















APPOINTMENTS AND PROMOTIONS 





BARNEY D. WILLIAMS has been 
named vice-president and manager of the 
Dallas plant of Browning-Ferris Ma- 
chinery Company, and J. FRED FORS- 
TER has been promoted to sales manager. 
Mr. Williams has had thirty-two years 
experience with construction machinery 
and has been with Browning-Ferris for 
the past fourteen years. Prior to his pres- 
ent promotion, he was sales manager. Mr. 
Forster came to Browning-Ferris in 1945 
as a salesman and became manager of 
the Greggton plant in 1956. He has had 
twenty-five years experience with con- 
struction equipment. 





D. A. WECKWORTH, a national bank 
examiner for the past five years, head- 
quartered in Dallas with the 11th Federal 
Reserve District, has been elected a vice- 
president of the Mercantile National Bank 
at Dallas. Mr. Weckworth is a native of 
Minnesota, having worked in various op- 
erating departments of the First National 
Bank of Minneapolis for a period of four 
years. Other banking experience includes 
five years as a member of the examining 
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staff of the Comptroller of the Currency, 
participating in examinations of national 
banks in Minnesota, North and South Da- 
kota and Montana; and one year in Wash- 
ington D. C. as executive assistant in the 
office of the Comptroller of the Currency. 

The new Mercantile vice-president is 
also a veteran of World War II, having 
served with the Combat Engineers in 
France, England, Belgium and Germany, 
after majoring in engineering at the Uni- 
versity of Oklahoma. This was followed 
by courses in business and economics at 
the University of Minnesota and by grad- 
uation from the Central State School of 
Banking at the University of Wisconsin in 
Madison. 





PRESTON M. (JACK) CARTER has 
been elected Vice President and General 
Manager of Dallas Concrete Company. 
Mr. Carter, holder of a B. S. degree from 
Texas A&M, was formerly assistant vice 
president of the Louisiana operations of 
Gifford-Hill and Co., Inc. Dallas Con- 
crete is a subsidiary of Gifford-Hill and 
Co:, Inc. 
ve 


ROY C. SEWELL of Sherman has been 
elected to the board of directors of South- 
land Life Insurance Company. Mr. Sewell 
is president of the Urban Land Company 
of Sherman. 

+ 


MICHAUX NASH JR. has been ap- 
pointed assistant vice president of Empire 
State Bank. Mr. Nash was graduated 
from Southern Methodist University in 
1956 with a BBA degree in banking and 
finance. 
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MEMBER FDIC 
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KENNETH MURCHISON & CO. 


insuran’ce © Bonds 
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real estate loans 















MURRAY; INVESTMEN, 


STRAT “OR. SSA ey 


1908 


OUR 51st YEAR 


[999 


1315 PACIFIC AVENUE 
DALLAS, TEXAS 




























SATISFACTION! 


The unmistakable feeling of confidence you 


=\ 


JOHN McKEE, industrial relations man- 
ager for the Dallas Ford plant since 1944, 
has been appointed regional civil and gov- 
ernmental affairs manager for the com- 
pany. In his new duties, Mr. McKee will 
have a territory including Texas, Arkan- 
sas, Oklahoma, New Mexico and Louisi- 
ana. Active in Dallas civil affairs, he is 
president of the Dallas Crime Commis- 
sion; secretary of the Texas State Tax 
Study Commission; state chairman of the 
Texas Public School Week; and member 


| of the 1960 White House Conference on 
Children and Youth. 





have when a job has been done right. The 
\ cover which is created to contain your sales 
Zt material should give you this feeling. And it 


can if the cover’s distinctive hand-tooled 
appearance speaks clearly of the integrity 
of your firm, the value of your product or 


\ service. For over 4 decades, we have been 
} designing and producing covers of all types, 

for all purposes. Let us handle your cover 
work to your complete satisfaction! 





TAyior 4-2061, P. O. BOX 1249A MERICAN BEAUTY COVER co 
DALLAS 21, TEXAS 
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Appointments and Promotions— 














no' 


sist 
de: 
NU 


unc 
HO 
bee 
bro 


ED 
pro 
tisil 
put 
odi: 
bee 
tisil 


serv 
dire 





_nOUlse gm 


DALI 




















Appointments and Promotions— 


E. F. BREWER, vice-president in charge 
of the underwriting division of Republic 
National Life Insurance Company, has 
been named senior vice-president. In 
other division promotions, MALCOLM 
D. THOMAS, assistant vice-president, is 
now vice-president reinsurance underwrit- 
ing; JOHN F. DANIELS, assistant vice- 
president, is now vice-president and 
manager home office underwriting; CO- 
LIN E. McRAE, JR., who has been as- 
sistant vice-president, is now vice-presi- 
dent agency underwriting. HARRY 
NURNBERG, underwriting consultant, 
is now assistant vice-president in the 
underwriting division, and R. EUGENE 
HOCKETT, senior life underwriter, has 
been advanced to assistant vice-president 
brokerage underwriting. 


+ 


EDWARD C. STOLTE has been named 
production manager of Rominger Adver- 
tising Agency, Dallas advertising and 
public relations firm. A Southern Meth- 
odist University graduate, Mr. Stolte has 
been associated with other Dallas Adver- 
tising agencies for more than 13 years, 
serving as copy writer, layout artist, art 
director and production manager. 





LEASE 


| 
-<Tolelave Mm —Keleiioleal-jal: | 
| 


@ PAGING @ INTERCOM @ MUSIC @ ALARM 





No need to buy! Ask about 

our no-down-payment, 

2% long-term lease plan on fa- 

2 i 8 mous Stromberg-Carlson 

‘one  custom-engineered Sound 
Systems! 


THERE IS NOTHING FINER THAN A 


STROMBERG-CARLSON 


2918 BLACKBURN LA 8-3030 
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HOUSEHOLD 
MOVING! 


Moving day is much, much easier 


when Interstate-Trinity helps 







you. I.T. will take over with a 






minimum of fuss and bother... 







youll be able to relax, certain 
that I.T. will get you moved 

¢ ee out and moved in quickly, 
carefully. Relax when moving 


INTERSTATE-TRINITY day comes; let Interstate-Trinity 
WAREHOUSE COMPANY do it. In Dallas we're IT! 


AGENTS: ALLIED VAN LINES, INC. 
Office: 301 North Market Street e 











Phone: Riverside 2-615] 














May We Convey 
to Your Business 


Speed—Economy—Safety 


















CASTERS & INDUSTRIAL TRUCKS 


To meet every possible need. Two-wheel and four-wheel 
platform trucks, lift trucks and appliance dollies. 


"Magliner" Magnesium Dock Boards 








CONVEYORS 


Wheel, Roller, Belt, portable or permanent, floor 
to floor. Pneumatic tube Systems, engineered 
systems. 











GROVER Pneumatic Tube Systems insure SCALES 
fast customer service and efficient inter- Howe. -Ecines Chak 
lon, ww. ¢: Dillon, 


departmental communications. 


DILLO 


Detecto. Complete 
service for all types of 
industrial scales. 


SCALE & EQUIPMENT CO. 


3907 ELM TAylor 4-2511 




















Sales and Service 
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Just installed Specifications 
Spindle Diameter 


in our Dallas plant, |  ssinie speeas 


Spindle Travel 


it’s available Vertical Head Travel 


Horizontal Column Travel 


MOW | ictie inden 
for job work 


Table Work Load 


VErIsyV! ANUFACTURING Co. 
® MANUFACTURING CONSULTANTS TO THE METAL WORKING INDUSTRY ® 
8300 SOUTH CENTRAL EXPRESSWAY e P. 0. BOX 9128 eo FR1-1301 e DALLAS, TEXAS 











Appointments and Promotions 


THOS. E. HENRY has been elected pres- 
ident of John A. Scott & Company, 2812 
Taylor Street. Mr. Henry, an original 
partner when the typographic and mat- 
making firm was established in Dallas in 
1944, formerly held the position of vice 
president and general manager. CLIF- 
FORD J. OSBORN was elevated from 
president to chairman of the board. 


4 


EUGENE H. TEASLEY JR. has been 
named vice-president of E. H. Teasley & 
Co., Inc., Dallas canvas fabricating com- 
pany. Mr. Teasley received his BBA de- 
gree in industrial production management 
from Southern Methodist University. He 
was formerly assistant to the controller of 
Dallas Ceramic Company. 


FRED F. FLORENCE has been elected 
to the Board of Directors of the Neiman- 
Marcus Company. Mr. Florence, Chief 
Executive Officer of the Republic Na- 
tional Bank, is also a director of the Aus- 
tin Bridge Company, Bond Stores, Inc., 
Dallas Power & Light Company, the Dal- 
las Transit Company, Missouri-Kansas- 
Texas Railroad Company, Wyatt Metal 
and Boiler Works, and is Chairman of the 
Board as well as a director of Lone Star 
Steel Company. 


a 


C. M. (PAT) BARRY has joined Clarke, 


Dunagan & Huffhines, Inc., as an account | 


executive. Mr. Barry was formerly na- 
tional cooperative advertising manager 
for the Dr Pepper Company, where he 
was employed 14 years. A native of Nor- 
folk, Va., Mr. Barry came to Dallas in 
1950 as manager of the Eastern United 


States Division of Dr Pepper. In 1957 | 


he was named assistant advertising man- 
ager and was promoted to national co- 
operative advertising manager in 1958. 


4 


WILLIAM R. WHITLEY has been 


elected assistant vice president of the Re- 
public National Bank of Dallas. A native 
of Texarkana, Arkansas, Mr. Whitley has 
served as secretary-treasurer of the East 
Texas Conference, National Association 
of Bank Auditors and Comptrollers. He 
joined Republic National Bank as assist- 
ant cashier in 1955, and since January 


1958 has been affiliated with the Bank of 


Commerce, Fort Worth. 


BUSINESS PROPERTY 


1712 Commerce St. @ Dallas @ Phone RI 1-9171 














COTTON BELT 
PIGGYBACK 
SERVICE 


gives you combined 
reliability of 
all-weather 

rail schedules 

and flexibility of 
highway service. 


ST. LOUIS SOUTHWESTERN 
RAILWAY LINES 








How do your envelopes rate 





as salesmen for you? 


(af <a EY 


ENVELOPE COMPANY 





3 2 2 4% 


COMMER EE 


There are over a HUNDRED interesting ways to use envelopes 
more “sellingly.” Call HESSE for full details without obligation. 
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TRINITY ee DISTRICT 


"Under the Skyline 
of Dallas" 










New Home of 
REECE SUPPLY CO. 





For information about the Trialty Industrial District consult your real estate broker or. 


INDUSTRIAL PROPERTIES CORPORATION, 401 Davis Building, Dallas, Ri 1.9424 





















OPEN YOUR SAVINGS ACCOUNT 


GROW VA 
FINANCIALLY 4 0 


WITH US! Per Annum 


DALLAS FEDERAL 


SAVINGS AND LOAN ASSOCIATION 





HOME OFFICE BUILDING e ELM AND AKARD 








Appointments and Promotions— 





E. W. (NED) MARSHALL has been ap- 
pointed vice-president in charge of the 


new group insurance department of Great 
National Life Insurance Company of 
Dallas. Mr. Marshall is a veteran of 15 
years in the group insurance industry, de- 
voting the past 11 years to the develop- 
ment of a four-state area in the Southwest 
for California-Western States Life Insur- 
ance Company. 























COUNTER 





SECTIONS \ 





Dallas Phone CH 7-614] 








LEDGE TYPE 
SHELVING 


STORAGE 
CABINETS 


















Carrollton, Texas 4 ~ 
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Appointments and Promotions 


M. DAN SILER has joined Praetorian 
Mutual Life Insurance Company as di- 
rector of sales. Mr. Siler holds a Bachelor 
of Arts degree from Albion College and 
a Bachelor of Laws degree from LaSalle 
Law School. 






* 


JOHN W. BRISCOE has been named 
vice-president of Universal Paradise Man- 
ufacturing Company. Mr. Briscoe will be 
‘ocated in Dallas where Universal Para- 
dise, a Miami, Florida, manufacturer of 
fiber glass swimming pools, recently has 
ypened a sales, merchandising and field 
ngineering office at 130 Casa Linda 
Plaza. T. MITCHELL WATSON has 
yeen appointed general manager of field 
*ngineering. 





ve 


R. F. DUGGAN, JR. has been elected a 
lirector of Irving State Bank. A long-time 
‘esident of Dallas, Mr. Duggan attended 
southern Methodist University and Texas 
A, & M. College. He became associated 
with Magnolia Seed, Hardware and Im- 
plement Company in 1942, and in 1957 
became chairman of the board for that 
organization. 


BETTY WHITLOCK has been named 
creative director of DMCO, a Dallas- 
based firm which specializes in the 
creating and producing of technical 
presentations and industrial, commercial, 
educational and civic audio-visual ma- 
terials. Formerly advertising supervisor 
for Southern Union Gas Company, Miss 
Whitlock holds a B.S. Degree in commer- 
cial art from West Texas State College 
and is a charter member of the Advertising 
Club of Dallas. 
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SiGe) FREIGHT 


ML SERV:-_{ 
— 


H. R. WHITING, District Freight Agent 


KANSAS CITY SOUTHERN LINES 


209 Browder Bidg. « Tel. RI. 1-9234 


H. W. (WAYNE) DAVIS, Merchandise Agent 


LANDA MOTOR LINES 


Tel. RI. 1-6734 





SHREVEPORT - NEW ORLEANS 
SOUTH « SOUTHEAST 








World's No. 1 Dictating Machine 


4030 H. Hines Dallas 19 LAkeside 6-6626 
FRED L. HAYNES, District Manager 














L.C.L. and CARLOAD 
L.T.L. and TRUCKLOAD 
PIGGYBACK 








e@ CONVENTION MANAGEMENT 
SALES INCENTIVE PROGRAMS 
@ GROUP TRAVEL of all KINDS 
@ TOURS + CRUISES » EXCURSIONS 
@ COMPLETE TRANSPORTATION, 
HOTEL, AND INCIDENTAL 
ARRANGEMENTS. 
The Cost Is The Same With 
Or Without Our Help 


Call or write 





HOYT TOURS Incorporated 


Southland Center Sinclair Building 


Phone RI 8-7777 Phone ED 6-3939 
Dallas.1, Texas ‘Ft. Worth 2, Texas 
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UNITED FIDELITY _ a 
LB Frawrance Lompany William M. Chrietzberg.. Statler Hilton Court Club.. 


DALLAS, TEXAS CEDRIC BURGHER, Pres. 


























Sd Cee Andy Butynes Advertising 








Woodrow W. Deason......Gibraltar Life... — 


PRINTING 








“APPOINTMENTS AND PROMOTIONS 


Position 


ee Manager 


ers. Account executive 


or. Assistant agency director 


ror | Henry J. Denman............ American Petrofina ........ ......... Credit manager 
THE | 
ADVERTISER leh Se oe American Petrofina........ .......... Assistant manager 
WHO Charles A. Hamilton....... Bevel Associates .. ....... Director, radio and television 
DEMANDS : ; , . 
amtics« | Robin H. Lewis................ Dynacolor Corporation............. Sales representative 
QUALITY Pd ae, Syday.............:::. Dal-Tex Aviation :...::..:..06sccs0 Service manager 
CONTRO ‘ : 
a ial Ken Murphy.................... Fox & Jacobs............................Construction engineer 
DIRECT Frank J. Phillips IIl........ Business Consultants, Inc......... Director 
—— Bob Rutledge................... Regency Homes.......................4 Sales consultant 
ADVERTISING. 
CALL RI 8-5266 John C. Sans........... ....Mercantile National Bank........ Trust officer 
: > | Henry L. Sisk ....... ........ Business Consultants Inc.......... Representative 
Alle : , | Albert C. Smith Western Newspaper Union...... Manager 
P Billie Stotts........... ....Clarke, Dunagan & Huffhines... Artist 
RINTING 
c S Oscar E. Walton............. IPS Advertising......................... Account representative 
omen 2 Sack Wates......:.. be ORC ACODS 5.5 cne0d sesvenssesesctens Land planner 























: 
Your READY Source of INDUSTRIAL —— 










MACHINE TOOLS CARS 
WOODWORKING MACHINERY 
PORTABLE ELECTRICAL TOOLS 
and SUPPLIES 





Featuring Complete Stocks of RADIO DISPATCHED 


FAST, EFFICIENT 


and TRUCKS 
for 


Service 













Central Location « FREE Parking 


TELEPHONES 


DALLAS Riverside 1-6701 
FT. WORTH EDison 5-5514 











MACHINERY SALES & SUPPLY CO. 
3405 COMMERCE ST. DALLAS, TEXAS 
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Appointments and Promotions— 





DARRELL MANLEY has been named 
resident of Briggs-Weaver Machinery 
Sompany, distributors of industrial sup- 
lies, tools and equipment. A Texas A&M 
lectrical engineering graduate, Mr. Man- 
»y formerly was executive vice-president 
nd general manager of the firm. He has 
een with Briggs-Weaver in various ca- 
vacities for eleven and one-half years, and 
s now a director of the company. 


* 


VANCE MILLER has joined Henry S. 
Miller Company, Realtors. A graduate of 
southern Methodist University, where he 
najored in real estate, Mr. Miller is a 
nember of the Texas Air National Guard. 





PAUL E. HALL has been appointed 
manager of the Engineers Club of Dallas. 
Mr. Hall, who has an extensive back- 
sround in club management, came to Dal- 
as from the Elks Club in Independence, 
Kansas. He will supervise the staff and 
\ctivities of the 800-member club, which 
ecupies the entire second floor of the 
Vaughn Building. 
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| Offering a Complete Line of Policies | 
Health e Accident e Hospitalization « Medical 
and ALL Forms of Life Insurance 


RELIANCE LIFE AND ACCIDENT 


Insurance Company of America 


Maurice |. Carlson, President | 
Reliance Life Bldg. 8 DALLAS, TEXAS | 

















WHAT GOES INTO A WAREHOUSE 


EVERYTHING 








Sugar and spices, leather and aluminum, cake mixes and window frames 
...they all go into a warehouse and are distributed from a warehouse. 

Something else goes into a warehouse as well: Size, experience, service, 
and facilities. In the case of GSW, two old-line Dallas firms and a lusty 
youngster from Arlington have merged to form the Southwest’s largest 
warehousing-distribution complex...receiving, storing and distributing goods 
for manufacturers from all over the nation. 

Maintaining several Dallas warehouses as well as complete Arlington 
facilities, Dallas Transfer & Terminal Warehouse Company, Interstate- 
Trinity Warehouse Company, and Great Southwest Distribution Center are 
now: Great Southwest Warehouses, Inc. 


GREAT SOUTHWEST WAREHOUSES, INC. 


A lot goes into GSW. 


Dallas Transfer & Terminal Warehouse Company Division 
1118 Jackson Street e Phone Riverside 2-7111 


Interstate-Trinity Warehouse Company Division 
301 North Market Street e Phone Riverside 2-6151 


Ariington Warehouse 
Great Southwest Industrial District e Phone ANdrew 4-1581 
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A NEW LOCATION 


We are now better equipped 
than ever to serve you in our 
new location at 4309 Avondale. 
This modern plant also houses 
our files of a Half-Million Nega- 
tives of Old Dallas pictures, in- 
dexed by firms. 

Call us for Old Pictures — and 
for prompt and dependable 
photographic service on today's 
requirements. 


Call LA 8-4211 
Since 19117 


[aot [Yovers. 


——| PHOTOGRAPHERS 
4309 Avondale + 






































Appointments and Promotions 





KEITH B. REED has been elected presi- 
dent of Central Securities Company, and 
new offices for the firm have been opened 
at 5738 North Central Expressway. Mr. 
Reed is a native Dallasite and attended 
the University of Texas School of Business 
Administration. A 14-year veteran of the 


investment business, he is a former gen- 


| eral partner of Binford, Dunlap and Reed 


| 


| 
| 
| 
| 











| Your best move 


IN DALLAS 


Arlington & West Texas 


and former president of Keith Reed and 
Company. 
























EVERETT G. BROWN, vice-president 
and actuary of Southwestern Life Insur- 
ance Company since 1929, has been ap- 
pointed to the newly-created post of exec- 
utive vice-president. CHARLES H. CON. 
NOLLY, a member of the company’s ac- 
tuarial staff since 1937, has been named 
actuary. Mr. Brown joined Southwestern 
Life in 1920. He is a Fellow of the Society 
of Actuaries. Mr. Connolly, also a Fellow 
of the Society of Actuaries, is now in his 
twenty-third year with Southwestern Life. 


4 


PHILIP L. HOLLOWAY has been named 
executive vice-president of Bevel Asso- 
ciates, Dallas and Fort Worth public 
relations and advertising agency. JIM 
POWELL has been appointed to the art 
department of the Dallas office. A gradu- 
ate of the University of Texas and 
formerly advertising manager of Employ- 
ers Casualty Company of Dallas, Mr. 
Holloway joined Bevel Associates last 
April as vice-president in charge of sales. 
Mr. Powell received his commercial art 
degree from Austin College. He formerly 
was art director of Mayfair Associates. 
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IN DALLAS — 


IN ARLINGTON — 
130 Gay Street * CR 5-5284 


also ask about our srating 
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5216 North Westmoreland and 2320 Griffin Street * FL7-9351 


BRANCHES: Lubbock * Midland * Odessa * San Angelo 


Owned and Operated by American Transfer and Storage Co. 
Dallas’ Finest Depository for Over. 47 Years 


service... 





... the EASY way 


to move your office... 


Moving your office across town, across Texas 


or across the nation? Call Mayflower for a 





export packing... storage of 


MOVING e 


business files at amazingly low cost 


free estimate. No obligation at all. 


a 





Mayf lower 


Wwewe HOUSES 








PACKING e STORING 
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Appointments and Promotions— 





HECTOR P. BONCHER has been ap- 
pointed vice-president-marketing for 
Dresser Industries, Inc. Mr. Boncher for- 
merly was operating vice-president of the 
firm, which is a leading supplier of equip- 
ment, machinery and technical services to 
the oil, gas and chemical industries. Prior 
to this post, he was general manager of 
Dresser Manufacturing Division, Brad- 
ford, Pennsylvania, one of the Dresser 
Industries. A graduate of the University 
of Cincinnati, Mr. Boncher is a member 
of the American Gas Association, the 
Petroleum Institute and the American 
Management Association. 


LEN MOLENDA has been appointed 
general manager for the Dallas-Fort 
Worth area of Packard Bell Electronics 
Corporation. Mr. Molenda, prior to his 
new post at Packard Bell, was the Dallas 
District Sales Manager of C.B.S. 
electronics 








Electric OLIVETT! Typewriters and 


OFFICE MACHINES 


“Ia Dallas Since 1902” 


S. L. EWING CO., INC. 











2805 Gaston — Call TA 1-2358 
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MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


Fidelity Union Life Building e 





DALLAS e- Phone Ri 1-1793 

















Fatubous 
\faswaae hens INN 


The Talk of Two Cities! 





* Only 17 minutes from downtown Dallas! 





* Sunday Buffet — 12 Noon to 8:30 P.M. 
Adults... $3.00. Children. . . $1.75. 
A treat for the whole family. 


%* On Night Menu: 8 oz. Rib Eye Steak, Baked Potato, Bread, Butter, Salad, 
Drink... $2.65. What a feast... at what a bargain! 


Reservations: AN 4-1525  y Guests Phone: L.D. BUtler 3-1531 





BETWEEN DALLAS AND FORT WORTH 
HIGHWAY 183 AT EULESS, TEXAS 




















NCR* or Carbon Interleaved 


BUSINESS FORMS 


Voucher Checks Carbon Second Sheets 





Invoices Purchase Orders Insurance Policies 








No Quantity Limit — Prompt Delivery 


*No Carbon Required 


THE EXLINE-LOWDON CO. 


LITHOGRAPHERS + PRINTERS « ROTARY BUSINESS FORMS 
BANK STATIONERS 


1818 SOUTH ERVAY ST. + HA1-2177 + #£=xDALLAS, TEXAS 
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Advertising in DALLAS 
Produees Prestige Plus Results! 


ASK YOUR AGENCY or Call TOM MeHALE at RI 7-8451 
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Established 

| Sanger Bros. 
Bh in Texas 
Opened Dallas Store in 1872 


A Gamay 


Wholesale Hardware, Hotel and 
Restaurant Supplies & Equipment 


1875 term vse. co. 


Warehousing, Transportation, 
and Distribution 


1876 tava" 
1875 Sous 


Banking 


1879 Texlite, Inc. 


Manufacturers of Porcelain Enamel 
and Plastic Products for the 
Sign and Building Industries 


1889 Conpeny ” 
Real Estate and Insurance 
1892 company 


Printing, Lithographing, and 
Embossed Labels 


1893 cai'Gomen 


Finer Laundering, Cleaning, 
and Fur Storage 


1897 ator co, 


Dallas’ Oldest Furniture Store 


1899 Seay & Hall 


All Lines of Insurance 


PEN face Model “‘T’” Hay Balers” competed for curb space with 
O slow “hay-burners” on Dallas streets shortly after the turn of the 
century. The Butler Brothers Building at the corner of Ervay and 
Young, shown in the above photograph, was a beehive of distribution 
activity. About a mile East and slightly South from this site, at that 
same period, on the then industrial outskirts of Dallas, was a new manu- 
facuring firm, the Murray Company. Established in 1900, to manufacture 
cotton gins and cotton gin machinery, the Murray Company grew with 
Dallas and branched out into other activities. In 1916, they established 
their industrial supply division. The development of the Mexia Oil 
Field in 1920 helped the growth of the firm and Murray shipped boilers 
and other equipment to that field. As Texas Industry grew, investment 
trends reversed from East to West and the Muray Company acquired two 
old Massachusetts firms: in 1937, The Carver Cotton Gin Company, 
founded in 1807; and in 1947, the Boston Gear Works, founded in 
1880. Today, the Murray Company is in its fifty-ninth year of operation. 
Its Business has expanded to international proportions and with its 
manufacturing organizations it makes up one of Dallas’ largest indus- 
trial payrolls. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as "old friends” 
by thousands of satisfied customers in the Dallas Southwest. 


Established 


1900 rex, 


Carver Cotton Gin Division 1807 
Boston Gear Works Division 1880 
Industrial Supply Division 1907 


1902 Hunter-Hayes 
Elevator Co. 
Passenger, Freight and Home 
Elevators 


190 agg 


Writing Fire, Tornado, Allied Lines, 
Inland Marine, and Automobile 
Insurance 


1903 rg: compony 


Pharmaceutical Manufacturers 


1904 Burton & Wilkin 


Over 100 Kinds of Insurance Sold 


1906 company 


Manufacturers of Envelopes 
and File Folders 


1905 Rubenstein & 
Sons, Inc. 
Gulf Princess, Ready To Fry 


Breaded Shrimp 
Lady Rite Shelled Pecans 


1910 Moser Co. 
Realtors 
Industrial and Commercial 
Leases and Sales 


911. sice company 
"Wholesalers 


1914 incre net 


Workmen's Compensation 
Insurance 








* Here's the magic 
ELECTRIC EYE 
that makes the 

READY- LITE 
automatic! 


These are 
_ just a few of | 
the many | 
Ready-Lite | 
Styles | 
available! 


ON at NIGHT 
OFF by DAY 
AUTOMATICALLY 


that’s the 


MODERN ELECTRIC 
READY-LUTE 


You never need to touch it, just enjoy it..for the modern 
electric Ready-Lite works like magic. It is “light” magic! 
This beautiful electric yard light turns itself on at night, 
off by day..automatically controlled by a photo-electric 
cell, the magic eye. Your light is never on when it isn’t 
needed .. there’s no waste. Even when it’s on, a Ready-Lite 
costs so little.. only 23c per month to operate a 40 watt 
bulb all night! 


Just put it on your electric service bill..pay as little as 
$2.50 per month. Install one today! 


Call RI 7-4011, station 231. 


























{? 
DALLAS 
POWER & LIGHT 


COMPANY 
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FRA RAAT TNA NR NOTES SA RTE MEL TEE 


THE 
BIG 


One civic jou in Dallas shines out above all the 
others each year. It is the Big ONE — the Dallas 
County Community Chest. It involves us all. It calls 
upon the generosity of us all to give once generously 
to the 37 agencies which make up the 

Chest and give Dallas a heart 





Through the contributions of the people of Dallas 
the Big ONE supports 111 service centers 
devoted to health, welfare, and character building 


The Big ONE maintains a reassuring flow of warmth 
and security to homeless children, comfort and 
nursing care to the infirm old people, provides 
helpful, practical aid to strife-torn families 


Through children’s hospitals it makes sure 
everything possible is done to give youngsters their 
opportunity for a healthy life. Its varied youth 
activities help to build strong citizens 

insuring the continued growth of Dallas 


We all join together to insure the success of the 

Big ONE, because we love Dallas as our home 
because we want to be good neighbors to those 
who need our help, because we want to see Dallas 
continue to grow as one of the cleanest, 

most enlightened cities in the nation 

Our industry is proud to share in the volunteer work 
of the Dallas County Community Chest and in giving 
substantially to this year's goal of $2,860,097.00 


Wholesale Beer Distributors of Dallas 


Bob Leé, Pat Gaddy, W. A. Fitzhugh, 
Gaston Hallam, S. H. Lynch, Ed Furlow, 
John V. McMillan, Edwin S. Curtis, 

M. A. Genaro, Bill Barrett, 

Dalton Wattner, and Ted Clark. 
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Se Partner in Your Search for PROFIT 


Your business just produced the highe 
gross revenue in the history of your company . 
but operating costs were even higher. If this : 
happening in your business, perhaps it’s time 
see a Mercantile man. You’ll find one or mai 
members of this Mercantile team thoroughl 
familiar with your business and eager to hel 
you make money. Take working capital, ft 
example. Often we can reduce loan requiremer 
by speeding the flow of funds, or cut corpora 
expenses that may be reducing net profits. | 
same experience and financial planning t : 
have helped others grow successfully will pre 


profitable for you. 


MERCANTILE 
NATIONAL BAN 


Dallas, Texas 





MEMBER Pr eo ER Af 


DEP oO St T tun Ss CORA AC SE CORPORA T ¥@— 


























